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Your 
shirts are 
your 
showcase 





How many times will you take 
the shirt off his back? 


Here’s the point we’d like to broadcast: You want to 
take the shirt right off his back. Every single, solitary 
time he undresses, you want the shirt to go directly to 
the bundle that goes directly to your laundry. 

Best way to keep getting his shirts is to make the man 
who wears ’em happy. Give him a silken-sleek crispness 
(that’s never, never chafing harsh) to the collar and 
cuffs; give him a comforting shirt body that’s soft ’n’ 
easy without being a slouch. 

In short, give him VELVET RAINBOW care—the very best 
starch care that tells customers you care about repeat 


business. When the very best costs less than !4¢ per shirt, 
why gamble on any other starch? You might lose your shirts. 
* & e 
TV TELLS YOUR TOWN 

Here are the local showing dates of the Quentin Rey- 
nolds “Operation Success”’ show, arranged by Huron 
and promoting your professional laundry service: 

Channel 3, KID-TV, June 22 
Channel 5, WJNO, July 8 
Channel 18, WGTH, July 23 


Idaho Falls, Idaho 
Palm Beach, Florida 
Hartford, Connecticut 


GUARANTEED 


VELVET RAINBOW STARCH 50% VELVET WHEAT 


THE HURON MILLING COMPANY Executive Office: 3101 N. WOODWARD, P. O. BOX 9, ROYAL OAK, MICHIGAN. 


Sales Offices: 9 PARK PLACE, NEW YORK 7; 161 E. GRAND AVE.. 


CHICAGO 11; 383 BRANNAN ST., SAN FRANCISCO 7; 


607 SECOND NATIONAL BLDG., CINCINNATI 2. Factory: HARBOR BEACH, MICHIGAN. 








THE CoTTONBLOSSOM LINE 
is as near as your phone! 





SOUTHERN MILLS INC. 


> 
ATLANTA CHICAGO ( 7. DETROIT DALLAS 
JACKSON 4-1991 DELAWARE 7-5193 Vers WOODWARD 1-9673 FOREST 8-4377 
LOS ANGELES AZ NEW YORK 


RICHMOND 7-0261 oIY BEEKMAN 3-9260 
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Climb Aboard a Cloud 


SINCE 1893 Our new eighteenth-floor editorial offices provide 


an almost unobstructed view of the northern skyline 
of magnificent Manhattan. Then on one side there’ 
the needle-pointed Chrysler Building and the Em 


& R 9 G U p D e pire State; and on the other, the wafer-thin United 
Nations building. Besides these man-made wonders, 
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..By Henry Mozdzer 


By Joseph C. McCabe 


there are God’s East River and the rolling clouds 
drifting by close enough to touch 

With so many spectacular distractions it’s easy 
for the mind to wander, This is by way of explaining 
how we came to board one of these clouds that 
floated past our window just the other day. 

We got to thinking about the plight of the small 
independent grocer and his battle with the growing 


By Gerald Whitman 


By Meny Yeates number of food store chains. If memory serves us 
By Henry Mozdzer correctly, something like 80 percent of the grocery 
By Leonard R. Viner stores in the nation are independently owned, But 
the 20 percent which include the chain operators 
By Roger Ganem do approximately 80 percent of the business. More 
and more, the small grocery seems to be used only 
In emergencies, when the lady of the house forgets 
to pick up that bottle of milk or the loaf of bread 
at the brand new supermarket 
How could the independent grocer have avoided 
his present circumstance? What would have hap 


By Henry Mozdzer 


pened, we wondered. . . . 

independents had merged and pooled 
their talents into a cooperative setup under on 
common name? 

If they had standardized their operations to run 
them the most economical way possible? 

If they had invested their money in a cooperative 
advertising venture so that each dollar spent would 
serve one and all alike? 

If they had purchased merchandise by the carload 
and passed the savings along to the customer? 

If they had thus been able to blanket a city and 
able to keep the consumer happy at a neighborhood 

6 level? 

8 If they had plowed their profits back into build 
26 ing new shopping centers of their own? 

33 
68 
82 


92 ‘ 
92 that way. Their salvation seems to lie in being able 


Our cloud scraped against the Queensborough 
Bridge and we were jarred back to reality. We real 
ized that independent operators just don’t work 


97 to give a better, more personalized service. 
98 Henry Mozdz 
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see how simply the new 


Grommet Grip 


increases net life... 


and its by GIBRALTAR, of course. 


‘Grommet Grip” is an exclusive Gibraltar fea 
ture that guarantees longer net life. Grommets and 
flexible washe rs are placed on Onc side of eac h end 
of the net. They protect the net from rough and 
sharp edges of the pin. Protective washer prevents 
grommet from damaging net. Net can be opened 
to full width without strain 

“Gronimet Grip” serves as a guide to proper 
pinning and gives added protection to nets but 
still permits normal pinning speed Takes all types 
of pins 

“Grommet Grip” is standard equipment on all 
Gibraltar “New Governor’ Nylon Nets. Your job- 
ber has them in stock now. By request, they can be 
supplied on the “Major” and “New Manhattan” 
Nylon Nets. 





Grommet through one side of net, 
only. Net can open to full width. 














Washer protects net from grommet. 









Os 
GIBRALTAR FABRICS, inc. 


254 36th Street, Brooklyn 32, N. Y. 


O T H E R GiBR A tkLTA R PR OODUc¢tT § 


Gibraltar Nylon Nets Gibraltar Resintex Nylon Gibraltar FWI Pads & Covers 
(Woven & Knitted) Press Cloths & Covers Gibraltar Nylon FWI Cords 
Gibraltar “Datex” Dacron Gibraltar Nylon FWI Tape Gibraltar Nylon Shroud Lines 


Duck FWI 
uc Covers Gibraltar Anti-R-G 
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she’s sold 
on your laundry 


...bDecause 






you use 


ORTHOLATE 


and other Diamond 
quality products 





On towels, especially, any laundry worth its soap can outclass a home 
washing. But it takes a white-as-new, clean-smelling, soft-piled bundle 


to convince a lot of ladies. 


That’s your cue for OrrHoLATE. DiAMoND makes this soap-saver by Diamond Laundry Detergents » Sours + Blues 


fusing each flake of orthosilicate with complex phosphates. [The com- — . 
| Cavite Diamond 


bination lifts whiteness retention and burrows into thick nap to dig out 








Al 
soil. Towels live longer, too. cuem Chemicals 
Customers keep coming back—with bigger bundles—for work like - 
OrTHOLATE turns out. Phone youl nearby DIAMOND distributor today. Diamond Alkali Company * Cleveland 14, Ohio 
{ STARCHROOM LAUNDRY JOURNAL 
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every one 
of 


Hoffman’s 


S end-loading 


washers has 
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built-in profit 


dollars earned 


Rapid cycle gets through higher pound- 
age per load . . . more loads per day. 
Thorough cleaning means fewer re- 
runs. Advanced design features include 
“eye-and-ear” signals, electrically oper- 
ated drain valve (solenoid energized 
only to open), manual over-ride on 
automatic models, aircraft-type welded 
construction and big 18-inch diameter 
door. Result? Satisfied customers galore 
—and their friends! 


U.S.HOFFMAN MACHINERY CORPORATION 


June 15, 1956 


dollars economized 


Operating costs swoop down after your 
installation of a Hoffman washer, be- 
cause of minimum attention needed 
from operator. Cleaning is quick, 
thanks to stainless steel construction; 
steam connection simplifies inside blow- 
down. Maintenance cost is negligible. 
Cylinder, electrical controls, gaskets, 
timer and dial are accessible in an 
instant. Re-runs hardly ever necessary; 
small lots are handled economically. 











ZpPpzZnNNoLT 


Choice of 30, 50 or 75 to 80-pound 
models, manual or fully automatic—a 
washer for every size of laundry and 
shirt laundry, hotel and motel, washe- 
teria, drycleaning plant and _ hospital. 
Priced right to save you real money 
Easy, convenient terms. 


Better check with your Hoffman dis- 
tributor today, for more news about 
Hoffman end-loading washers, and 
cleaner laundry work with built-in 


profit. ° 


105 FOURTH AVENUE, NEW YORK 3, N.Y. 
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PRODUCTS 


and 


LITERATURE 











Duplex Introduces Triomat 


LN 


Triomat, 
matic laundry 
been announced by the Duplex 
Corporation, Market St., 
San Francisco, Calif. The self- 
contained, continuous-operation 


a completely auto- 


machine, has 


1355 


unit is being manufactured for 
Duplex by The American Laun- 
dry Machinery Co., Cincinnati, 
Ohio. 

Designed for use in drive-in 
laundries, hote ls. 
similar institutions, the machine 
rinses, extracts 
the full cycle ot 
washing, extracting, damp dry- 


motels, and 


washes, and 
dries. For 


ing and bone drying, the ma- 
chine handles 25 
dry-weight laundry, and for a 


410 pounds of dry- 


pounds ot 


partial cycle, 
weight laundry. 
The 


inches high, 


machine measures 75 
15 inc hes wide and 
Both tub and 
cylinder are stainless steel. An- 
other feature is that atten- 
tion by the operator 1s required 
from the time the work is 


placed in the machine until it is 


36 inches de ep 


no 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter 

head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











removed, when completely dry. 
is the result of en- 
and field-testing for 
years by John Chamber- 
inventor of the Bendix Au- 
tomatic Washer and_ president 
of the Automatic Washer Com- 
pany of Newton, Iowa. The ma- 
chine has been perfected in the 


Triomat 
gineering 
five 
lain 


laboratories and plants of the 


American) Laundry Machinery 


Company 


Jaysonet Grommeted Tape 


100 to 
for 


200 
the 
Grommeted Ex- 
tension Tape (patent pending 
net by the 
turer, Jayson’s-Division ot Jay- 
son Silk Mills, 21 14 N. 57th ae 
Philadelphia, Pa. With its 
nylon extension tape 
continu- 
that 
never touch any portion of net 
thus 
tears 


An increase of 
washings is claimed 
new Jaysonet 


laundry manutac- 


ex- 
clusive 

the new 
ously 


Jaysonet is 
grommeted so pins 


eliminating snags and 
Even weight distribution 
in loading nets through nylon 
tape helps to relieve excessive 
strain 

Available — in 


styles, Jaysonet will cut net re- 
35 to 40 percent 


several net 


placement by 
iecording to the manufacturer. 


Dryco Condenser Bulletin 
two-color folder 

Condenser-Purifier 
the Bishop 


{ new on 


the Dryco 


has been issued by 


David Freeman Company. Ac- 
cording to the booklet the Drv- 
co Condenser-Purifier Can be 
attached to any return 
line and enables press operators 
to spray distilled water on clean 


steam 


garments instead of squirting 


dirt. It 
residue that are 


rust and 


in the 


also. collects 
present 
water spray line, so they do not 
deposit in the spray gun nozzle 
and clog it. 

Copies of the new folder are 
without charge from 
the Bishop David 
Company, 1600 Foster 


Evanston, Ill. 


available 
Freeman 


Ave., 


Post Cuts Chassis Strain 


Post) Manufacturing Com- 
pany has introduced a new line 
ot lightweight alloy 
bodies for delivery-route trucks 


Suitable for all forward-control 


aluminum 


bodies are 
“dead 


bodies 


chassis, these new 
claimed to eliminate the 
weight” steel 


and thus reduce strain on chas- 


found In 


sis clutch and brakes. 
Among the featured points of 
heavy-gauge, 


the bodies — are 


hardened and tempered alumi- 
num help 


resist rust and dents and keep 


side panels, which 


body repairs at a minimum; 
large, comfortable interiors with 
extra-size — foam-rubber 
large work for 
road pape rwork and three large 
Double 


windows are 


seats, 
space on-the- 
storage Compartments. 
rear with 
available in three all-purpose 
widths. Over-all body lengths 
189 to 237 inches 
width of 80 


doors 


from 
maximum 


range 
with a 
Ine hes. 
Complete 
technical 


specifications and 
data available 
Manutacturing Com- 


ot., 


are 
trom Post 
Taunton, 


pany, Cushman 


Mass 


Eastern Cyclone 
New-Products Catalog 


\ new 
sued by Eastern Cyclone Con- 


12-page catalog, is- 


veyor, illustrates and describes 
its Lint Collector, Circulating 
Soap System Wash Ma 
chine Loading Hopper. 

This 
compiled in handy file size (8% 
by 11 


enough to 


and 


reference manual — is 
is comprehensive 
the 
fe atures and advantages ot E & 
data 


and 
indicate major 


equipment. Engineering 


describing each product, its op- 
eration, installation and assem- 
bly are included, together with 
weights, sizes and capacities of 
the various types and models of 
E/C laundry 


Readers are 


equipment. 
invited to send 
for their copy of this catalog by 
letterhead request to: Mr. Wm 
Boon, Eastern Cyclone Convey 
or, 876 Van Houten Ave., Clif- 


ton, N. J 


Small Elgin Softener 


A special line of water soft 
eners has been developed by 
Elgin Softener Corporation, E]- 
gin, Ill., to meet the soft-water 
requirements of small — busi 
The “Doublk -Check” 
which up to 44 


softening 


nesses 
design, gives 


percent more water 


capacity and which prevents 
loss of zeolite, is standard. The 
Elgin Multiport Valve, bell 
alarm meter and brine tank are 


The 


spec ial meter is wired to ring 


also standard equipment 


when a predetermined gallon 
age of water through 
Softener 
the 
foolproot 

Capacities range from 25,000 
to 91,000 grains with synthetic 
gel zeolite, and from 54,000 to 
1SO.000 resinous 
ion exchanger Softener 
tanks are available in four sizes 


to ensure selection of a unit best 


passes 
operation — Is simple 


and manufacturer claims, 


grains when 


IS USE d 


suited to individual require 


ments 


New Manitowoc Still 


“No-Surge- 
dry- 


bee n 


A new 75 g.p.h 
Over”. still 
cleaning 
developed by Manitowoc Engi- 
Patented features 


for perchlor 


systems has 
neering Corp 
of the new still eliminate surg 
ing and foaming over and_ pre 
vent solvent contamination. The 
company that 
is reduced, filter capacity 
IS condi- 


states tumbler 
tine 
increased and solvent 
tioned for odorless. higher qual 
ity cleaning. 
Offered as 
ment with Manitowoc 70-pound 
Continued on page 88 


standard equip 
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Lifted through a 170° turn, the 
load shakes out and tumbles over 
the contoured ribs of the partition. 
At the bottom of the drop the wash 


is squeezed between the partition 
and the cylinder wall. Here is old- 
fashioned “Scrub-board” washing 
perfected to its scientific best! 


The load swishes gently through 
the solution again and again to 
completely dissolve and suspend 
the soils. In place of the conven- 
tional “dry rub,” the load is given 
a far superior “wet-rub,” “Triple- 
Star Washing,” controlled speed 
and 25 second reversing is the basis 
of Braun quality. 


Because dirt won't drain away, Braun 
Unit Wash offers ‘“‘critical-point extrac- 
tion.” ©OWhen dirt is drained through 
the wash, an insoluble residue remains. 
Braun forces dirt, alkalis and stained 
water from the cylinder with an extrac- 
tion force of over 200 gravities, for the 
highest quality wash you've ever enjoyed. 








June 15, 1956 


Let’s talk 


CYA a 


with 


BRAY/IV 


UNIT WASH 


4. 





Everyone knows that Braun Unit Wash means tremendous 
savings in labor, and in water and supplies. The entire industry 
realizes that Braun’s compact machine gives room and speed to 
double capacity from the same washroom area. But once, and 
for all—LET’S TALK QUALITY. We'll match thorough, gentle 
washing Braun Unit Wash against any other machine. How does 
Braun achieve High Whiteness Retention and Low Bacteria 
Count with No Loss of Tensile Strength? The secret is TRIPLE 
STAR WASHING ACTION. 





There is a Braun Unit Wash to fit your needs exactly. Avail- 
able in 50, 100 and 200 lb. capacities, every size may be ordered 
with the degree of automation your operation needs. From the 
fully automatic (shut the door...return at a signal to remove the 
completed load) to the manual (start and stop each operation 
with simple controls) to any intermediate degree, you'll find com- 
plete satisfaction with Braun Unit Wash’s practical automation. 


For better quality at lower costs— WRITE TODAY 


G. A. BRAUN, ING 
Dept. 26, 461 I Brighton Av 
Syracuse, N. Y. 
] Send full information on Braun Unit Wash 
t 


gation, of course, 


Name Title 
Company 

Address 

City Zone State 





Have your representative call, without obli- 




















An Emmy for Betty 

Hats off to the Professional Laundry Foundation and the men who 

had the foresight and courage to get out and do something construc- 

tive, not only for themselves, but—for the industry as a whole. 

ee A ? tion ideas you've been too busy to 
Thanks to their cooperative efforts in sponsoring the Betty Best TV get around to. 


campaign, millions of viewers have come to recognize the profes- 
1 i : . Increasin ressure will lb: 
sional launderer as something more than just a neighborhood trades- 9 P 

; ‘ brought to bear on the laundry- 
man. He's a level-headed businessman with plenty of know-how. owner in the years ahead. In ow 
own small way we have tried in re 


The Foundation recently concluded its first TV season, but plans 
; cent issues to point out one impend 


for the future have already been formulated. ing source of pressure—the nation’s 

The second-year promotion will enable participating laundries water problem. 
to receive stronger identification with the program and more em- Our expanding industries and 
. . . = aa . ; , growing population require an evel 

{ ’ regional ; T a » : 

phasis will be put on regional advertising. The Foundation is to be increasing supply of good fresh 
responsible for the over-all program but local groups are to decide water, The supply is not unlimited 
how the bulk of the funds will be spent. Contrary to popular belief, the aver- 
. , . ; age rainfall will not refill a depleted 
Dues in the Foundation are to be cut to one-fourth the first-year reservoir, nor will these rains seep 


into the ground to re plenish ground- 


rate with the remaining three-fourths to be spent in the region of 
5 ¢ Ss > Co raat * < ss he 
the participating laundry. water levels to capacity. Perhaps 
é é . greatest share runs off to the sea by 
Phe umbrella plan would include all facets of the Betty Best pro- sewer and stream and is lost. 
We will have to find ways to use 
: ess water and find other ways to re- 
book appearances, prepare booklets, sales ideas, contests, etc. less water and find othe 
use it. We should also make every 


The local group would get help in planning its own regional ad- effort to keep. the 


gram except the purchase of space and/or time. The agency would 


available supply 


isi i ae . cer ep 
vertising. Depending on geography and the number of participants, in good condition 
iS] j ' Thi s | tipollution laws 
some would use television, others radio, and still others newspaper That is why antipollution la 
are becoming more prevalent. That 


advertising—whichever medium seemed to serve their needs best. is one reason why sewer service 


Because of the lower cost of entering the program, the Foundation rates are going up and why some 
laundries are now obliged to clarity 


hopes to attract a greater number of participants in the campaign. ; 
their waste water before dischars 


It is also believed that the change will result in a harder hitting ing it from the plant 


It will do the lJaundryman no 


ae A . o | | k these issues. He must 

good te yu " l 

on merchandising ideas that were not feasible for a larger area, but : 
work closely with the authorities and 

Mrs. Housewife can be directed straight to her Betty Best laundries try to formulate policies and solu- 


tions that are satisfactory to both 


campaign—not only can the laundries in a single area get together 


by use of participants’ names in local campaigns. Such pinpointing 
T ay to do this is to be aware 

was formerly impossible in an over-all program. Phe way to do th , t 

of the problem and he prepared to 


We look forward to a still bigger and better Betty Best campaign nig tt when it comes 


in the year ahead. 





Furthermore, NBC found — that REPRINT SERVICE FOR 
OUR READERS—Please write 
, romptly if you want reprints 
the ground that most people are at least one family member is at perenne es : : 
’ of any articles appearing in this 
home in 95 percent of cases. issue. Cost is $13 per 100, one 
Even during the peak of the va side of a single sheet: $21 per 
but a study of the TV-set-owner cation season (the first week of re two oe oj @ ge sheet. 
{dditional 100°s at $1.70. one 
go : 
public would seem to indicate other- July) it was found that 92 percent tage 7 apiece mig tg 


wise. of the homes are occupied by at mum order is 100 reprints. For 
/ 


A survey conducted by the Na- least one family member. reprints in color or reprinted 
tional Broadcasting Company re Now's the time to take another spreads or marge? — write 
~ f ’ I wdditional infor- 
veals that 56 percent of the families look at the forest of television an- sbeebs Es clade iy 
; mation, All prices F.O.B. Lan 
having their own TV = spend their tennas in your neighborhood and erete ys 


dust off some of those sales promo 


Summertime sales promotion 


plans are all too often shelved on during the average summer week 


way on vacation during this sea 


son. This may well be the case, 











vacations at home. 
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(and 50% of sorting A 


per Shirt Uintt / 


i Vs — 


I 
A 
D 
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three bins wide five bins wide { from 13" above floor... to 37" above floor { from 13" above floor... to 37" above floor 
— FOLDER-SORTING SHIRT-BIN UNITS ARE ADJUSTABLE TO ANY TABLE HEIGHT 


Bid goodbye to the shirt-sorting department . . . its labor, its space, its 
walking and handling. Stop mix-ups, losses, service delays. Now your 
folders can do the sorting—faster, better, more economically, and give 
you 50% more sorting—with Bishop Folder-Sorters. You save at least 
one handling per shirt. Bundles go direct from folder to checker-wrapper 
without in-between handling that causes losses and breaks down quality. 
With a Bishop 10-Bin, 15-Bin or 20-Bin Folder-Sorter at each shirt table, 
your folders sort as they go—without loss of folding production, with 
fewer sorting errors—and cut hours per day from bundle-processing time. 


lor2 3105 6 UNITS | 


MODELS & PRICES UNITS UNITS or more | 
FOR SHIRTS ONLY (BINS 10’ WIDE, 15” HIGH. 18” DEEP 





10-Bin Unit, Model B29-1010H $69.50 cc. $68.00¢c.  $66.50cc. | 
10-Bin Unit, Model B29-1010 W $69.50 ea. $68.00 ea. $66.50 ea | 
15-Bin Unit, Model B29-1510 87.50 ea. 85.50 ea. 83.50 ea. | 
20-Bin Unit, Model B29-2010 os SR : 95.50 ea. 93.50 ea. 


FOR SHIRTS & WEARING APPAREL (BINS 13’ WIDE 5x18 

10-Bin Unit, Model B29-1013H Z : 78.00 ea. 76.50 ec. | 
10-Bin Unit, Model B29-1013/W * ’ 78.00 ea. | 
15-Bin Unit, Model B29-1513.. Z . 95.50 ea. a 
20-Bin Unit, Model B29-2013 107.50 ea. 105.50 ea 103.50 ea. | 








©1956 BDF CO. 
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Outdoor luncheon for local motel operators is one example of Prather’s public relations program. The plant's tree-shaded courtyard makes an 


ideal setting for such festivities 


Florida Plant Shows the Way 


To Better Public Relations 


GOOD PUBLIC RELATIONS is just 
plain common business sense. That’s 
the way Frank Prather of Prather’s 
Laundry and Dry Cleaners explains 
the enviable reputation he and_ his 
firm have earned in Fort Myers, 
Florida. 

Some may argue this viewpoint, 
since common sense itself seems to be 
an uncommon virtue and one difficult 
to acquire, 

Some businessmen think of public 
relations in much the same way they 
consider a fire department—to be 
called upon only in an emergency. 
Not at Prather’s, where good public 
relations is regarded as preventive 
medicine. It isn’t a science nor is it 
publicity. Anything done by a laun- 
dry or its employees creates an 1m- 
bad—about the 


company. The task is to mold. the 


pression—good or 


right sort of impression. 


Customer relations 


Mr. Prather knows vou cannot go 
out and buy a vard of public relations 
It isn't a commodity that can be 
bought. It must be created. It must 
And it takes a lot of effort 


to make it a success. 


be planned 


Every so often management rolls 
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out the carpet for the motel owners 
in the area. Upward of 100 of these 
operators are feted with a chicken 
luncheon on the spacious grounds be- 
hind the laundry plant. They are 
wined and dined and enlightened, for 
the day’s activities also include a plant 
tour. Sales manager C. B. Randall 
usually conducts the groups and dis- 
cusses basic laundry problems with 
them. As a case in point, he may ex- 
plain the corrosive action resulting 
from indiscriminate use of bleaching 
agents on linens. If motel help would 
refrain from bleaches full 
strength direct from the bottle, he 
explains, but dilute it as does Prather’s 
laundry, then the life of linen can be 
prolonged, Thanks to such tips, the 
motel men go away with new knowl- 


using 


edge and keener appreciation of some 
of the launderers’ problems. 

Classes of school children accom- 
panied by parents are a frequent sight 
in this laundry. The small fry are pre- 
sented with gifts for the occasion, 
while adults are invited to bring a 
favorite blouse. sweater, pair of trou- 
sers or shirt for free cleaning and 
pressing during their tour of the plant. 
Church groups receive 25 cents a 
head from Prather for bringing their 
folks on a tour. 


It is safe to say that mothers of the 
children who visit the laundry via 
their school groups contribute in no 
small way to the laundry’s volume 
Especially when it is considered that 
such groups may number over 100 
and are strung out in classes from 
morning until late afternoon. 

Of these tours, Mr. Prather says: 
“We are simply following the trend 
of good sales promotion practice in 
inviting as many people as_ possible 
to come into the laundry as often as 
they can. 

“We have had _ two 
events when we built the new build 
ing and entertained the combined 
meeting of the local service clubs at 
a luncheon in which we put on a lit 
button-breaking, 


open house 


tle burlesque on 
missing socks, putting holes in clothes 
and losing brand-new garments.” 

An example of the services that con- 
sistently earn Prather goodwill is the 
way he handles a group of customers 
who live on the islands of Boca 
Grande, Sanibel and Captiva, on the 
Gulf of Mexico. Prather is the only 
laundry to venture a route to these 
island residents, and in season he 
sends a truck over there three or four 
times a week. The truck is taken out 
into the Gulf by a snorting ferryboat 
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whose owner exacts $10 toll for each 
trip. 

“During the four-month 
said Mr. Randall, “the route pays off. 
But it doesn’t during eight profitless 
Nevertheless, we want to 
help keep the islanders’ trade, so we 


season, 


months. 


send a truck over there every week 
to cover the route.” 
giving “cradle-to-crutch” 
Prather 
laundry serves over 100 commercial 
accounts, does most of the city 
schools’ work in the form of linen 
rentals, And this laundry receives most 
of the trade from Fort Myers’ police 
and firemen. 


Besides 
services to private homes, 


Employee relations 


Since this laundry, which serves five 
counties, is annually beset by the win- 
ter-season demands of twice Fort My- 
ers’ normal population of 17,000, the 
employment situation required a sud 
den increase from less than 50 to 150 
workers. To insure having these em- 
plovees when needed management 
combined its need with a bit of civic 
effort that quietly earned it extra good- 
will from citizens of the town. In 
addition, since there is no reason why 
a good public relations program 
shouldn't be directed inward to the 
company’s own personnel, it earns a 
priceless degree of loyalty from the 
staff. 

Directly across the street from the 
laundry, management bought a sizable 
piece of ground. Here was built a 
row of attractive houses that includes 
eight duplexes and one large dwelling. 
These homes were equipped with 
modern fixtures, and they are the only 
houses for Negroes that have bath- 


rooms. 

Workers at Prather’s get first chance 
at renting these houses. Mr. Prather 
had long been aware of the inade- 





quate housing in his vicinity, and this 
additional project earned high praise 
from civic authorities, to say nothing 
of the gratitude of his workers. 

Each summer Mr. Prather took his 
help out for a beach party. When 
segregation became an issue, he set 
the party up on the grounds of the 
laundry. Every June sees a water 
melon cutting. “It only costs $20,” 
says Mr. Prather, “and it gives us a 
lot of fun.” Once a year a picnic is 
held here at which prizes amounting 
to $200 are awarded for winners of 
the various events: Thanksgiving sees 
a festive feast that is well worth the 
cost of $150. There is also an annual 
Christmas party. 

“And every time we hold such an 
affair,” says Mr. Randall, “the news- 
papers give us a big spread.” 

Thus publicized, these events pro- 
vide this laundryman with a_ gold 
mine of valuable news space. 

This realization by management 
that a public relations program just 
isn't good if it fails to include a sin- 
cere interest in personnel is manifest- 
ed further in the fact that it con 
stantly operates a system of rewards. 
These include bonuses for safe driv- 
ing and route increases, a point sys- 
tem which earns extra compensation 
for the driver who takes care of his 
customers and truck, ete. 

Length of service is rewarded with 
a $100 gold watch for 15 vears’ em- 
ployment, and some workers have 
been with this drycleaner for 18 years. 


Community relations 


\ keen sense of civic responsibility 
involves Mr. Prather in active par- 
ticipation in the local Chamber of 
Commerce, of which he is a past presi- 
dent. He is actively associated with 
Kiwanis as a director, is on the hospi 
tal board, conducts a young men’s 


Seagoing route salesmen serve Prather's Gulf Island customers weekly 12 months of the year. 
Route isn't biggest in the house, but it is certainly one of most unusual 
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Sales contests, company housing facilities, 
other financial and nonfinancial incentives 
create harmonious labor-management rela- 
tions. Sales manager C. B. Randall checks 
results of Sweater Special 


Myers 
golf champion. He is also the current 
president of the National Institute 
of Drycleaning. 

Mr. Prather’s reputation is such that 


Bible class and is the Fort 


not too long ago his appreciative com 
munity beseeched him to assume the 
citvs mavoralty reins long enough 
to straighten out its befuddled munici- 
pal affairs. 

Taking time out from his busy 
schedule, Mayor Pro Tem Prather 
marshaled the city’s councilmen to a 
businesslike program of around-the 
clock work. Fort Myers had no money 
in sight to pay bills, the city’s credit 
had sunk to a depressive low. No ef 
tort had been made to formulate the 
budget—an essential preliminary. 

After a serious study of unfamilian 
records and civic processes Mr. 
Prather, in due course of time, was 
able to announce that the city could 
go on a cash basis—with all previous 
bills paid. 

Then Mr. Prather, who had simply 
applied business principles to what 
is essentially a business operation and 
got it working, bowed out of the may- 
oralty picture. Not, however, without 
the accolades of the citizens and local 
newspapers. And not without turning 
down the often-repeated offer to run 
for the mayor's office at election time. 

In the sphere of business manage- 
ment, Mr. Prather has similar know- 
how. Small wonder that the news- 
paper space allotted his civic trouble 
shooting helped boom a business bust 
ing its britches to the point where the 
24-year-old firm recently was forced 
into a sizable expansion of its plant 
and fleet. 








Plant tours and open houses achieve double purpose—satisfy people's desire to see machinery at work and enable plantowner to make good 


impression upon his community 


Part VI in a Series on Supplementary Advertising 


Hiow Plant Tours Can Pay Off 


Properly handled group visits can dispel false 


ideas, build goodwill and win new customers 


EVER STOP TO THINK how the 
average housewife envisions the inside 
ot your plant? Does she conjure up a 
picture of glorified home washing 
setup when she thinks of a commer 
imagine the 


cial laundrv? Does she 


local drvcleanet tosses her precious 


garments into a vatful of foul-smelling 
chemicals and hangs them up to dry? 
Well wager that, more likely than 
not, our average housewife has only 
the haziest of notions about what goes 
on in 
plant 

Women 
ple, particularly where 


is concerned, If you can create a visual 


typical laundry or cleaning 
ire also very practical peo 

house keeping 
efficiency and 


picture ol quality 


cleanliness, you will be in a position 
to win more new customers than 
through any other advertising o1 pub 


lic relations medium 
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By GERALD WHITMAN 


And with all factors considered, 
public inspection of your plant facili- 
ties—although requiring more per- 
sonal effort—will probably achieve 
better and more lasting results than 
any other type of promotion. 

Plant visitations may seem to be a 
fairly simple matter at first glance, but 
they can be a complete waste of time 
and effort if they are not planned to 
the last detail beforehand and carried 
out on an organized basis. You can, 
if you wish, simply throw open your 
doors and announce that your plant 
is open to public inspection at any 
time. This procedure is not recom- 
mended, however, because occasional 
and haphazard solo visitations will 
consume too much of your time, inter- 
fere with your normal operations and 
impose a heavy mental strain upon 


your employees 


Organized visitations can be sepa 


rated into two general categories: 


1. Open House. This event can be 
planned to last anywhere from one 
day to several weeks and is usually 
used to mark some particular occasion, 
such as a new plant opening, remodel 
ing, plant addition, anniversary, civic 
holiday, etc. Although the open house 
may last more than a day and may be 
one of several such events held during 
the year, each is a one-shot affair. 
Invitations are extended to the entire 


community. 


2. Regular Plant Tours. These are 
similar in many respects to the open 
house, but on a more modest, selective 
basis. Many plants set aside regularly 
scheduled days or evenings for tours 


by one or two church, civic or social 
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5 DAYS TUMBLER OUTPUT 
IN 3% DAYS 


More successful laundries DEPEND on the 
| > 


C 


LINT COLLECTOR 
to increase Output and Profit 30% 





If you seek better methods to cut operating costs—in- 
crease tumbler production per day, or per week—cer- 
tainly you should investigate the solid advantages of 
an E/C Lint Collector. For without effective lint trapping 
you run increased risk of fire hazards, and serious 
‘““down-time”’ losses. Why put up with it when you can 
easily install an E/C and knock these problems out 
.. cold! 


Right now 43 commercial and institutional laundry 
managers have taken a fresh look at their lint problem. 
Then acted. They bought E/C engineered for their tum- 
blers and capacities. They depend on its performance 
as a big help to increase production 30%. 


You ask the questions. We'll give complete facts. 
Show where this real performer fits into your plant, and 
makes itself indispensable. Contact us now for an E/C 
Representative or distributor to discuss your require- 
ments. You'll get attentive, prompt action. 


a 
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EXHAUST LINE 
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@ EC LINT COLLECTOR 
@ CIRCULATING SOAP SYSTEM 
®@ LOADING HOPPER 








12 Page booklet available by + . 
letterhead request on E/C eat : at 
Specialized Laundry Equipment 


WUutk__l FAS TERN 


876 VAN HOUTEN AVE. CLIFTON, NEW JERSEY 


“You Gain With E/C Work Savers” 
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Advance promotion is necessary for good turnout. In addition to having employees 
distribute handbills (such as one shown here) many firms use radio spots, newspaper 
ads, billboards, truck decals and personal letters 








groups at a time. Frequency of such 
tours varies greatly; some plants run 
them once a month, while others have 
as many as two a week. A standard- 
ized routine or program can be de- 


veloped for use at each session. 


Who and how to invite 


For special-event open houses, invi 


tations and announcements should be 


circulated as widely as possible, as 
much as two weeks before the occa 
sion. These should be designed not 
only to get as many people into your 
plant as you can but to derive maxi 
mum publicity. 

Press, radio and _ television people 
should be furnished with announce- 
ments and straight news stories. Place 
paid ads containing information on 
visiting hours, transportation and park- 
ing facilities, and routes to the plant. 
Buy spot announcements on the local 
airwaves. Place posters and other ex 
hibits in the windows of merchants 
department stores and libraries. Con 
duct the press on a special preview 
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tour. If an outside billboard is avail 
able it should be used to advertise the 
open house. 

Place placards on your trucks an 
nouncing the dates of the open house. 
Enclose special inserts in your bundle 
and garments and invite your cus- 
tomers to bring families and friends. 


An effort should be made to issue 
direct invitations to employees and 
families, retired employees, press and 
radio representatives, elected officials, 
officers of service clubs, fraternal or- 
ganizations, churches, business leaders 
and other molders of community opin- 
ion. 

Some plants encourage their em 
ployees to distribute advance litera 
ture. At a recent open house held by 
the Red Tag Laundry & Dry Cleaners 
in Norwich, Connecticut, invitations 
were extended in person by employees 
to everyone with whom they came in 
contact for a period of three weeks 
before the event. Each route salesman, 
store clerk and plant employee was 
given a batch of handbills stating the 
dates and hours on which the plant 
would be open for inspection and as 
suring the reader a hearty welcome. 

As the employee presented the in 
vitation he signed his name on_ the 
back of the handbill. A cash bonus 
was presented by the Red Tag man 
agement to each of the employees in 
the three groups (route salesmen, 
store clerks and plant workers) whose 
name appeared on the greatest num 
ber of invitations turned in at the 
plant during the open house. 

The regular plant tour or special 
group visit should be more selective 
and aimed at definite consumer 
groups: 

Educators: High school and colleg 
home economics teachers are vitally 
interested in all problems of home 
maintenance, including care of tex 
tiles. These people teach what they 
learn to their students. Thus, the good 
results of a teacher-group visit are 
multiplied. An instructor who becomes 
convinced of the need for regular 
commercial laundry and drycleaning 
will convince others. 

Women’s Clubs: In every city there 
are bridge clubs, flower clubs, study 
groups, sororities, professional clubs, 


church groups and other women’s 01 





in operation. 


good laundering or cleaning. 


neighborly. 


how they work. 





Why Plant Visits Are Popular 


1. People like to see how things are made and watch machines 


2. A plant tour establishes a company as an efficient operation. 
3. A plant visit shows exactly what steps are taken to insure a 


4. Information secured on a plant visit is retained longer. 
5. The open house is a rapid means of building better com- 
munity understanding. It shows the company to be friendly and 


6. Employee interest is stimulated because outsiders are given 
the chance to see and approve their work. It is also stimulated 
if families and friends are given the chance to see where and 
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“by ELLIS 


Everything is bigger and better in Texas. 
When the White Star Laundry of San 
Antonio built its new $250,000 plant, the 
latest type, modern time-saving equip- 
ment was installed throughout to insure 


maximum operating efficiency 


It is the washroom installation where the 


greatest saving in manpower is reported 


Here the new ELLIS equipment includes 
three 42” x 84” Open-Pocket Unloading- 
Type Washers with semi-automatic con- 
trol, and one 54” Unloading Extractor 


ELLIS builds a full range of sizes in both 
Standard and Unloading Type AUTO- 


As a result of the unloading feature, ease 
MATIC WASHERS. The extra economies of 


of control and faster washing, one man 
can do the work it took six men to ac- these machines quickly pay for the original 


complish in the company’s old plant. investment. 


a 


2444 NORTH C RAW FOR D AVEN U E 


Cor A aad CHICAGO Ke Ears 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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ganizations. Housewives purchase 
more than 80 percent of the nation’s 
consumer goods. In fact, more than 
half the shareholders in American in- 
dustry are women. Once they grasp 
the importance, convenience and 
quality of professional laundering and 
cleaning, they will become more fre- 
quent customers. 


Men's Groups: Believe it or not, 
men are interested in having clean 
laundry and clothing. A number of 
plantowners have tried inviting groups 
of men—with marked success. You 
could certainly try inviting a group 
or two and see what happens. 

Whether you stage an open house 
or hold smaller plant tours, don’t lose 
sight of any possible publicity that 
can be derived from these events, An 
open house—particularly when there 
are public officials on hand — will 
usually draw newspaper photograph- 
ers and coverage. Always protect 
vourself, however, by having pictures 
taken yourself that you can distribute 
to the press. Let the newspapers know 
after the event is concluded how many 
people visited your plant, what they 
were shown and list the names of all 
important personages. 

It’s a good idea to take a picture of 
the club group at a regular plant tour 
that you can feed to interested local 
papers. If the group is small enough, 
list the names of all those who at- 
tended in your follow-up news. re- 
lease. Small town papers are more apt 
to use all the names while big city 
dailies are hardly likely to have the 
space or the inclination. 


Keep your house in order 


However hard you work to set up 
plant visits your efforts will be doomed 
to failure if the place is not clean. 
Nothing leaves a worse impression in 
an establishment that is supposed to 
clean things than a dirty plant. 

You'll find that cleaning up a plant 
can accomplish two things. First, of 
course, laundry and cleaning plants 
belong to the community, too. If they 
are run down, untidy and dirty, they 
suggest to the community in loud 
terms that the laundering and clean- 
ing done there is of poor quality. But, 
if a plant is painted, in good repair 
and clean, the community knows that 
good quality comes from such a plant. 
The public reasons that those owners 
and employees have pride in where 
they work—so they must also have 


pride in their work. 
Employee pride—our second point 


—can be a direct result of good plant- 
keeping. It may begin with keeping 
the plant shipshape for public visits, 
but it most often becomes a steady 
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habit that will lead to increased em- 
ployee morale. 

In addition to general cleaning-up, 
don't overlook the potential danger 
hazards to your visitors. Install warn- 
ing signs and paint guide lines. Rope 
off tour routes and danger zones. 
Guides and workers should be alerted 
to watch for visitor safety and com- 
fort. 


Final preparations 


It’s a good idea to prepare a souve- 
nir booklet or leaflet that can be used 
for all types of visitations. This can 
be done inexpensively, It should tell 
about your plant and your services. 
Distribute these to the press, opinion 
leaders and plant personnel. At the 
time of the open house or regular 
plant tour the booklet should be avail- 
able for general distribution. 

Be sure there is a welcoming com- 
mittee, even if it consists of only one 
person. All visitors should be met at 
the door and made welcome. Your 
employees should be fully versed on 
the program and each assigned a spe- 
cific duty, either his regular job or as 
a special guide. Many plants invite 
the assistance of their allied trades 
friends to act as guides and to explain 
the functions of various departments 
and pieces of equipment. 

Plan your tours in advance and 
examine for possible hazards to visi- 
tors the route that will be followed. 
Anticipate tour bottlenecks and check 
elevator capacities. 

Make up signs that will tell your 


story. Don't rely solely on a guide; 
guests won't hear everything. At least 
one plantowner who conducts regular 
tours has invested $50 for a Navy- 
surplus battery-powered hand mega- 
phone to make himself heard over the 
din of competing equipment. It has 
not only saved his voice but cuts down 
on questions afterwards because he 
can describe what's going on while 
his visitors watch the operation. 
Strange machines should be identi- 
fied by placards. The function of each 
machine should be explained briefly 
on the cards. Keep in mind that signs 
should be written in women’s terms as 
far as possible. In fact, for women’s 
groups a girl from the office, if prop- 
erly trained, can be the ideal guide. 


How to conduct tours 


At some open houses, the public is 
left to its own resources to wander 
through the plant and identify each 
process by signs. It’s a much better 
idea, however, to take your visitors 
through in groups and explain what 
they see, Small groups of not more 
than 10 persons are most effective. 

In conducting a tour, begin at the 
beginning. That is, start where the 
trucks would normally 
follow each department and operation 
to its conclusion. Allow your group to 
spend a few minutes at each opera- 


unload and 


tion. Explain as you go along. Point 
up any quality checks in your opera- 
tion. In a subtle fashion, tell your 
audience why and how your plant is 

Continued on page 71 





When White Rose Laundry-Clean- 
ers in Memphis, Tennessee, com- 
pleted a rug cleaning plant addition 
two years ago, Walter Klyce, firm 
president, decided to stage a five- 
week open house. It began with the 
usual ceremonial ribbon-cutting by 
a public official. 

Management had expected a fairly 
good turnout but the crowds proved 
so great that visitations were ex- 
tended an additional week to accom- 
modate all groups. At the end of the 
six-week period, 4,432 registered 
visitors in 252 separate groups had 
toured the plant’s facilities. 

How did the event rate such a 
high attendance? For one thing—in 
addition to the ribbon-cutting—a 
number of newspaper _ publicity 
stories were capped by almost full- 
page ads in two of Memphis’ lead- 
ing dailies. Besides inviting the pub- 
lic to visit the plant, the ads 
featured an offer of a free set of 





Open House Draws Over 4,000 Visitors 


finger towels for every order placed 
during open-house festivities. 

Outdoor advertising received a 
good deal of attention, with 20 bill- 
boards used on busy thoroughfares 
throughout the city. In addition, a 
walking billboard or “sandwich” 
man was hired to stroll around the 
congested downtown area six days 
a week, He was seen by what Mr. 
Klyce calls a conservative estimate 
of at least 60,000 persons a week. 

Letters were sent to every church- 
women’s organization and every 
women’s social and civic group in 
Memphis offering to pay the organi- 
zation or any charity 50 cents for 
each group visitor. 

According to Mr. Klyce, not only 
did his firm create many new cus- 
tomers from among the actual visi- 
tors, but new business was gained 
from friends and other organization 
members who could not visit the 
plant. 
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PERFECT ANSWER TO A PRESSING PROBLEM - The Pilgrim Laundry in Chicago is among the 
most progressive and efficient in the country. Since their opening day twenty years ago, they have used Prosperity apron cloths 
for the bulk of their needs. From time to time, they have tested other brands and have kept accurate records for comparison. 
In not one instance did any other apron cloth equal the wearability that they consistently obtain from Prosperity. This is 
another example of how fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY (Sr i 
mokes the  Wlount Veruou Wills, Tuc. Gidea 
Big Difference la A LEADER IN INDUSTRIAL TEXTILES Selling Agents 


In Industrial ns 
n Indus rm © = 
Fabrics 





Main Office: 40 Worth Street, New York, N. Y. * Branch Offices: Chicago * Atlanta * Baltimore * Boston * Los Angeles 
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Always look for this purple stripe in all PROSPERITY and ORIOLE’ fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. *© CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind. * CARMAN-MITCHELL-WING CO., Stonehaven, Mass 
CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, Ohio * C. C. CHEMICAL 
CO., Sunnyside, L. |. * JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, Va., Norfolk, Va., 
Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER CARMAN SUPPLY CORP., 
Rochester, N. Y. © JAMES E. ST. JOHN, Philadelphia, Pa. ¢ E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD CHEMICAL CO.—CARMAN 
DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 
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Sales specials help call attention to Darby's twelfth activated store, which opened last month. This one is located in Pine Hills shopping center, 


Orlando. Owner Ben Darby, wearing glasses, 


receives congratulations in doorway 


Mow To Sell iin Shopping Centers 


Florida laundryman welds statewide network of 


activated outlets in decentralization plan 


ACTIVATED STORES in shopping- 
center locations represent Ben Darby S 
solution to the problem of what to do 
ibout shrinking sales volume. 

As president and owner of — the 

White Way Laundry as well as Wan 
rens DeSoto Cleaners and Laundry 
both of Tampa, Florida), he was 
perplexed by this problem only a few 
vears ago. Like many another plant- 
owner, he saw the need for revamp 
ing and departmentalizing his opera 
tions, but didn’t see how current sales 
returns would justify such expendi 
tures 

After touring the country and visit 
ing the operators of some of the best 
plants in the business, Mr. Darby re 
alized that the money to make thes« 
improvements would have to com« 
from sources outside the home plants 
In short, he would have to break away 
from the centralized operation and 
depend on other outlets to finance 
the desired changes at home. 

The best way to do this, Mr. Darby 


By HENRY MOZDZER 


believed, was to establish independ 
ent activated stores in shopping-cente1 
locations. He worked out an agree 
ment with the management of a food 
store chain and followed its stores 
into newly opened centers with cash 
and-carry outlets to be known as 
Darby's Quik-Wash. 

The first such outlet was opened 
in nearby St. Petersburg three vears 
ago. At this writing, there are 12 such 
quick-service stores and four pack 
age plants in operation, across the 
length and breadth of the Sunshine 
State. Wherever Publix Markets go 
voure bound to find a Darby installa- 
tion. 

Mr. Darby prefers a shopping cen 
ter as his habitat because these cen 
crowds. And because 
plenty of 


ters draw the 
they quite naturally have 
parking space—an invaluable com- 
modity in today’s motor car age. 


Most laundrymen with shopping- 


center experience now generally agree 


that it is better to be near rather than 


in a shopping center. One reason for 
this viewpoint is that they found their 
often had to park 
And it 


proved inconvenient for them to lug a 


customers quite 


some distance from the store. 


heavy bundle across the lot, especially 
if they were in a hurry. 
However, Mr. Darby's 
ment with the shopping center man 
agement is such that this objection 


arrange 


has been largely overcome. In most 
instances he manages to get a corner 
location which permits him to reserve 
space for the laundry patrons along 
the side of the building. Where he is 
obliged to take an “inside-front” loca 
tion, arrangements have been made 
to allow curb service for drive-in pa 
trons. 

Darby's Quik-Wash operations are 
set up to do $600 to $700 weekly in 
damp wash, fluff-dry and other sery 
ices. 

Rents vary from location to location, 
ranging from 5 to 10 percent of gross 


sales. Over-all labor costs, manage- 


STARCHROOM LAUNDRY JOURNAL 

















PRIME SOHP IS EASY TO USE... 


It comes all made up and ready for action . . . PRIME SOHP has just the right 
amount of soap and builder in each homogenized grain. 

Suds in sight... wash is right. Simply add PRIME SOHP until the signal suds appear. 
You get a perfect wash every time. 


Streamline your washroom. No soap tank to boil over . . 
make . . . no non-productive, back breaking work. 


. no stock solution to 


Order a supply of PRIME SOHP from your distributor today. 





Beach Soap Company - Lawrence, Mass. 


128 Years Continuous Progress in Manufacturing Fine Soap Products 
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ment believes, should not exceed 30 
percent of gross. 

Darby 
thought to the possibility of expand 
ing the operation in a shopping-cen- 
ter location, Rather it prefers to open 
another plant nearby which can serve 
as a mother plant for the Darby out- 
lets in the area. The “mother” plant 
would handle the overflow work and 
do flatwork and finishing as well as 
other chores that the feeder is not 


management gives no 


equipped to tackle. 

As a case in point, Darby’s has a 
Quik-Wash outlet at the Pine Hills 
shopping center and a package plant 
in the Colonia] Plaza shopping center. 
Both are located in Orlando. The 
Quik-Wash does wetwash and fluff- 
dry bundles. Its drycleaning orders are 


Package plant in Colonia! Plaza shopping center, Orlando, features reserved parking 


processed by the package plant which 
offers a shirt finishing service as well 
as a quick-wash service, If it became 
management 


necessary to expand, 


would think of establishing another 
plant to serve as the “mother unit.” It 


would not necessarily have to be lo 
cated in a shopping center or a high- 
rent location, Its primary function 
would be to get the work out for the 
firm's other outlets, which would act 
as feeders. 

The success of Darby's Quik-Wash 
operations is based on these princi- 
ples: quick service, and what Mr. 


Darby calls “measured cost.” 


Quick Service: On-the-premise ser 
ices can be rendered in as little as 
one hour’s time. Work which must be 


ices. Note louvered windows above and below signs 
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Quick-service equipment in 
cludes two 25-pound fully au 
tomatic washers; 24-inch ex 
tractor; one twin-cylinder and 
one 36-by-36-inch tumbler. 
Small bundles are processed 
in three-tub open-top unit with- 
out netting. Larger washers 
handle big bundles and rugs. 
Tankless water heater supplies 
water at proper temperature 


sent to a sister plant is returned the 
next day, if it is received by I] 


o'clock in the morning. 


Measured Cost: The Quik-Wash oper 
ations feature a banner that reads 
“Family washing for as little as $1.” 
The price, Mr. Darby says, is based 
on the weight of the average bundle 
coming into the plant. The sign is 
meant to raise questions and it does. 
Women want to know if their family 
bundle meets the qualifications to be 
entered at this price. Very often it 
does. 

Another point on which manage 
ment prides itself is that the customer 
is told exactly how much the order 
will cost at the time the bundle is 


brought in. Continued on page 24 


area, and offers laundering as well as drycleaning serv- 


STARCHROOM LAUNDRY JOURNAL 








Converting to Troy Fullmatic washers is paying off 
big for Domestic Laundry, Inc. of Wichita, Kansas. 
Domestic replaced nine washers with four new Troy 
Fullmatic Slyde-Out models and an Olympic extrac- 
tor. So far, this equipment has eliminated two men 
and is expected to eliminate a third, 

In addition, Russell H. Johnston, Domestic’s vice 
president, reports more uniform quality washing with 


Troy's automatic controls. 
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DOMESTIC 
LAUNDRY, Wichita 
did it with TROY Fullmatics 


To find out how converting to Troy washers would 
pay off in your plant, take advantage of Troy’s free 
Survey Service. A trained Troy man will be glad to 
check your present equipment, methods, volume and 
other related factors. From this data he'll compute 
the dollars-and-cents figures you want on amortization 
and comparative production costs. The odds are you 
too can convert to modern Troy equipment with 


the same kind of savings! 


FREE LITERATURE ... MAIL COUPON 


TROY LAUNDRY MACHINERY, Dept. SLJ-656 
Division of American Machine and Metals, Inc. 
East Moline, Illinois 

Please send free literature on... 

() Laundry Washers ([] Olympic Extractors 
CL) Without obligation, send details of your free Survey Servic 











for any formula... 


AND TOPS AS A BUILDER, TOO- 


PENSAL 


SILICATED alkali—one of the 
active ingredients of PENSAL® — 
suspends more soil, conserves soap 
far better than caustic soda prod- 
ucts. In break or soap tank, on 
all types of soil, Pensal’s controlled 
detergency results in uniform, 
thorough washing of every piece— 
and that spells satisfied customers 


for you. 


COMPARE PENSAL with any 
other alkali! Pound for pound, 


Pensal goes farther—often more 


than twice as far. That’s one 
reason why Pensal has been used 
so long by progressive, profit- 


minded laundry operators. 


Call your Pennsalt Laundry 
Distributor for more facts about 
washroom savings with Pensal and 
other Pennsalt laundry supplies. 
Or write Laundry & Dry Clean- 
ing Dept. 288, Pennsylvania Salt 
Manufacturing Company, Three 


Penn Center Plaza, Phila. 2, Pa. 





IN ORDINARY 
DETERGENTS, 


particles may shift 
and settle while still 
in the drum, making 
for uncertainty from 
charge to charge in 
break or soak tank. 
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IN PENSAL, 


ingredients are fused 
into homogeneous, 
dust-free particles, 
uniform throughout 
the drum; this unifor- 
mity makes every 
break and suds oper- 
ation consistently 
thorough. 














FROM FIBER... 
TO FABRIC... 
TO LAUNDERING— 


Pennsalt has the know-how! 


Technical service and products for 
Laundries Dye Houses 
Dry Cleaners Bleacheries 
Institutions Finishing Plants 


Textile Mills 


Pennsalt 
Chemicals 
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Floor plan of package plant in Orlando's Colonial Plaza shopping center, equipped to handle volume of $2,500 per week. It is housed in area 
measuring 50 by 60 feet, cost approximately $60,000 


Continued from page 20 


Ben Darby sums up the company’s 
policy this way: “Our whole aim is 
to please the women. We try to show 
them that we can do the laundry 
cheaper than they can. And we try to 
give them what they want.” 

To keep pace with consumer de- 
outlets 


mands, the shopping-center 


follow suit on shopping-center busi- 
ness hours. They stay open from 7:00 
a.m. until 9:00 p.m., operating with a 
minimum of three girls working on 
staggered shifts. And it pays off, Ac- 
cording to Mr. Darby, approximately 
IS percent of the branch volume is 


brought in after 6:00 p.m. 


Opening tied in with center 


The opening of a new outlet is 
geared to coincide with the opening 
of the shopping center, In this way, 
it shares in the hullabaloo that such 
events inspire. These centers always 


open on Tuesdays to attract the ladies 
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who might be too busy with house- 
hold chores to turn out on a Monday, 

Darby’s plants always feature some 
kind of special during the first five 
days of the opening offering; for ex- 
ample, three for the price of two on 
drycleaning orders. 

To maintain public interest further, 
these outlets also hold weekly draw- 
ings awarding such prizes as napkin, 
tablecloth, towel and bathroom sets 
or, as Mr. Darby says, “things that we 
can wash.” 

Then every six weeks, the outlet 
will have a drawing for a jackpot 
prize. It might be a television set, one 
of a number of household appliances, 
or small washers suitable for doing 
stockings and underthings which rep- 
“stuff we don’t want to do,” 
quoting Mr, Darby again. 


resent 


Darby's package plant 


The package plant operation in 


the Colonial Plaza shopping center 


is geared to do $2,500 per week. It 
opened in February of this year and 
has already hit the $2,000-per-week 
sales mark, Approximately 25 percent 
of the volume is in laundry work and 
75 percent in drycleaning. During the 
course of the week the plant report 
edly handles 2,000 pounds of damp 
wash and dry-fold, and 1,800 to 2,000 
shirts (priced at 5 for $1). The base 
rate on drycleaning is $1. 

The plant is run by a_ working 
manager who handles the cleaning 
and spotting. His vantage point at one 
side of the customer counter at the 
front of the plant enables him to su 
pervise all facets of the operation and 
to counsel customers on fabric or 
staining problems, 

This plant occupies an area measur- 
ing 50 by 60 feet and is said to have 
cost between $50,000 and $60,000. 

At the present time, Mr. Darby's 
plans call for the establishment of 12 
more activated outlets in Florida shop- 


ping centers. 
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CABINET STYLE 
TUMBLERS 


Beautifully modern stream- 


« 


Bs LAUNDRY EQUIPMENT , 


HUEBSCH 
TUMBLERS 


Fast, efficient laundry 
dryers... from the 
world’s largest manu- 
facturer of commercial 
open-end drying tum- 
blers. Available in both 
gas and steam- 
heated models—in 
four sizes. 


TWIN-CYLINDER 


TUMBLERS 


HUEBSCH 
WASHERS 


Trouble-free, easy-to- 
operate design—with 
the famous 37-inch 
drop that guarantees 
good washing every 
time. Stainless steel. 
50-lb. capacity. Choice 
of automatic, semi- 
automatic or 
controls, 


manual 


HY-DRY 
TUMBLERS 
Compactly designed 
to go through a 28” 
door... yet a full-size 
16-pound heavy-duty 
commercial tumbler. 
Convenient operat- 
ing height... controls 
and burners easily 


accessible from front. 
Gas-heated. 


FEATHER RENOVATORS 


Takes flat and lumpy pillows 


Each cylinder has 15-lb. 
capacity — perfect for 
small loads. Only 2712 
inches wide. Gas or 
steam-heated models. 


and makes them like new. By 
simply removing hopper, 
model shown can also be used 
as a regular drying tumbler. 


lined design—in your choice 
of any color. Gas-heated 
and steam-heated models. 
Comes in three sizes. 








Ask your Huebsch representative for complete details—or write us direct. 


HUEBSCH MANUFACTURING COMPANY 
3775 N. Holton Street, Milwaukee 1, Wisconsin 
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19.9. — The Industry's Best Year 


AIL survey reveals sales hit new high, profit percentage remained steady 


LATEST SALES FIGURES indicate 
that laundry business was consistently 
good in 1955 and better than in 1954. 
But a preliminary report on operating 
costs shows that the national average 
profit picture stayed at about the same 
3.5 percent of sales before taxes. 

These figures were compiled and re- 
leased by the American Institute of 
Laundering last month in its Service 
Bulletin (No. 495-2). According to 
this report, laundry sales went up 
3.8 percent and are estimated at 
$746,284,000 for the year 1955, 

Encouragingly enough, drycleaning 
sales in laundries went up, too. Sales 
for this important sideline were esti- 
mated at $194,533,000. 

Total laundry-drycleaning receipts, 
according to reports received from all 
parts of the country, averaged 4.3 per- 
cent higher than in 1954. 

The West South Central region— 
which inc ludes Texas. Oklahoma. Ar- 
kansas and Louisiana—led the nation 
with a reported 6.89 percent increase 
in laundry sales, while the New Eng- 
land states showed the smallest per 
centage gain, amounting to an in 
crease of only 1.38 percent. 

But the region showing the greatest 
laundry gains did not make the same 
boosting its drycleaning 
South Central 
states experienced only a 5.4 percent 
increase on this score, while the South 
Atlantic States (embracing West Vir- 
ginia, Maryland, Delaware, District 
of Columbia, Virginia, North Carolina, 
South Carolina, Georgia and Florida 
noted a 13,49 percent increase in dry- 
cleaning compared to a 4.13 percent 
increase in laundry sales, 

The AIL report discounts the effects 
of price increases on total sales vol- 


strides in 


business. The West 


ume Saving such mcreases were 


“minor . scattered ., . and not sig- 


nificant.” 

Employment remained steady, too, 
with only a .4 percent increase noted 
over 1954, indicating that the plant 
operators did more work with just 


about the same number of people. 


No change in profits 


According to the AIL’s Preliminary 
Report of Operating Cost Percentages 
Service Bulletin. No. 197 ) the na 
tional average profit amounted to 3.5 
percent before taxes. This was based 
on a study of figures submitted by 
300 member plants, 

At first glance, it would appear that 
increases in the cost of Indirect Over- 
head and Sales and Distribution ex 
penses were responsible tor keeping 
profits at the same level they were 
in 1954. But savings in other cate 
gories apparently negated these dif- 
ferences so that 1955 Total Expenses 
were actually 1.62 percentile points 
lower than the year before—averaging 
94.22 percent. While this would indi- 
cate that profits should be higher— 
around 5,78 percent of sales—the re 
port makes this observation: 

“Plants with good accounting de- 
tail tend to show lower expenses. For 
example, many plants show no powet 
costs. Others show no building over 
head. They lump their expenses for 
these classifications into machinery 
overhead. Plants using less detailed ac- 
counting systems seem to pull down 
the profit average for the industry. 

“The result is that if totals are 
added for those plants that keep com- 
plete records, it is found that their 
profits average almost 2 percent higher 
than plants with incomplete records,” 


The report then goes on to suggest 


that a better idea of the profit pic- 
ture can be had by adding the execu- 
tive salaries back to the profits, Fol- 
lowing this suggestion it would appear 
that the smaller plants—those doing 
less than $2,000 weekly—produced 
the larger margin of profit, or about 
10,94 percent before taxes with 4.96 
percent in operating profit and 5.98 
percent in executive salaries, 
Whatever way you look at it, the 
plants in the East South Central cost 
district (which takes in the states of 
Kentucky, Tennessee, Mississippi and 
Alabama ) appear to be operated more 
profitably than those in any other dis- 
trict. The average profit here was 7.15 
percent before taxes and executive 
salaries were the highest, too, averag 


ing 5.23 percent. 


Limited comparison 


These statistics, as AIL’s Account- 
ing Department admits, have their 
should re 


limitations. Plantowners 


member that they are comparing thei 
own figures against those of an im- 
aginary plant with operating percent 
ages based on averages of many ot 
ganizations. 

It would be unfair to criticize these 
reports for the things they didn't 
cover, But many laundrymen feel that 
some record ot the number ot pounds 
of work processed each year would 
provide a more stable gauge against 
which to measure industry progress 
than sales figures alone. 


Others believe that some means 


should be devised to show, vear to 
year, how industry sales progress is 
keeping pace with population growth. 

The final Operating Cost Percent 
ages Report will be published within 


the next few months. 





LAUNDRY BUSINESS 


New York 


four weeks ended 
Apr. 28—1.3% more than last year 


Vf. B. Weiser & Co., New York 


New Jersey 


four weeks ended 
Apr. 28—1.3% more than last year 


VU. B. Weiser & Co., New York 


Southeast 


Mar.—11°% more than last year 
J. R. Wilson & Co., Atlanta 


TRENDS 


New England 


Apr. 7— 2.1% more than last year 
Apr. 14—12.0% more than last year 








Apr. 21— 6.2% more than last year 
Apr. 28— 4.2°% more than last year 


Carruthers & Co., Boston 
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ONE OPERATOR 
at ONE STATION 


finishes every piece 
of Wearing Apparel 


regard ess O 
material or styling 





FINISH FOR MORE PROFI 
Costs in finishing 
WEARING APPAREL 


have been cut 
up to 50% 
with a 


PROSPERITY 


All-Purpose 


WEARING APPAREL UNIT | 


Conveniently arranged for 
sustained high production. 
All Prosperity facilities 
for faster, finer finishing. 
@ Buck shapes that do most 
and cut time on lays 
© Steam and vacuum 


@ Sleeve Board 
® Puffer Heads 


@ Electric lron 


@ Spray Gun 
WIRE or WRITE for Literature 






Te PROS 
qeermanic CARESS PL “aie ~ ia ay Tuc. te 
97 
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Modernization of old plant [left) 


ciobly enlarged |right) but volume has increased by almost half in seven years 


did much to encourage new business; labor-saving did the rest in getting it out. Plant has not been appre 


Geartng a Small Plant for 


Big Business 


Soaring sales volume shows size is 


no measure of productive capacity 


“BIGGEST LITTLE LAUNDRY in 
the Northwest.” That's the way Bill 
Hirsch's Anchor Laundry & Dry 
Cleaners in Minneapolis, Minnesota, 
is often referred to—and with just 


reason. 
In spite oF the fact that the plant 


laced the danger of splitting at the 
SEAMS TWibhc years ago, it has managed 
to increase its volume another 40 per- 
cent with almost no appreciable in- 
crease in the size of its physical prop- 
erty. The laundry still measures the 


same 40 by 120 teet and only the 


small drycleaning department behind 
the plant has been subject to a modest 
expansion program, 

Today 
ume of $10,000 per week—two-thirds 
of this is laundry and the remainder 
drycleaning, 


Anchor Laundry does a vol 
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By HARRY YEATES 


How can a small plant build its 


volume up to this level? Anchor does it 
by ; 


). Insta)ing a) Me )abor-saving 


equipment space will allow and 
making use of it. 

2, Providing employees with incen- 
tives to encourage speed and 
teamwork, 

3. Establishing new outlets for cus- 
tomer convenience, 

1. Encouraging route salesmen to 


solicit new business constantly, 


Your new ca)) offices around Mhe 
city act as proof of an expanding busi- 
ness within a laundry operation that 
hasnt enJarged the Jayout during the 
years Bill Hirsch has been in the 
faundry management business, Exist- 


ing circumstances have prohibited him 
from acguniring the property on either 
side of the present Janndry site so any 
increase ww production had to corm 
from within. 

This plantowner was a driver on a 
route in this area for 31 years and 
knows the value of his routemen in 


promoting new Ynsiness in tam))y- 


bundle orders, Anchor now operates 
with 10 routes, one is used to pick up 
branch-office bundles, one is a com- 
mercial route on hotel accounts, eight 
are family routes, 

The plant shows a [0 percent in- 
crease in laundry sales Auring 1955 
over the precious year. Mr. Hirsch he- 
Nieves this has been achieved as a 
direct result oF the harmonious: rela- 
tionship between him and his 55 em 


ployees, A farge percentage of the 
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Save time at the 
boiling point 


.. - with 





starches 


No lost time at your starch cooker. No standing and 
waiting for the old pot to boil. You process 


uniforms and aprons on schedule . . . save costly labor hours, 


Save time other ways too, thanks to fast penetrating action ... 


easier io38HNning. 


And customers )ike C)inton-siarched uniforms. They appreciate the crisp 
freshness . . . the flexible finish . . . the pleasing appearance. 


All say “OK” when their uniforms are starched the Clinton way. 


technical service in connection 
with your specific problems 


A ; 4 
esgeeu' * is available without obligation. 


foe} 
(T. } 


(Duality oroducts 


§ 
be Pee. 
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# FROM THE WORLD'S CORN CENTER 


_—— a 





CLINTON CORN PROCESSING COMPANY 


CLINTON, IOWA 
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New drive-in offices such as 


this one have helped Anchor 
get greater volume thon it 
could gef through the plant 


call office alone 


y« rsonnel has been working in the 
plant tor at least 5 to 10 years. 


Family bundles coming into the 
plant from the routes consistently ar 
erage 32 pounds, | Another proof that 
quality hasnt been = sacrificed tor 
speedy production.) Bundles are 
brought in the entrance at the rear 
of the plant and immediately weighed 
in by the plant manager, Ken Cunce 


ford, or the superintendent, Frank 


Schoonover. A convevor carries them 
up to a balcony marking room. This 
element of speed from the very be 
ginning has contributed to a steady 
flow of work in and out of the plant. 

Damp-wash bundles are separated 
from the dry wash, These go with the 
economy bundles. A pin-and-net iden- 
tification is used and lots average 600 
pounds. Shirts are all hand-marked 
and come into the plant at the rate of 
1,200 to 1,300 a day. Colored nets 
indicate the degree of starch to be 


used in each lot, 


Sorted bundles from the balcony 
marking room are drapped down a 
chute into baskets that are placed ap- 


proximate)y in front of the first wash- 
ing unit. The three washmen can take 
the bundles out of the baskets and 
place them in the washers without Jos- 
ing any time in transporting the loads. 
The plant has three self-dumping, 
semiautomatic washers, one four 


pocket, one two-pocket, one single- 


pocket and two small washers for fuat- 
tives and woo)s. A)) of this equipment 


is arranged compactly side by side at 
the back of the plant. In addition, two 
4-inch extractors and one 26-inch ex- 
tractor were installed as close to the 
washing units as possible, 

A monorail system loads and un 
loads the two removable baskets into 
three trucks. The extractor loads are 
divided at the shakeout table into 
commercial or tamily lots. One truck 
runs down the side of the plant to a 


row of nine tumblers, The other two 





Shakeout tables are located close by Anchor's compact, mechanized washroom for smooth, 


orderly workflow 
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trucks are designated as either flatwork 
commercial work or family bund{es, 
Depending on the type of work, the 
contents oF these baskets are ru 
through either one of the two six-roll 
woners set side by side wy the micddade 
of the plant. Theretore, the bundles 
are put through the ironers with a 


minimum of fost motion, 


Shirt unit incentive 
Shirts are trucked by hamper load 
to the finishers at the front of the 


budding. Two 3-gir) units average 
160 shirts an hour and turn out 6,800 
shirts a week. Employees are paid on 
the basis of a 5-day, 40-hour week 
and receive a straight salary on a 
total of 45° shirts an hour, Produc 
tion has been on the increase for over 
a year with an incentive plan of one 
cent per shirt over this amount and 
two cents if it’s a dress shirt or spun 
ravon, Base price tor a finished shirt in 
the plant is 27 cents. 

Phree garment press units are nsed 
tor commercial unitorms and other 
wearing apparel, These girls are on a 


straight salary. 


Drycleaning climbs 


The petroleum cleaning department 
was installed 10 years ago as a side- 
line, First-vear volume was $46,000 
and in 1955 volume was up to $150 


000, A recent addition along the back 


of the cleaning plant has increased 
the floor space by 10 feet. The dry- 
cleaning department occupies the only 
spac = available for expans on at p cs 
ent in back of the Jaundry plant. 
With the addition of two new 
press units to make a total of eight in 
the department, plantowner Hirsch an- 
ticipates a volume increase of $10,000 


this year. 
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operator dumps in 
feathers... 








o”” CLEANS + ELUFES » DEODORIZES 


¢ 


OW MINUTES: 
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High speed impellers feed the feathers 
into the whee), Here feathers are further 


fluffed and dust is removed. Ozone and 


ultra-violet rays make them sweet sme))- 


ing and clean. Feathers are automatically 


drawn into new tick at the end of the 
cycle. Timer shuts off fan motor — auto- 


matically sets Pil-O-Bar for next load. 
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operator removes tick 














full of clean feathers 





*Time cycle adjustable 





The timing cycle can be set for any 
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laugh ‘n learn 


THEN TELL THAT WASH 
MAN TO CUT DOWN ON 
STARCH SINCE WE USE 
SATINETTE. 







































Ld ° 
Don’t blame Opal for aii the mistakes. 
She’s smart enough to know that improper starching can be a factor 
in poor finishing. 


Satinette used properly gives sufficient body and 
smooth, beautiful fronts, collars and cuffs. 


e A 
Real economy—and quality, too. No waste, fewer go-backs, / 
greater production. No wonder leading \\\\" \, 
laundries use Satinette exclusively to build customer 


satisfaction and bigger volume. 


HALF CORN 


THE KEEVER STARCH CO., Columbus 15, Ohio 


Corn, wheat and other grain products for industry since 1898 





Reprints of this ad are available from your Keever Jobber. 
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AFTER A YEAR on the West Coast 
[ finally got out of California to hunt 


gadgets in two more of my eleven- 
state territory, This time it was a por- 


Talk about 


. distance 


tion of Oregon and Idaho. 
the Great Open Spaces , . 
means nothing out here. Thought it 
would be nice to travel by car, but I 
spent all my time driving . . . little 
time for visiting. From now on I)) be 


known as “Airline” Bellew, 


Reduction Gear 
& Motor 





Sides % "High 
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About 20 Gauge 


1 Inch Siedo? 
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Sand Trap for Rugs 


Had a nice visit with Fran Blom- 
quist at his big Troy Laundry & Dry- 
cleaning Co. in Caldwell, Idaho. Fran 
gimmick in his rug 
cleaning department I figured a_ lot 
of you could use. Caldwell is in an 
area that has a very sandy soil and the 
rugs that are brought in for cleaning 
are always loaded with the stuff. 
Without the big conventional-type rug 
beaters it was a problem how to do 
a better job of rug cleaning. 

At Troy the rug-room floor is cov- 
ered with strips of roll-up type metal 
matting, each strip 3 feet wide and 16 
feet long. The rug is placed on the 
matting with the pile side down. Then 
the operator goes over it with his car- 
pet beating machine, and he feels he 
gets a great deal more of the sand 
out than by simply scrubbing it with 
the pile side up as most small rug 


showed me a 


cleaners do. 

Fran says he got the idea from see- 
ing these mats in dairy plants where 
they are used to prevent employees 
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slipping on milk-covered smooth con- 
crete floors. The mats are made of a 
nonrusting alloy of about 
metal and the sides are #8 inch high, 


90-gauge 


with inch-square openings that allow 
the sand to drop out of the rug 
the beating process, 

At the moment it is quite 
roll out and position each of the 3- 
by-16-foot strips, then ro)) them al) up 
after using them, Next step is to fas- 
ten all the sections together to form 
a single 15-by-16-foot section fastened 


during 


a chore to 


at one end to a long axle made of 
pipe and powered with a small motor 
and the reduction gear off an old 
tumbler. This will 
easier handling of the matting. 


allow faster and 
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Empty Bags Drop Off 


I noticed something at Boise’s Amer- 
ican Linen Supply Co, that may be old 
to most, but I can’t recall seeing it be- 
fore. It has to do with the monorail 
conveyor for the drop-out type bags 
used to work around the 
plant. I’ve seen a lot of them where 
the girls open the bottom of the bag 
and shake the load onto their tables, 
then the bag moves on still attached 
to the conveyor. 

Here Manager Walt Wells uses a 
homemade ‘S’ hook, 
tached to the conveyor trolley. The 
hook has a 6-inch-long chunk of 114- 
inch-thick solid bar-stock on one end 
So long as the 


convey 


permanently at- 


for a “counterweight.” 








bag is loaded, it hangs securely to the 
bottom of the ‘S’ hook for its ride 


across the plant. As soon as the bag 
is unloaded via the 
bottom. it becomes lighter than the 


6-inch which 


pull-cord on the 


metal counterbalance, 
then drops down, This raises the carry- 
ing end of the ‘S’ hook and very neatly 
lets the empty bag drop off, , , all 
ready to be reloaded for another trip 
around the joint. 


p ——_ 
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Tape Markers for Safety 


In Boise, Idaho, Walt Wells, 
ager of the American Linen Supply 
around his immacu- 


man- 


Co., showed me 
late plant. I was particularly im- 
pressed with the measures he’s taken 
to keep people from coming in con- 
tact with hot equipment and away 
from potentially dangerous machinery. 
His plant is actually marked off in the 
way of aisles and safety zones with 
2-inch-wide strips of brilliant yellow 
pressure-sensitive tape. The marked- 
off aisle alongside his flatwork ironers, 
for instance, is such that any person 
walking along within the area bor- 
dered by the tapes can’t possibly be 
endangered by any part of the ironers. 

This yellow tape is used for another 
worth-while purpose, too, and con- 
tributes much to an orderly looking 
plant. Areas throughout the plant are 
taped off showing just where hampers 
and trucks are to be positioned when 
they aren’t in use. Really looked good. 
this tape comes 


(If you're interested, 


1 almost any color . . . red, yellow, 


green .. . and is called “pressure-sen- 


sitive tape #471” . 2 inches wide. 


Made by Minnesota Mining Co. 
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No piece of equipment in Forest City Laundry is more than five years old. Management spent approximately $30,000 to reequip its opera- 


tion with latest in labor-saving machinery 


Modern Equipment 


Makes the Difference 


Nutmeg plant triples its business volume 


on heels of extensive revamping program 


By HENRY MOZDZER 


NEW MACHINERY and equipment 
made a big difference in the operation 
of the Forest City Laundry, Inc., in 
Middletown, Connecticut. 
For thing, the 
helped to increase laundry sales vol- 
ume threefold in the past five years. 
Secondly, while more work is han- 
dled, the staff is no larger now than 


one reequipment 
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it was before the revamping program 
was put into effect. 

Thirdly, it eliminated the necessity 
of paying overtime, since the capacity 
and the new units 
it possible to process all the work in 
a regular 40-hour work week. 

In addition to all these advantages, 
there is less down time for repairs; 


speed of 





make 


the work is done faster, more economi 
cally, and the firm can boast of an 
even better quality product. 

Forest City Laundry is a family 
corporation. It was founded by John 
Ehlers, who now has nearly 50 years 
service in the industry. While he still 
takes an active interest in the firm’s 
operation, the plant is now managed 
by his sons, Neal, Jack and Warren. 

The brothers began the reorganiza- 
tion program five years ago. They 
were in the business to stay and, hav- 
ing decided this course, went out to 
provide themselves with the best tools 
available to do the job well. 

The Ehlers started 
equipment in 1950, and 
with a will. They pulled out the four 
wooden washers and got rid of the old 
lineshaft and its belt drive. They re- 
placed these units with three new 
automatic washers: a two-pocket 42- 
by-84-inch (350-pound capacity) for 
handling flatwork and towels, a 42- 
by-36-inch (150-pound capacity) for 
shirts, and a 50-pound side-loading 
model for color work. The extracting 
chore is done in a brand-new 50-inch 
removable basket. In 


buying new 


went at it 


extractor with 
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Dow Sodium Orthosilicate 


cleaning 


o compound is the soap builder 


that gets work clothes cleaner and 





BRINGS THE BIG BUNDLES BACK 


The big bundles of extra-dirty work clothes come back 
time after time to the laundry that gets them clean with 
economical efficiency. And load after load, Dow Sodium 
Orthosilicate does this tough job while saving soap 
costs ... because even greasy, grimy mechanics’ shirts 
and plumbers’ overalls wash cleaner in a single cycle. 
Dow Sodium Orthosilicate can be used alone on the 


break to remove heavy soil before the soap solution is 


added. Its high alkalinity neutralizes soil acids. It keeps 
insolubles in suspension . . . and this fine soap builder 


rinses easily from all garments. 

For heavy-duty effectiveness at greater savings .. . call 
the nearest Dow sales office today for the name and 
address of your Sodium Orthosilicate distributor, or 


write directly to THE DOW CHEMICAL COMPANY, Dept. 
\L 3061-5, Midland, Michigan. 


you can depend on DOW CHEMICALS 
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Finishing department is now in full view of cash-and-carry customers who enter plant call office located in background at left. Activity stimu- 


lated customer curiosity and stimulated sales 


the drying department they acquired 
three new 36-by-36-inch tumblers. 
The finishing department, too, was 
revamped completely. The old 5-roll 
ironer gave way to a new 4-roll ironer. 
(The latter is currently being run by 
a crew of five girlsk—two feeding, two 
wrapping. The 
feeders 


folding and _ one 
“shake-out” is done by the 
with no loss in production.) 
Besides replacing a wearing apparel 
unit, the brothers also bought two 
new shirt units—one a conventional 
2-girl with triple-head press and two- 
lay sleever; the other a 2-gir] full cab- 
inet unit which is currently produc- 
ing 3,500 to 3,600 shirts per week. 
The management prides itself on 
the quality of its shirts and is pleased 
to note that the traffic in this service 
has increased considerably in the past 
five years. Where the plant formerly 
did about 2,000 shirts per week, it 
now does about 5,200 weekly. 
Customers like the Forest City 
Laundry shirt service because of the 
quality of the washing and finishing 
operations. Another reason is that they 
bear no laundry mark—not even an 
invisible one. The reason for this is 
that Forest City also adopted a new 
marking system during its revamp 
Ing Operations. The shirts (as well as 
wearing apparel and work trousers 
are identified by a color-and-alphabet 
coded tag which is stapled to the gar 


ment. These tags are removed before 


the order is returned to the customer. 

Regular shirts are priced at 25 cents 
apiece and 17 cents if included in a 
bundle. Sport shirts cost 35 cents. 

Every new piece of equipment re- 
sulted in some labor savings but in- 
creased business has necessitated the 
hiring of additional personnel so that 
the staff is now just about the same 
size as it was before the change. There 
are 16 people on the payroll, not in- 
cluding the three brothers and two 
route salesmen. 

How does new equipment increase 
sales? Once the plant was reequipped, 





management decided to take out the 
partitions in the call office to let peo 
ple see how their work was processed. 
his activity, plus the 10 percent cash- 
and-carry discount, has doubled the 
volume of over-the-counter business 
to the point where it is now doing al- 
most as much as the firm’s two routes. 

The management has already in- 
vested in the neighborhood of $30,000 
in new machinery and equipment to 
modernize its operations. But it isn’t 
through yet. Next step calls for the 
installation of a brand-new dryclean- 
ing department. 


‘ity 


f aaa a 


New trucks build company prestige on road and helped increase pickup-and-delivery sales 
Neal Ehlers (left) talks with route salesmen about plans for new drycleaning department 
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A MODERN ECONOMY CHAMP 
that puts extra money in your pocket 


year in and year out! 





They’re the champs of the lightweight class, these 
new Chevy Pickups, Panels and light-duty Stakes— 
and that means unsurpassed economy as well as 
power and performance! 

Consider, for example, the economy aspects of 
Chevrolet Hydra- Matic transmission.* This modern 
automatic transmission not only gives you the ease 
as of no-shift hauling ... it also saves you mainte- 
“ae. eeectet nance money because the hydraulic coupling protects 
ie universal joints, rear axle gears and shafts, rear 
tires and engine parts from shock loads. 

And the advanced heavy-duty 3-speed** and 4- 
speed *** transmissions provided in new Chevrolet 
light-duty models are moneysavers, too! Their extra- 
rugged construction is added assurance of dependable 
operation that keeps costs down. 

You'll find there are many such reasons why these 
Here’s one big reason why you save with new Chevy models are the economy champs! If 


Chevy...Hydra-Matic. And this advanced you're out to save money, see your Chevrolet dealer 
soon. . . . Chevrolet Division of General Motors, 


automatic transmission makes hauling Detroit 2, Michisan 


smoother and easier than eves before. *Optional at extra cost in Series 3000 models. 
**Qptional at extra cost in all Series 3000 models, 
*** Std. in Series 3800 models, extra cost option 
in other Series 3000 models. 


NEW CHEVROLET 
TASK:-FORCE TRUCKS 


Anything less is an old-fashioned truck ! 
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Nationwide Armour Velva- 
millions of new customers 


Top-Notch Local Promotions, Teamed with 109000: Mead 
Exciting VELVA-SOFT Quality Features, 203yes.w- crystal 
Boost Profits for Professional Laundries 


From Coast-to-Coast...Border-to-Border 


TOLEDO, OHIO... Crystal Laundry's eye- 
catching exhibit at Sports-Home show. 


DETROIT, MICH. ... Miss Velva-Soft and Mrs. Detroit 
Institute of Laundering lead a parade of 30 laundries. 


LAKELAND, FLORIDA... Lakeland Laundry 
and Cleaners tie-in with local auto dealer. 


, 
; 


Win a STUDEBAKER “22220 
MacLARENS 
Volia Soft Lsurony 


GET ENTRY BLANKS FROM 
08 OR AT THE OFFICE 


 RRERERREIERe smal  Mm 
a dihde a : arco tei 


CHICAGO, ILL. ... Great Northern YOUNGSTOWN, OHIO... Thorn- 
Laundry’s big window display space. ton Laundry puts Velva-Soft on TV. 





AUSTIN, MINN. ...MaclLarens, Inc., tells public 
of Velva-Soft contest with eye-catching billboards. 


2-Page LIFE Advertisement, Plus Tons of 
Promotional Material, Pulls Orders For More Than 6 Million Entry Blanks 


——--—4 


This overwhelming response is proof people 
prefer laundries that use Velva-Soft — and 
proof of the extra profits you can expect. 

People see the difference! Towels are 
fluffier...more absorbent. Whites are 
whiter. Colors brighter. Customers like 
the feel of a Velva-Soft finish! Rough mus- 
lin sheets are luxuriously soft. Stiffly 
starched shirts lose that irritating scratchi- 
ness. Laundry becomes truly velvet soft! 

Try this amazing fabric softener! Send 




















for a trial order right away! 
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Soft Contest attracts 
for professional laundries! 


And now— 
use this big colorful 
promotion package 
packed with everything 
you need to keep new 
customers coming in 










WE Use 


— 





WHITER 










Send for the Velva-Soft 
PROFIT PACKAGE—Packed 

Full of Eye-Catching 

Banners, Posters and ae oe a 
Other Sales Getting Aids. 












MAIL THIS COUPON NOW! 


NAME 
Armour Soap Division, Industrial Soap Department 
1355 West 31st Street, Chicago 9, Illinois . 
ADDRESS 
(] Please have representative call and explain the VELVA-SOFT 
PROFIT PACKAGE. FIRM ~ —— a . 
[_] Send free VELVA-SOFT booklet and price information. 
CITY ZONE STATE 


[-] Please send me trial order (with a money-back guarantee) of 


new VELVA-SOFT with BLU-BRITE—125 Ib. drum @ $27.50. 
[J Check [] Money Order [] Bill Me 


Soap Desi 


INDUSTRIAL SOAP DEPARTMENT 
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What Makes a Laundry 


Organization Tick? 


By LEONARD R. VINER 
Arcade-Sunshine Company 
Washington, D.C. 


A VERY INTERESTING question, 
the answer to which is eluding so 
many of us. We need to learn an an- 
swer quickly or else some of us will 
be industry statistics and no longer 
with us next year. 

We in the laundry industry for years 
have been improving by process of 
evolution. Hold on to your hats be- 
cause were now in the midst of a 
revolution—of ideas, mechanization, 
supplies and procedures. If you miss 
the brass ring, you're in for a mighty 
rough ride. 

Why, you ask, is it so necessary to 
make your organization “tick”? Need 
I remind you of large plants in your 
home areas which have shuttered up 
or else been absorbed by more aggres- 
sive competitors? 

The league you are playing in is 
getting tougher by the day. Higher 
costs of operation, demands of labor, 
increased taxes and more liberal so- 
cial security and unemployment bene- 
fits are forcing the laundryowner to 
be more efficient to survive. Arcade- 
Sunshine, for instance, under the new 
minimum wage and hour law faces a 
slight increase in payroll of $3,400 a 
week commencing next March [or 
$176,800 a year]. Only part of this 
increase will be accepted by our cus- 
tomers. The balance will have to be 
absorbed by us through more efficient 
operation. 

The success and growth of any or- 
ganization is dependent upon its top 
executive. What qualities must he 
contribute to the organization to make 
it tick? 


Desire. Without it he is lost. He must 
have the will to succeed and see his 
company progress. He must take pride 
in desiring his firm to be the finest in 
the industry. 


Application. He must be a doer, not 


a wishful thinker. He must produce 
results, not promises. 
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Ability. Ability is nothing more than 
“experience and know-how.” Ability 
creates the confidence necessary for 
sound decisions and good leadership. 


Without these qualities a man is not 
an executive. An executive is not 
judged by the hours he works; he is 
evaluated by the results and success 
of his organization. The fact that you 
work the longest hours in your com- 
pany or do the most work doesn’t 
make you an efficient executive. In 
fact, the reverse is often true. Our 
industry's most crying need is execu- 
tive leadership. Each of us who buries 
himself in administrative detail or 
physical production is actually not sat- 
isfying this critical necessity and is 
hindering his company. I repeat—the 
three necessities of a good executive 
are: (1) desire; (2) application, and 
(3) ability. 

Okay! There’s our man to run the 
organization. He ticks with the fol- 
lowing: 

Organization 
Policy 
Communication 
Personnel 

5. Tools of the trade (equip- 
ment and supplies ) 

6. System and control 

Now let’s break them down! 


1. Organization. When a_ business 
increases in size, problems of admin- 
istration and management become in- 
creasinlgy important and _ require 
greater consideration. As expansion 
continues the owner must deputize the 
manual side of his business by hiring 
personnel to perform these duties and 
when there is further growth he depu- 
tizes part of his mental work by hir- 
ing assistants. 

It has been said that to success- 
fully manage any enterprise one must 
organize, deputize and supervise. This 
requires a charted table of organiza- 
tion with functions well defined. Top 





Leonard R. Viner received 
his BSE degree from the 
University of Pennsylvania 
with the class of 1935 and 
continued his formal profes 
sional education by taking 
accounting and advertising 
courses at the American In- 
stitute of Laundering in 
1937. He was also a grad- 
uate and president of the 
National Institute of Dry 
cleaning’s 60th Class in 
1946. From 1942 through 
1945 Mr. Viner served as 
a special agent with the 
Federal Bureau of Investi 
gation. 











executives should know the functions 
they are responsible for and should 
be given complete authority over 
their operation. The ability of any 
business to survive decades and gen- 
erations cannot be dependent upon 
one individual but rather on solid or- 
ganization. 


es Policy. Basically, company policy 
is established by ownership. However, 
such principles should be developed 
in conjunction with management ex- 
ecutives and top supervisors, The 
carrying out of company policy has a 
much greater potential for success if 
the individuals responsible for its ful- 
fillment have a prominent position in 
its development. 

Once policy is determined as a 
guidepost for operations, everyone in 
the organization must be informed and 
sold on the idea that the policy es- 
tablished is best for the company 
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In the July 
STARCHROOM LAUNDRY JOURNAL 


look for these 


FIVE WAYS TO MAKE MORE MONEY 


1. PLEASE THE LADIES 


Know exactly how the housewife wants her bundle finished? You stand a better chance of 
selling more of your services when you know what the ladies think of your routemen, 
your advertising, pricing, packaging and delivery policies. The July JOURNAL reveals 


these “‘secrets.” 


2. WATCH YOUR ROUTES 


With route operations costlier these days, it pays to make the best and most efficient use 


of your sales representatives’ time and talents. The July JOURNAL tells how to do it. 


3. STAGE A CONTEST 





There are a number of ways you can keep employees on their toes, giving their best, 12 
months a year. One way is a contest, and the July JOURNAL gives you a blueprint for 


one, 


4. ADD SIDELINES 


Now's the time to start thinking about those extra dollars you can make when the Fall 
rolls around. The July JOURNAL will help you be sure you're ready with the additional 


services Customers need. 


5. PUT ADVERTISING TO WORK 


In the months ahead, build and keep the business that’s rolling into the plant. Another 
practical chapter in the series on supplementary advertising is on the way. It’s in the July 


JOURNAL. 


STARCHROOM LAUNDRY JOURNAL 


' First in the Laundry Industry Since 1893 
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and everyone connected with it, re- 
gardless of status. The lowest echelon 
can then act with knowledge and con- 
fidence as to the company’s position. 

A thoughtful procedure for policy 
development carries with it periodic 
reappraisal and constant implementa- 
tion in the light of new knowledge. 
The laundry industry is not static and 
as knowledge is broadened and new 
ideas set forth, flexible policy insures 
future progress. 


3. Communication. Company policy 
must be communicated throughout 
the organization. The feelings of man- 
agement should be known by every- 
one. No matter how good company 
organization, policy and controls are, 
they will be ineffective unless they 
are made known. Personnel in the or- 
ganization have a right to know what 
management expects from them and 
what they may expect from manage- 
ment. The best ideas, thoughts and in- 
tentions are worthless unless they are 
communicated and understood. 


4. Personnel. We in the laundry in- 
dustry sell nothing but labor. Labor 
is people. No matter how good an or- 
ganization or how sound a company 
policy, its success depends on the peo- 
ple who make it work. It is therefore 
incumbent upon management to see 
that proper personnel is employed. 
Whether the work is administrative 
or productive, supervisory or nonsu- 
pervisory, the matching of the right 
people to the right job is essential. 

Testing should be employed. It is 
more economical to spend money find- 
ing people capable of doing the job 
in advance of hiring than to use the 
trial-and-error method. 

The backward state of the educa- 
tional side of employee training in our 
industry is startling. Our employees 
are given an opportunity to learn by 


observation and absorption, but are 
rarely taught. Is it any wonder that 
the accumulated errors and wasteful 
methods and high costs have_per- 
sisted? A well-established training pro- 
gram, although seemingly costly, 
proves an economy when new em- 
ployees are placed on the production 
line. 

Human efficiency is dependent 
upon good morale and spirit. Pride 
of workmanship should be encour- 
aged. Merited praise will do wonders 
toward stimulating increased effort 
and interest in work, Every person 
should have the feeling that he is an 
important and integral part of the or- 
ganization. 


5. Tools of the Trade. A skilled, 
well-trained employee has the right 
to expect good tools with which to 
work. The plant should be well laid 
out and lighted to aid in the process 
and flow of work. The machinery and 
equipment should be up-to-date and 
properly maintained. They should be 
of high quality and able to adequately 
perform the function for which they 
are acquired. Don't forget a capable 
worker with proper tools is an im- 
portant essential to good production, 
good morale and a successful laundry 
organization. 


6. System and Control. The devel- 
opment of system and coordination 
of activities is a function of top man- 
agement. The success of carrying out 
company policy is determined to a 
major extent by the controls estab- 
lished to indicate failure in following 
established firm policy. This applies 
to productive and administrative pro- 
cedures. The productive system re- 
quires the bringing together of the 
factors of production to obtain a large 
output with a high standard of quality. 

The administrative system requires 


the bringing together and controlling 
of financial and statistical information 
to determine what has been done in 
the past, and to aid in the forecast of 
what can be done in the future. On 
the basis of past experience, as deter- 
mined by accurate, adequate records, 
it is possible to project future output 
costs and profits. Systems require con- 
stant appraisal, review and_ adjust- 
ment. This is especially true as new 
production and clerical methods are 
installed. High standard of contro] is 
the key to efficient and successful op- 
eration. 

Okay, there’s your organization, Un- 
fortunately, it’s not something you can 
see—but rather something you sense 
—something which reflects on the last 
line of the yearly profit-and-loss state- 
ment. Patience is necessary, since 
good organization takes time to build 
and more time to make it start ticking. 

Organization must be important 
when our greatest financial dynasties 
such as General Motors, U. S. Steel 
and Du Pont take such pains to have 
the finest. It must be of value when 
one realizes the fastest rising members 
of our industry are adept at creating 
it and making it spark. 

At the start, little will show, but 
later as the worries and problems of 
ownership diminish you'll realize its 
value. How many of you feel free to 
take a vacation or go to a convention 
and, when you do, actually relax and 
enjoy it? Or if you are out of the plant 
because of illness, can you be confi- 
dent that everything is running 
smoothly? 

I want to leave with you one 
thought and that is, “The most indis- 
pensable man in any organization is 
the key executive who can be away 
for a while and still have the firm 
run as well during his absence. That 
man has put the tick into organiza- 


tion.” [JC] 











park. 


It Happened! 


Jim Marshall, Memphis Chicks’ first 
baseman, 
the history of the Southern Association 
in Memphis, Tennessee, last month. He 
drove a 475-foot homer against the sign 
of the Memphis Steam Laundry which 
says: “Hit Our Sign for $1,000!” And on 
top of that, Marshall received the usual 
$100 for hammering the ball out of the 


The Memphis Steam Laundry erected 
the sign in 1942 and Marshall was the 
first player ever to hit it. 


hit the richest home run in 
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Work quality goes up... customer 
satisfaction goes up . . washroom production 
goes up. . and asa result, profits go up 
when you use Ozonite in your washroom. 











Scientifically balanced Ozonite is a complete 
soap. It’s ready for immediate use just as 
it comes to you from the factory. And 
because Ozonite is a product of uniform 
quality, it offers superior dirt removal, 
excellent whiteness maintenance and safety 
to fabrics—load after load. 


What’s more, even in inexperienced hands, 
Ozonite gives quality control because the 
suds level tells your washman when he has 
added just the right amount. When he sees 
the proper suds level, he’ll know that the 
washing mixture is neither too heavy nor 
too light on soap or builder. 








Give Ozonite a thirty-day trial soon. That’s 
all it will take to convince you that Ozonite 
makes washing easier, more economical. 


*the complete ready-to-use soap. 


Bulk Soap Sales Department, P.O. Box 599, Cincinnati 1, Ohio 
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HERE’S WHAT USERS SAY ., . 
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45 Paying for itself at the rate of 60° 


- eliminates 7 % 
IN Capacity . , 2% of washroom overtime , 


o @ year’, 
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- Saving in washroom supplies” greater wash. 


e"... this wash 
er now turns 
Saving in manpower . : Out 25s 
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© more work dail 
. also a saving in power eoele"” — 
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with AUTOMATIC CONTROLS 


C/L Automatic Washing Controls precisely guide every step of the washing operation, following your washing formula! Savings are enor- 
mous in man-hours, water, electricity, fuel, supplies and in prolonged life of merchandise handled. C/L Controls can be easily installed on 
your existing equipment. They pay for themselves quickly and pay continuous dividends thereafter in savings to you and in cus- 


tomer satisfaction! 


One of these is the right model for YOU 
* «+ MODEL 501 °-°--°--**e eee. 


@ Opens and closes outlet valves @ Signals operator for 
@ Opens hot and cold water inlet supplies 
valves and closes them at de- @ Rinsing operations are fully 
sired water level automatic 
@ Controls three water levels @ Change of formula 
accomplished in seconds 





@ Thermostatically controls 
one temperature 





<= - MODEL 200 . * ©» & *» © © % © © © © *@ 


@ Opens and closes outlet valves @ Signals operator for supplies 

@ Opens hot and cold water inlet @ Rinsing operations are fully 
valves and closes them at automatic 
desired water level @ Change of formula accomplished 


@ Controls four water levels in seconds 


@ Gives water temperature 
required and controls it 
accurately by opening and 
closing steam valves 

@ Thermostatically controls 
three temperatures 
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MODEL100 --- +: 2:22 *© © © © © © © => REE 


| 
‘ 


ee 
@ Opens and closes outlet valves @ Signals operator for supplies ,@¢ 
@ Opens hot and cold water inlet @ Rinsing operations are fully automatic 


Has temperature gauge, water 

level indicator, and electrically 

illuminated annunciator which 

indicates at all times which 

operation is in progress 

@ Has extra circuits which can be 
utilized to introduce supplies 

e@ Change of formula 

accomplished in seconds 


valves and closes them at € 
desired water level 

@ Controls four water levels 

@ Gives water temperature required 
and maintains it accurately by 
automatically opening and 
closing steam valves 

@ Thermostatically controls 
three temperatures 


CUMMINGS-LANDAU 
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CUMMINGS-LANDAU manufactures washers that need... 


apy " — sa egmene és ee - 


Illustrated: mammoth C/L stainless 
steel washer, 126” long, with 
double end drive. C/L washers are 
tailor-made to your requirements 
to suit any size or type of 
extractor, with pocket capacity 
to match your basket size. From 
24” to 64” in diameter, up to 
160” in length and in dry weight 
capacities of 50 Ibs. to 2,000 
Ibs. per load. Available with all 
types of pockets, designed for 
maximum ease of loading and 
unloading. It’s the finest washer 
ever made. Get the facts today! 
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C/L EXCLUSIVE FEATURES 





On EVERTIT 
E CYLINDER 
DOOR toc 
K.* Won't 


| 
Ve@S 26 .we mean exactly that! | 
: loosen under hen, ! 
: Oviest Pounding! Split-secong q 
i ' 
| ' 


action! Gives far reater Sealir Pressure 
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A C/L washer requires no maintenance other 
than periodic lubrication. You don’t need 


a master mechanic to service it. Costly 
break-downs are eliminated once-and-for-all! : e y 
C/L RIGID F ‘ 
: Gives you sane Unique Cradle sus : 
\ ©Peration! ally Noiseless vibration-trae ! 
i ' 
! 


The secret lies in the superb engineering, 
the simple, rugged design. Yes, C/L washers 
mean an end to mechanical breakdowns... ' 


© 
plus many other exclusive points of superiority. i 
Check the partial list at the right—then write, : @ cic 
wire or phone for the complete C/L story today! ' MONEL ri on spac welded of the f 
: “imple, indestructible, AINLESS STEEL, Stordy, ; 
! 


It's an eye-opener... a money Saver! 
! 
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finest...simplest...most rugged washers ever mad 


CUMMINGS-LANDAU 
LAUNDRY MACHINERY CO., INC. 


305-17 TEN EYCK ST.eBROOKLYN 6, N.Y.eTEL. HYacinth 7-1616 «Cable Address "CUMLAMAC"’ 
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Giveaways Get Results 


Novelty door-openers attract, hold and 


salvage customers ... and at little cost 


NOVELTY GIFTS are useful sales 
tools when properly used, according 
to plantowner Arthur Koenig of Home 
Laundry & Dry Cleaning, Inc., Mil- 
waukee, Wisconsin. Through their 
consistent use his plant has been able 
to increase its gross volume almost 10 
percent per year. 

“We do about $130,000 per year,” 
Mr. Koenig reports. “Three percent of 
that wouldn't go very far advertising 
in the newspapers. The phone book 
alone, which is necessary, takes a good 
share of it even before we get started. 
So we need another solution to the 
advertising problem.” 

Home Laundry uses novelties in 
these ways: 

1. To keep the name of the plant 
before the public. 

2. As a door opener to pave the 
way to new sales. 

3. To keep old customers pleased 
and expectant. 

1. To reestablish contact with a 
former customer. 

Those are the results the gifts ac- 
complish. The methods of accomplish- 
ment include some of the old tried- 
and-true ways, and a few new 
wrinkles of Mr. Koenig’s own. 

The novelties range in value from 
printed pencils costing only a cent or 
two to plastic phone-dialing aids at 
9 cents and kitchen hot pads for 13 
cents. These are scheduled to go out 
regularly to all customers once a 
month. Other gifts go out between 
times whenever there’s a reason for 
them—as in solicitation of new cus- 
tomers or in reestablishing contact 
with an old customer, or often at the 
request of a customer. Once or twice 
a month Home includes in its bundles 
a couple of bars of hotel-size soap 
promoting the brand name of the sup- 
plies it uses, or a couple of pencils. 

Everything that goes out is im- 
printed with the Home Laundry name. 

“When it’s a good item like a hot 
pad,” Mr. Koenig reports, “the route- 
man will just hand one to the cus- 
tomer. As with the other monthly 
gifts, it’s never wrapped or put into 
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the bundle. We believe the personal 
contact with the customer is impor- 
tant. It gives the routeman a chance to 
talk with the customer and ask about 
her cleaning or her shirts or some 
other service we offer. And it also 
gives her a chance to offer any com- 
ments on the work. As long as we talk 
with all our customers once a month, 
we feel the relationship will continue 
to be friendly. 

“The value of the hot pad is proved 
by the demand. A few weeks after she 
gets one, the housewife, in 75 percent 
of the cases, will ask for another. 
Sometimes she wants one for herself, 
sometimes for a friend. The routeman, 
of course, always has them on his 
truck but he never gives it to her on 
the spot. He makes her wait a week. 
That adds the element of suspense as 
she starts wondering when he'll bring 
it, and if he'll remember it. It helps 
us to get to know our customers 
better.” 

In area solicitations the novelty gifts 
also go with the routeman. He doesn't 
have to make a strong sales pitch, ac- 
cording to Mr. Koenig. If he gives the 
housewife the gift and just has time to 
tell her he’d like to handle her laundry 
needs, the mission usually is accom- 
plished because the name of the laun- 
dry and the phone number are on the 
gift. If the housewife will listen, how- 
ever, the route salesman will go on to 
trv to get a bundle from her on the 


spot. 


Entree to old customers 


The novelties are equally handy in 
getting in touch with old customers. 
Mr. Koenig keeps close weekly watch 
over his accounts so he knows when a 
customer disappears for a few weeks. 
When he notices this, he calls the 
routeman and requests an explanation 
in writing, feeling that this adds more 
incentive for the salesman to find out 
what happened. The salesman then 
calls with a gift and later submits his 
report. 


“Usually we find they've bought 
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Hot pads at 13 cents are plantowner 


Koenig's most expensive item. Novelties 


range down to small soap bars, pencils, all 
with Home name 


washing machines,” says Mr. Koenig. 
“That doesn’t stop us. The routeman 
goes back—with a novelty to get her 
shirt business. He'll tell her nobody 
likes to do, or should have to do, 
shirts. And he gets them. Then he 
tries to get the bigger items, always 
trving to reduce the use of the wash- 
things like 
have as many 


ing machine to small 
lingerie. We possibly 
customers with automatic washers as 
we have without them.” 

In each case, the novelty gives the 
routeman the excuse to go back, and it 
opens the door for him when he gets 
there. 

Mr. Koenig encourages his route- 
men to make just five extra stops per 
dav, with gifts. That’s enough, he 
says, to keep his customer list grow- 
ing. One routeman maintained an 
average ot four new customers per 
month, net, throughout 1955 without 
any general solicitations. 

When the endless requests for do- 
nations come in the front door, instead 
of cash Mr. Koenig always gives 
novelties in one form or another. 

For instance, if there’s a church 
social, Mr. Koenig always gives—but 
he gives a door prize or attendance 
prize. Whenever possible he'll offer to 
donate the tickets, and have his ad 
message printed on the back. He'll 
always offer enough of his ad pencils 
to take care of all the bridge tables 
or whatever other games there might 
be that require pencils. Gift certifi- 
cates are another standard “donation” 
he offers. So in all cases he gets across 
an advertising message with his do- 
nations, and they become promotional 
novelties. 

Mr. Koenig spends $1,500 per year 
on novelties. That, coupled with 
phone book advertising, is his surefire 
way of keeping the Home Laundry 
business growing. (IC) 
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$1 MINIMUM WAGE LAW AFFECTS YOU, T00! 


The Law Exempts You, But Competition Doesn't 





Pocock’s Corner 


I explained last 
month how good ‘ 






quality of oils 

and greases are 

the most eco- 

nomical in the 
long run for op- 
eration of your 
ironer. This is 
just as true of 
the ‘‘clothing’—padding, cover 
cloths and aprons. Here again 
we often find the purchasing 
agent trying to earn his salary 
by buying cheap “clothing” for 
the ironers until many of these 
important items have degener- 
ated into a poor grade of junk. 
Let us remember that the manu- 
facturers of these machines 
specify the best materials be- 
cause they are interested in the 
continued satisfactory operation 
of the ironers. Their engineers 
have given careful study to the 
proper type and quality of ma- 
terials for each type and part of 
the machine. For your own inter- 
est in long range economical and 
efficient operation of your iron- 
ers, it will pay you to stick 
closely to their recommenda- 
tions. And since shutdowns, if 
only for an hour, can be darned 
expensive in sales dollars lost, 
to say nothing of wages, I 
strongly suggest that you keep 
on hand a complete supply of 
replacement items. I may have 
something more of interest to 
say on this subject of “cloth- 


ing” next month. 


WW. x4. Pocock 
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Here's How You Can Meet and 
Beat Those Higher Labor Costs 


Wages are leaping upward! It isn’t only the new Federal Minimum Wage 


Law that went into effect March 1 and added 560 million dollars a year 


to the wages of 2.1 million workers. That’s only part of the tougher com 


petition you must meet to get and hold good workers. Under existing 


union-management contracts, at least 2,750,000 more workers will receive 


automatic wage increases this year. 

You can solve this problem only 
by increased efficiency, particularly 
more automation in your plant. 

In many plants, SAGER SHEET 
SPREADERS are the answer. If 
yours is a laundry handling 1,200 or 
more sheets and spreads per day, 
you need at least one SAGER, In 
every laundry that uses the famous 
SAGER “B” SPREADER, one op- 
erator easily performs the work 
formerly done by two or more hand 


shakers on sheets. SAGER operators 





View of Sager ‘‘B'’ Spreader. Handles 
1200 to 3000 sheets and spreads per day 


like their work—they stay. Thus, a SAGER cuts labor costs, cuts labor 


turnover, simplifies a hard hand labor job and speeds up production. 
You can't afford to be without a SAGER in these competitive times. 


A SAGER quickly pays for itself 
in savings and speeded up _pro- 
duction. 

With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably need a SAGER 
“A.” Write today for full facts and 





the names of laundries over the world which have reduced their ironing 


costs from 40% to 60°% by these labor saving machines. 


| 

; M. A. Pocock 

| Dept. 66 

| 1236 Central Ave., N. E. 

| Minneapolis 13, Minnesota 

| 

| Please send us full facts about your labor-saving Sager Spreaders. 
| 

| Firm- 

| 

| Street_ 

| Cit 

| ese, 

l ae co temneticis 








Packed audiences, even at early bird sessions, rewarded speakers at LCATA convention. 


inspirational talks—as evidenced by expressions shown above 


They in 


turn repaid their listeners with informative, 


Allied Trades Find Communication 


Unlocks Door to Prosperity 


COMMUNICATION, education and 
inspiration highlighted the twenty- 
seventh annual convention of the 
Laundry and Cleaners Allied Trades 
Association. More than 370 people 
attended the sessions at the Holly- 
weod Beach Hotel, Hollywood, Flor- 
ida, May 8 through 11. Knowledge 
acquired at the business sessions plus 
the high-caliber entertainment more 
than repaid members who came to 
this famous resort. 


Communication categories explained 


President Morris Landau keynoted 
the meeting, discussing the impor- 
tance of good communications among 
LCATA members. He stressed the fact 
that much of the success of the past 


ener setts 
peso 
cad 




















year for the Association was due to 
cooperation and full use of the three 
kinds of communication, which are: 
1. That which is required. 
2. That which is requested. 
3. That which has been  volun- 
teered by LCATA members and 
hundreds of local, state and na- 
tional customer organizations. 
Greater use of the third type is 
vital, Mr. Landau pointed out, be- 
cause of the merchandising revolution 
that is taking place in America. Quot- 
ing Leo Cherne of the Research Insti- 
tute of America, he said that, “selling 
in the future must be based on the 
salesman’s personal skill, know-how, 
merchandising ability and interest in 
his customer, rather than on the merits 
of his product.” The next 10 years 























Industry dignitaries are welcomed by LCATA President Morris Landau to opening session 


of convention. Seated, left to right 


Frank Prather, NID president; Norbert J. 


Berg, NID 


managing director, and Fritz Field, president of NAILM 


45 


will bring to the world the greatest 
investment ever made by man in sci- 
entific research. 

The allied trades have a very real 
responsibility to the industry in the 
fields of research and communications, 
according to Mr. Landau. He pointed 
out that customers in the various 
branches of the textile maintenance 
field are enjoying some benefits of 
communication, 

They can find many 
their own research problems by com- 


answers to 


paring their own actual laboratory and 
plant experiences. Encouragement of 
better and freer communications can 
greatly benefit these customers, with 
the help of all allied tradesmen. 


Sugar-coated education 


Following Mr. Landau’s talk, the 
members were treated to a sales train- 
ing film, “How to Sell Quality.” This 
sound film was produced by the 
Dartnell Corporation and introduced 
by E. J. Heidersbach of R. R. Street 


and Company. This was the first time 


a film was used at an allied trades 


meeting and it was well received. 
Business sessions took up the major 
portion of the remaining time of the 
formal program, Various committees 
reported on their activities during the 
past year, But it wasn’t all work, Golf- 
ing, boating, swimming and eating 
came in for their share of the dele- 
gates’ attention, too. 
One of the highlights of the three- 
Continued on page 51 
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hen you need help 
. it’s nearby 





You can expect more from... a 
THE AMERICAN LAUNDRY MACHINERY COMPANY 


2 








In 84 communities, a local call 
brings the American Man from the Factory 


Ten days or ten years after your purchase from American, you have a question. You 
want the right answer right away. In 84 communities over the nation, a local call 
does the trick—brings American’s Man from the Factory promptly to your plant. In 
almost every case, he’ll give you the answer on the spot, or, he knows the right man 
to call. When you need expert help, it’s nearby—always. 

We believe all business is local. The only service worth talking about is service near 
at hand, service you can use. That’s why there are literally hundreds of American Men 
from the Factory throughout the country, and in foreign nations. Individual repre- 
sentatives, service engineers, local offices, repair parts depots spotted all over the map 
—so that no American customer is ever far from help. Just another reason you can 


expect more from American. 


B y 
rir 


You can expect more from... 


The American Laundry Machinery Company, Cincinnati 12, Ohio 











Among many special events was LCATA ‘Old Timers Club 


luncheon. Only those who have 


served industry for 25 years or more are eligible. Shown above are only a few of the many 
members who enjoyed party. From left to right are Mrs. W. D. Ellis, Mr. Ellis, president of the 
club, Mrs. Myron A. Pocock, Mr, Pocock, Mrs. Harlow H. Gaines and Mr. Gaines 





LCATA directors meet at Hollywood Beach, 


Continued from page 48 

day affair was a presentation by Fred 
Smith of Fred Smith Associates, Cin 
cinnati, Ohio. He effectively translated 
industrial relations into human rela 
tions in one of the finest talks ever 
presented at an LCATA convention. 

Mr. Smith 


qualifications, pointing out that lead- 


stressed management 


membership, paces any 
stability is 


ership, not 
organization. Emotional 


one of the most important executive 


Ohioans 


NEW METHODS and techniques in 
were the theme of the 
convention of the 


laundering 
sixty-first annual 
Ohio Laundryowners Association, held 
in Akron April 5 and 6. 
The majority of the 
allied 


Thursday 


150. plant- 
tradesmen who 
morning 


owners and 
registered spent 
visiting plants throughout the city. 
During the afternoon a round-table 
discussion was held and 56. plant- 
owners and allied tradesmen. partici- 
pated in these lively group parleys. 
Everyone had a chance to voice his 
opinion on pre-assigned topics. These 
included the hiring and _ training of 
personnel, service versus volume, qual- 
ity and volume, packaging, advertis- 
ing, pricing, how to handle com- 
plaints, and machinery improvement. 
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Florida, to elect new officers for 1956-57. 
Seated from left to right are Wayne Wilson, Mark Baddeley, A. M. Henning, Arthur D. Fry 
(secretary), G. W. Boyd, W. D. Ellis, Morris Landau (president), Carl S. Hulen and John R. 
Young. Standing: R. R. Jackson, F. H. Ross, Jr., Joseph Friedman, Ralph Humbaugh, Stefania 
Karpinski, L. P. Butenschoen, Oliver H. Castle, W. B. Appleby, E. W. Wilson, W. M. Tingue 
and Al Guss 


How 
ment qualities was explained by Mr. 
Smith 
tion at the conclusion of his talk. 


qualities. to develop manage 


who received a standing ova 


Election results 


The election session resulted in re- 
appointment of last year’s slate of 
officers. Morris Landau of Cummings 
Laundry Machinery Com- 


Brooklvn, N. bet Was Te- 


Landau 
pany, Inic *5 





tained as president. Arthur D. Fry 
The Fry Brothers Co., Cincinnati 
Ohio, remains as secretary. Nils S 


Dahl, John T. Stanley Co., Inc., New 
York, N. Y., was reelected treasurer 

Newly elected members of the three 
LCATA committees are: For 
distributors, D. KR. Peters of Van 
Waters and Seattle 
Wash., and Al Guss, Joseph Guss and 
Sons, Inc., Washington, D. C. Repre 
senting supply manufacturers are W 
M. Tingue, Tingue Brown & Com 
pany, New York, N. Y.; L. P. Buten 
schoen, The Dow Chemical Company 
Midland, Mich., and John Schwarz 
mann, A. L. Wilson Chemical Com 
pany of Kearny, N. J. For the machin 
Courtwright 


major 


Rogers, Inc., 


ery manufacturers, J]. E. 
of Ellis Drier Company, Chicago, IL, 
and John kK. Clement, Bock Laundry 
Machine Toledo, Ohio, 
were appointed. 


Company, 


Retiring members of these com 
mittees include Marcel Hirsch, Patek 
and Company, San Francisco, Calif.; 
W. G. Fitzsimmons of W. G. Fitz 
simmons, Inc., Cambridge, Mass.; J. 
E. Ryan, Jensen Mfg. Co., Palmyra, 


N. J.; L. V. Merrill, Armour & Co., 
Chicago, Ill., and G. W. Boyd ot 
Emery Industries, Inc., Cincinnati 


Ohio. Bill Boyd, a former president, 
director and major committeeman of 
LCATA, has joined a division of his 
firm outside the textile maintenance 
field. 

Next vear’s annual LCATA conven 
tion will be held in June. The meeting 
will be held at the Mount Washington 
Hotel, Bretton Woods, N. H. 

—Art Schuelke 


Feature Round Table 


After 
for a subject the table chairman of 
each eight-man group summarized the 
points discussed at his table. Moder- 
ator Ed Durham of Columbus com- 


a 25-minute discussion period 


mented on each report and encour- 


further individual questioning 
from the members. 

Cocktails preceded the annual ban 
quet at which H. D. Dolbeer, Spring 
field, presided in the absence of Asso- 


ciation President Merrill Sitz. Albert 


aged 





Four past presidents of Ohio Association discuss industry trends. Left to right: H. D. Dolbeer, 
Springfield; Jack Salzer, Cleveland; Ed Durham, Columbus; Gordon Schwan, Mansfield 


5] 








Stuart Otto, journalist and historian, 
gave a humorous after-dinner message 
that traced the free speech tradition 
from its earliest roots to the present 
day. 

The Friday-morning 
opened with a talk by Russell J. Rose, 
staff assistant in the production and 


session Was 


engineering department of the Ameri- 
can Institute of Laundering, who en 
couraged the plantowners to promote 
their 
satistaction. 

H. G. Cooper, director of market 


research and 


business by selling customer 


sales analysis for The 
Prosperity Company, Inc., then pre- 


Downeast 


HUMAN RELATIONS play a Vital 
role in business success. This fact was 
Massachusetts 


torty- 


reemphasized at the 
Laundrvowners  Association’s 
fifth annual convention, held in Boston 
April 6 and 7. 

Honored Slater, 


president of the American Institute of 


guest Denys R. 
Laundering, pointed out that it costs 
$60 to replace a production employee 
and about $300 for a route salesman. 
He devoted his after-dinner speech to 
the subject of employee selection and 
personnel development. 

Management engineer Victor D. 
Oakley, Sta-Nu Corporation, then de- 
livered a talk on “Management’s Re- 
sponsibilities and Sales.” Said he, “The 
knows how to pro- 


laundry industry 


duce, but it does not know how to 
promote its services.” To his mind this 
improved 


situation could be greatly 


sented his speech on “The Drive-In 
Story,” tracing the 
revolution in the laundry industry. 


Success current 
This was followed by a speech by 

Everett Laitala, 

trial Engineering, 


Indus- 
Institute of 


Professor of 


Case 


Technology, whose talk covered the 


programs necessary for the cost-saving 
and volume-building improvements. 
The morning session was concluded 
by C. A. Rische of the Goodyear Tire 
& Rubber Company who talked about 
sales training. Mr. Rische pointed out 
how the laundry industry must sell 
the public on using the services of a 


commercial laundry just as other in- 


dustries have trained the consumer to 
accept their product. 

After the luncheon on Friday the 
conferees were addressed by the Hon- 
orable William H. Ayres, Representa- 
tive, 14th Congressional District. 

During the two-day conference the 
ladies were taken on a tour of Akron’s 
television station and a trip through 
a cereal plant. 

Officers of the Ohio association are: 
president, Merrill Sitz, Akron; vice- 
Feller, Bowling 
Green; secretary, W. A. Leece, Cleve- 


president, George 


land, and treasurer, Jack Salzer, Cleve- 
land.—Harry Yeates 


Convention Draws 200 


by acquiring a better understanding of 
the people who make or break an or 
ganization—the employees. 

At the next day’s session Harry G. 
Cooper of The Prosperity Company 
gave a presentation on “The 
Drive-In Story.” It is Mr. 
Cooper's observation that the laundry 


slide 
Success 
industry trend is towards fast, one- 
stop, retail selling. 
Leonard Schorr of 


Wermen Advertising 


Feigenbaum & 
Agency gave a 
complete report on the progress of the 
Professional Laundry Foundation’s 
“Betty Best 


how the program could be adopted 


Program” and outlined 


by other laundry groups throughout 


the country. A kinescope showing of 
the promotion aroused quite a bit of 
interest as did the personal appear- 
Betty Best herself. 


formal part of the 


ance of 


The 


two-day 


program concluded with an industry 
The 


broken up into a 


“Buzz Session. assembly was 


number of small 
groups, each of which raised a perti 
nent problem of the day and _at- 
tempted to find some solution for it. 
One group tackled the problem of 
how to convert to quick service. An 
other 


whether or not a store should be acti 


pondered the question ot 


vated. A third wondered how to re- 
cruit help. Interestingly enough, four 
of the ten questions posed dealt with 
quality and how to attain and main 
tain it in the plant. 

The informal part of the program 
New England shore 


COC ktail 


featured a deluxe 


dinner, a couple of parties 
and a luncheon 

Newly elected officers are 
dent, Forrest I. Neal, Old 


Continued on page 56 
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Bay State laundrymen mix lobsters with management lore at two-day meeting in Boston 
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“Easy to handle in tight spots.” The lengths up to 130” available for bodies 
new Ford P-350 with 104” w.b. provides 
maximum maneuverability. Wheelbase 


Mr. Charles Campbell, 
riner of form Rental Service 


SERVICE (, 


ey 


nliness Promotes aly wa. 





up to 450 cu. ft. capacity. Fordomatic 
Drive available at low extra cost. 


“We find Ford Trucks 
cost less to buy, less to run” 


Roomy working area and low-step height of 


Ford’s Parcel Delivery cut driver fatigue, delivery time. 


The Uniform Rental Service uses seven trucks to 
deliver uniforms to concerns throughout Chat- 
tanooga. Each averages 45 stops a day. Here’s 
what Mr. Charles Campbell has to say about 
Ford Trucks. “I figure my trucks as a long term 
investment. They have to give me plenty of 
dependable service . . . big performance with low 
maintenance and operating costs. And Ford’s 
reputation for long life means I can count on a 
higher price at trade-in time.” In short—Ford 
Trucks Cost Less to Buy . . . Less to Own. 


See how Ford Trucks cost less for YOUR job. 1956 
Ford Trucks can bring new savings to your 
delivery work in every way—every day. Ford’s 
modern Short Stroke engine design means less 
piston travel .. . less wear. . . low gas consump- 
tion . . . low maintenance and operating costs. 
Bigger brakes last up to 33% longer. New tubeless 
tires run cooler, give greater mileage. Put it all 
together—low initial cost, low operating and 
maintenance costs, high resale value, and you'll 
agree FORD TRUCKS COST LESS. See your Ford 
Dealer soon. 





Big Fleet owners buy more Ford Cars and Trucks than any other make 
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UNIFORMS, DUCK COATS and PANTS | 








Two specific features make it possible for 
you to depend on Pantex Utility Apparel 
Presses for the good, high-speed finishing. 
The first is the “king-sized” buck design 
that makes long lays quick and easy. Pantex 
design also permits most short-coat gar- 
ments, such as pajamas and butcher coats, to 
be done double lay. 


The second big feature is the fact that Pantex 
Presses don’t have the gadgets that cause 85% 
of laundry air press down-time troubles. 
There’s no cams, packings, diaphragms, push 
buttons and multiple air cylinders and hoses! 


Among many desirable features, Pantex 
offers dynamic leverage, two-hand safety con- 
trols, single air cylinder, master valve, air 
hose, and hydraulic oil cushion—in addition to 
tension springs and automatic pressure adjust- 
ment between head and buck. For descriptive 
literature and suggested unit layouts, see your 
Pantex Representative today. 





PANTEX MANUFACTURING CORPORATION «+ PAWTUCKET, RHODE ISLAND 













This advertisement will appear 
in the July 14th issue of 
The Saturday Evening Post. 





LAUNDRY SERVICE 





Take a vacation! Professional laundering can save almost two full 
months of your time spent in washing and ironing ... every year! 


“You just can't beat the expert 
touch of a professional laundry” 


“Honestly, it’s such a treat to open my laundry each week! Haox is made especially for use in professional laundries. 
Shirts, wearing apparel, sheets, pillowcases, towels—all 
the family work—just couldn’t be done better than the 
wonderful job my laundry does for me.” 


The same modern methods and products are used by 
diaper services, too. And what a convenience they are to 
young homemakers! 

That’s why the professional laundryman is so popular : 
with modern homemakers. And he takes such a big 
workload off their shoulders! 


Why don’t you do as millions do? This week—and 
every week—send your family wash to the laundry! You 
just can’t beat the expert touch of a professional laundry! 

Professional laundries have the facilities for doing the *Reg. U.S. Pat. Off 
whole family wash the way it should be done. New 
scientific laundering techniques and special laundering WYANDOTTE CHEMICALS 
products make it possible—products like Wyandotte J. B. FORD DIVISION 
Hatox,* the newest development in safety bleaching. Wyandotte, Michigan > Los Nietos, California 


Mr. Businessman: 


Get to know linen suppliers—clean linen pleases and uniforms and coats; towels and cotton articles for 
invites customers. Use a linen-supply service for: businesses. Linen-supply service is economical, effi- 
crisp, clean restaurant table linens; white cotton cient, dependable. Call in a representative .. . soon! 
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Leaders’ line-up, left to right: Harry A. Walles, retiring president; Forrest 1. Neal, Jr., 








T. Herbert Evans, Lake Waban Laundry, Wellesley 


Continued from page 52 
Laundries, Quincy; vice - president; 
Harold P. Parker, Salem Laundry, 
Salem; treasurer, Russell P. Dale, Jr., 
Dale Bros. Laundries, Springfield; 
secretary, T. Herbert Evans, Lake 
Waban Laundry, Wellesley. 

The following 


Diaper 


“DIAPER SERVICE; yesterday, to- 


day and tomorrow” was the theme of 


the nineteenth annual convention of 
the National Institute of Diaper Serv- 


ices, held April 8-12 at Edgewater 


Park, Miss. 

A novel feature of the meeting was 
a historical exhibit prepared by War- 
ren Lau, vice-president of Dy-Dee 
Wash, Chicago, credited with being 
the first company in the business, A 
life-size stork carrying the original 
Dy-Dee Wash plant in its diaper in- 
troduced this exhibit, which included 
an interesting collection of newspape! 
and magazine clippings about diaper 
service dating back to the period 1931 
to 1938 when the NIDS was founded. 
Photographs of early washrooms and 
folding rooms made striking contrast 
with up-to-date pictures of the same 
operations grown up. 

Karl T. Hellerman, owner of Dy- 
Dee Wash, Milwaukee, and NIDS 
president, acted as chairman the first 
day. “This Is Your Life” was the title 
of a humorous history of the NIDS 
Richard L. 


culation manager of Baby Talk maga 


presented by Leeds, cit 
zine. This was followed by a review 
of the situation in the industry today, 
a report on the problems on the na- 
tional and international scene by Stan- 
ley I. Posner, the Institute’s Washing 
ton representative, and a discussion 
of public relations problems today. 
Tomorrow was represented by a 
Discussion 66 session led by Richard 
J. B. Baker, president of Dy-Dee 
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delegates were 


elected to serve as directors for a 
three-vear term: Robert E. Clark, 
Middleboro Laundry, Middleboro; 
Simon M. Roberts, Monks Laundry, 
Cambridge, and Wilbur J. Tolman, 
Middlesex Family Laundry, Maynard. 
Retiring President Harry A. Walles 


was elected to serve one vear to com- 


Old Colony Laundries, Quincy, new president; Denys 
Slater, AIL president; Harold P. Parker, Salem Laundry, Salem, vice-president; Russell P. Dale, Jr., Dale Bros. Laundries, Springfield, treasurer, and 


plete the term of Director Harold P. 
Parker. 

The following were also elected to 
serve as district directors: Louis Le 
vine, Vermont; John S. Cumming, Jr., 
Rhode Island; John S. Gikas, New 
Hampshire, and Walter L. Spallholz, 


Maine.—Henry Mozdzer 


Service Takes Stock 


Wash, Collingswood, N. J., and past 
president of the NIDS, in an attempt 
to consolidate a body of opinion on 
what the future would bring to the 
industry. 

The second and third days were de- 
voted to the techniques of plant oper- 
ation and workshop sessions on sales 
problems. John K. Jones, chairman of 
the Convention Program Committee, 
acted as chairman the second day 
while Warren Lau conducted the third 
day’s meetings. 

The Entertainment Committee, co- 
chaired by Philip H. Foote, vice-presi- 
dent of Associated Baby Services, and 
Norma Eyrich, manager of General 
Diaper Service, New Orleans, pro- 
vided a formal dinner-dance with a 
Dixieland jazz band, a beachcombing 
party, a golf tournament and a _ boat 
trip for fishing and sightseeing. 


New officers chosen 


Willia S. Strong, owner of Dy-Dee 
Wash, Charlotte, N. C., was elected 
president for the coming year to suc- 
ceed Mr. Hellerman. Ruth P. Schau- 
mann was reelected secretary-treas- 
Stanley I. Posner will 
continue as legal counsel. 

Ralph M. Jones, Fort Wayne, Ind. 
was elected director-at-large for a 
term of two years. Erma Hagerman, 
Pensacola, Fla., and Robert W. Cun 
ningham, Long Beach, Calif., took 
office as directors for a two-year term. 
Continuing on the board of directors 


urer, and 


are David K. Hamilton, Buffalo; Mr. 
Strong, Mr. Lau, and A. M. Van Fleet, 
Allentown, Pa., director-at-large. 
The Executive Committee consists 
of Mr. Hamilton, chairman; Mr, Van 
Fleet, and the president and secretary. 
The Research and Development 
Committee includes Richard H. Wil- 
liams, Philadelphia, chairman; John K. 
Jones, Washington; Mr. Strong, and 
Thomas Hollyday, Collingswood, N. ] 


Presentation of awards 


A special Award of Merit was pre 
sented to Edward Sturgis, Jr., presi 
dent of Dy-Dee Service, Inc., Brook- 
line, Mass., for many years of service 
to the Institute as one of the founders, 
as president, as member of the Execu- 
tive Committee, and as one of the 
organizers eight vears ago of the Re- 
search and Development Committee 
on which he had served continuously 
until retirement on April 10. 

George R. Massenburg, owner of 
Di-Dee Service, Hampton, Va., won 
the plaque offered by Dy-Dee Wash 
of Buffalo each year to the plant with 
the best record in washroom practice. 
Mr. Massenburg’s service was chosen 
from among 16 members with perfect 
records in the Institute’s periodical 
laboratory because 
of careful attention to pH require- 
ments and antiseptic control within 


control program 


the narrow limits recommended by 
Usona Bio-Chem Laboratories, the In 


stitute’s laboratory consultants. 
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Built for rough 
day-in, day-out use 


Look it over from every angle. Ever see 
so many features for durability and ease 
of operation? Ever see such downright 
good looks built into a tumbler? It’s no 
wonder that Cissell Tumblers are the 
talk of the industry! 


GAS-FIRED OR STEAM-HEATED LAUNDRY TUMBLERS 


DOUBLE BASKET ‘‘TWIN''—SINGLE BASKET 36”x18” — 36”x30” —42”x42” 








FEATURES YOU WANT — AND NEED 


¢ Large volume of air for fast drying 

e Rugged, no-sag basket needs no auxiliary support 

e Available with controls that actually think for the 
operator 

e Cissell-built Gear Reducer for quiet, long-life oper- 

ation 

Simple maintenance — all parts accessible 

Each basket in “Twin” tumbler has its individual fan 

motor, basket motor, heating unit, and controls; 

single basket tumblers have separate fan and basket 

motors 

e Full-width lint drawer on single basket tumblers; 
large slide drawer on “Twin” 





























m= - ALSO AVAILABLE: Cissell Steam-Heated Drycleaning 
Tumblers: Single Basket 36”x 18”, 36”x 30”, 42”x 42”. 


W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 
Double Walls add Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
strength eee greatly Foreign Distributors write Export Dept. — Cable Code “CISSELL"’. 
reduce heat loss 


Cousdlt Your Gobbler 


~ 
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liow To Get Route Salesmen 
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The prize winners in a recent contest concerning route salesmen, left to right: Charles B. Shacter, George L. 
a twosome, Thomas Ricker and Eugene McCune 





BEDI ESC  eRR EEos 


M,. Russell, Howard Eckmeder, and 


To Sell 


A report on successful training methods, 


solicitation aids and stimulating contests 


THE ROUTEMAN'’S selling know- 
how is the responsibility of manage- 
ment. 

This was the main thought ex- 
pressed by the four winners in the 
Pennsylvania Laundryowners Associa- 
tion contest: “What is the best method 
of promoting selling by route sales- 
men.” 

Charles Shacter, general manager 
of the Brighton Laundry, Brooklyn, 
New York, pinpointed the problem 
this way: “No route salesman can be 
expected to do much of a job unless 
he can offer a good, salable product 
that is competitively priced. This 
means that management must be 
strong, experienced and _ intelligently 
organized.” 


Training requirements 


Brighton’s model sales training pro- 
gram would have one or more men in 
training at all times so that someone 
can be counted on to step into an 
open route without upsetting the nor- 
mal activity of the schedule. 

Each man should spend a minimum 
of three days inside the plant to ac- 
quaint him with changes and im- 
Even sales veterans 
hours each 


provements. 
should 
month in the plant. 

Every routeman should thoroughly 


spend several 
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By ROGER GANEM 


understand your system of customer 
control, And, no one should be al- 
lowed to take over a route without a 
six-week training period. 

“No advertising or promotional 
campaign can stand up to an edu- 
cated routeman in selling power,” Mr. 
Shacter stated. 


Presentation hints 


Since new business must come in 
consistently just to maintain opera- 
tional sales volume, canvassing on the 
part of the routemen is necessary. 

George L. M. Russell, of the Elite 
Laundry, Washington, D. C., endorses 
an “ask for the business” program that 
is aided by support and interest from 
management. His plan is to have the 
route salesmen undergo — intensive 
training in sales presentations before 
being turned loose. 

Mr. Russell said that the most im- 
portant preliminary is the 
selection of the right man to lead the 
group. His preference is someone who 
is enthusiastic and personable and 
who has the ability to lead the men 
into the pattern of everyday solicita- 


necessity 


tion. 

His choice was an outside sales 
consultant, who introduced the canned 
speech, Contrary to popular opinion, 
it proved successful at Elite Laundry. 








The men who thought their own pres 
entations were better were asked to 
compare theirs with the prepared talk, 
and were won over. The canned sales 
pitch gave them something definite 
to say to the housewife. It eliminated 
fumbling for words. 
Eugene McCune and 
Ricker recommended the tape re- 
corder as a solicitation aid. At their 
Crystal Laundry in Cumberland, 
Maryland, as well as at the Elite, the 
recorder was found to be fun as well 
as effective. The sales pitch was put 
on tape and played back to the men 
who were able to spot their mistakes 


Thomas 


and correct them. 


Canvassing technique 


The actual solicitation program will 
not succeed if done on a_ hit-or-miss 
basis. All prize winners agreed that 
new solicitations must be a part of 
the everyday routine of the routemen, 
handle 
three or four new solicitations a day, 
the small routes as many as 15. Fif- 
teen stops, allowing for people not at 
home, can be completed in about half 


The large routes should 


an hour, Mr. Russell said. 


Block-buster popular 


Group canvassing was the most re- 
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"Silver nitrale slains? Mow 
8 clhCh 10 take @in out 


With ExXGol” 










Now, with ExGo— Wilson's 
newest stain remover—you can 
make short work of all stains 
with a silver nitrate base... 
x-ray and photo-developer 
fluid, argyrol, iodine and others. 
Does a thorough job quickly—is 
as easy to use as rust remover.” 
Simply apply ExGo to stain and 
—-presto!—stain disappears. 

ExGo is safe to colorsand fab- 
rics. Use it in the laundry on uni- 
forms, lab coats, linens...in the 
drycleaning plant on silk and 
wool garments. Excellent for re- 
moving tarnish from metallic 
fabrics, braid and buttons too. 

Handy plastic shaker bottle 
free with your order. 


“Wilson's RustGo, of course 


It’s a WILSON a bs 


.»-made by 
A. L. WILSON CHEMICAL CO. 
...Sold by LEADING JOBBERS 
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‘We tied for first prize . 


. . 'm tossing him for it.” | 





peated answer to “How to get the 
men to make the calls?” 

One example offered by Mr. Shacter 
consisted of forming squads of four 
men whose working territories adjoin. 
Once a week, usually on a Wednesday 
or Thursday 
solicits 


afternoon, the squad 
a prearranged section of one 
of the routes. As many as 150 to 200 
calls can be made in this way on one 
route in one day, often with good re- 
sults. (Another plant sets aside Thurs- 
day morning for this blitz and gives 
cash prizes to the three 
teams making the first successful so- 


two-man 


licitations. The entire operation is fin- 
ished by 10:00 a.m. ) 

The “block busting” is repeated the 
following week on another route so 
that once every four weeks this satu- 
ration method favors every member 
of the group. This plan adds a spirit 
ot cooperation, makes for high morale 
and even lends some enjoyment to the 
frequently disliked task of canvassing. 

Group canvassing also helps to in- 
troduce good _ solicitation techniques 
and gives confidence to the shy or 
unsure routeman. Its cost is practically 
nil and the parade of trucks is good 
advertising. 


Nine contest ideas 


The winners put emphasis on short 
contests and drives. If a contest is too 
prolonged, there is the risk of a taper- 
ing off of interest and a trailing off of 
effort and enthusiasm. 

Brighton Laundry has some compe- 
tition in process every week. And a 
$100 U.S. Savings Bond is a standard 
prize any routeman can win by in- 
creasing his earnings 10 percent ove! 
the year before. 

Mr. Shacter explained how the 
plant occasionally enlists the aid of 
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the routemen’s wives. The ladies are 
sent a letter illustrating 10 gifts. They 
check off the item they want and re- 
turn the letter to the office. The route- 
men are notified of the requests and 
given a four-week quota commensu- 
rate with the value of the prize. 
Humor, too, can be added. Brighton 
offered 50 


every blue suit brought in. The search 


once cents in cash for 
closets 


brought out many hilarious tales. 


for such in the customers’ 


Pound note spurs interest 


The one recent contest that most 
effectively captured the imagination 
of Brighton’s route salesmen was the 
“One Pound Note” innovation. This 
ran for the first 13 weeks of 1956 and 
every routeman competed against his 
own average weekly sales figure for 
the first 13 weeks of 1955. 

Each week that he exceeded _ his 
competitive average he received a 
one-pound note in his pay envelope. 
If he maintained a weekly increase 
during any four-week stretch, he re- 
ceived an extra note as a bonus, 

The routeman could immediately 
cash in any and all notes at a pai 
value ($1.29), or he could hold onto 
a note and attempt to raise its value. 

At the end of the 13-week period 
the notes a man held were worth any- 
where from $1.29 to $5.00 each, ac- 
cording to the average increase. 

“We could never hope to buy the 
results,” Mr. Shacter said, “through 
newspaper ads or radio messages that 
through 


our promotion dollars earn 


our routemen, 


The bonus plan 


The big payoff, as described by Mr. 
Russell, was a $750 prize won by each 
of three 


Elite in six 


routemen at 








months. This was a modification of the 
$500 bonus plan shown below and 
based on a_ route $500 
weekly with a goal of $600 in mind. 


The quota is determined, first, by 


averaging 


averaging the 10 high weeks during 
the spring months of April, May and 
June of the previous year (if any 
route is averaging higher, then the 
higher figure is used). Second, add 
any price increase over the previous 
vear. And third, add at least $100 to 
the figure. This amount is the quota 
unless, in your discretion, more than 
$100 should be added. 

Any routeman can win if he turns 
in the required quota for five consecu- 
hustler can hit the 


as he 


tive weeks. A 
bonus as many times a year 
wishes; but each successful attempt 
places an additional $100 on the 
quota. Should he fail, he can. start 
again. 

In addition to the top prize, the first 
winner receives an extra $250; the 
second gets $150 and the third $100. 

This plan is based on the profit 
theory and management supplies the 
extra money. It has proved interesting 
to the men and the cash awards, ac- 
cording to Mr. Russell, go where they 
do the most good, in the routeman’s 


pocket. 


Poker game 


Another Elite promotion is the 
weekly poker game, played each Fri- 
day in each supervisor's group for a 
$5 pot. 

A card is drawn by the men for 
each successful solicitation. The best 
five-card poker hand wins. The man 
with the most cards has the decided 
edge, of course. A man with fewer 


than five cards is out of the game. 


Limited budget plan 


Mr. Eckmeder of Corby’s Laundry, 
Summit, New Jersey, offered a varia- 
tion of the bonus plan geared for small 
plants. 

Take last year’s average by months 
to hit all the peaks and the lows be- 
tween January and June. Add 4 per- 
cent to this figure. Inform the men 
ahead of time about the intention and 
put the quotas for each on a visible 
board. 

Give the men cards with the goal 
each week. When the goal is made, 
the man bonus. All 
quotas as reached are wiped off the 
board and the new quotas are listed. 

After the sixth period of the pro- 
percent 1s 


receives a $5 


gram, if an average 4 
gained, the man earns a $30 bonus, 
plus a matching amount from the 
company. A 6 percent average entitles 


him to $40, plus a matching amount 
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You get correct bleaching every time with prrrcHLoR’ 


Pittchlor is a highly stable calcium hypochlorite containing a minimum of 
70% available chlorine. 

You get correct bleaching when you use Pittchlor to bleach your 
shirts, sheets, towels, tablecloths, handkerchiefs and other white goods. 
Pittchlor is precision made to highest standards to assure you finest 
bleaching results in every batch. 

Pittchlor removes the guesswork about solution strength. Simply use 
a 5 lb. can of Pittchlor for each 40 gallons of water. You'll like the per- 
formance, mileage, and bleaching economy you get with Pittchlor. Your 
customers will like the brighter than new whiteness to their laundry and 
the minimum wear and strain on fibers. 


COLUMBIA-SOUTHERN SEE YOUR 


CHEMICAL CORPORATION 
sussioiary oF pittssurcu pute ctass comeaxy | DISTRIBUTOR TODAY 


ONE GATEWAY CENTER: PITTSBURGH 22° PENNSYLVANIA : 
Pittchlor is packed specifically 
Ss DISTRICT OFFICES: Cincinnati ¢ Charlotte for laundries in 334 tb. cans 
/\e ‘ Chicago @ Cleveland © Boston * New 
i ¢ 





\\ York © St. Louis © Minneapolis * New (12 per case). Also furnished 
a Meee ° wae © Pittsburgh in 5 lb. resealable cans (9 per 
hiladelphia © San Francisco 
. and 130 Ib. 
IN CANADA: Standard Chemical Limited case), and 100 Ib. a d 
and its Commercial Chemicals Division drums with removable heads. 





MULUMBIA-SOUTHER 
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For having name 
in the right place 
at the right time! 


Here’s a success story that could hap- 
pen to you. It happened to Mr. Adam 
Popyack of the Jamestown Furniture 
& Appliance Co., Cleveland. 


Mr. Popyack started a program of 
advertising in the ‘Yellow Pages’ of the 
Cleveland telephone directory—5 dis- 
play ads and 14 other listings under 
various Classified headings. 


Result: Says Mr. Popyack, “In 313 
business days we received 2582 calls 
traceable to our ‘Yellow Pages’ adver- 
tising. Sales from these calls were in 
excess of $100,000.” 


Have your name and your advertising in the 
right place at the right time. The Classified 
Directory representative can help you. Call 
your local Bell telephone business office. 


SE Re 


nl 
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from the company. The bonuses can be handed out. in 
June in time for vacation periods or holiday seasons. 

This type of plan also includes the supervisor. What the 
team makes, he makes, It has been successful because by 
virtue of a cash award when they have good weeks. the 
route salesmen feel a part of management. 

Mr. Eckmeder also mentioned the football game between 
two teams made by splitting the routes, one team captained 


by the supervisor and the other by the leading routeman 


Mystery contest 


Another promotion that has proved popular with route 
salesmen at Corby’s Laundry, one that needs customer co 
operation, is the my stery customer contest. 

Customers’ names can be taken from the inactive file. Let 
ters with an enclosed card are sent to them explaining the 
rules, A phone call will add to the effect. If the route sales 
man asks “Any drycleaning for me today?” she presents him 
with the card entitling him to $5. 

The route salesmen were informed when the letters were 
sent, but not to whom, of course. 

Letters also stated that if the route salesman failed to 
ask the proper question, the customer could get $5 worth 
of drycleaning without charge. This was done to maintain 
suspense and sustain interest. 

\s fast as the cards were returned, another customer was 
phoned and a letter and card mailed. This type of contest 
can run for four weeks and can be repeated yearly, with 
continued appeal. 


Other ideas 


Eugene McCune and Thomas Ricker recommended that 
routemen be allowed to compete against their own previous 
totals, rather than against a set figure. 

They also stressed the importance of proper utilization 
of the routemen’s time. This was done at Crystal Laundry 
by means of a simple form which the men signed when they 
left the plant and whenever they returned. The result was a 
valuable aid in scheduling solicitations and in making the 
driver aware of the value of his time. 

The pair of winners also disclosed the discoveries from a 
questionnaire submitted to and answered by the route sales 
men on how they, themselves, could improve and make 
more money, Little known facts (to supervisors) like unbal 
anced pickup-and-delivery service, hidden illnesses or do 
mestic troubles, too many bookkeeping requirements, obso 
lete vehicles, etc., come out in the open. 

The Crystal Laundry further aids its route salesmen by 
its direct mailing of plant literature to persons moving into 
the city. 


Summary 


Howard Eckmeder offered the following summing up 

1. When hiring, interview the prospect thoroughly. He'll 
be representing you on the road. 

2. Training is important. Hold the trainee with the super 
visor until he is ready to solo. And after he is released, don’t 
quit him. Pick him up after a week or so and review his sales 
pitch. It takes at least six months for him to absorb all the 
services, the changes, the improvements offered today. 

3. Instill in him confidence in the company. 

4. Properly sell him on the plan, the incentives, and his 
benefits. 

5. Treat him as an individual. Reward him accordingly. 
It ll inspire him and prepare him for the next day's work. 

6. Let him air his views. Give him a listen. He may have 
heard more gripes on the road than you in the office. 

7. Include him in on all specials. 

The result will be a happy group of route salesmen who 
are contented and successful in their jobs. 
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Presidents Address Texans 


“THE GREATEST YEAR in the his- 
tory of drycleaning” was predicted by 
Frank A. Prather of Fort Myers, Flor- 
ida, president of the National Insti- 
tute of Drycleaning, in a keynote talk 
at the forty-ninth annual convention 
of the Texas Laundry and Dry Clean- 
ing Association. Mr. Prather predicted 
gains this year of 3.5 percent. 

The convention, held at Houston 
April 11 and 12, was also addressed 
by the president of the American In- 
stitute of Laundering, Denys Slater 
of Dallas, Texas. Mr. Slater discussed 
cost-increasing effects of the Federal 
minimum wage-and-hour laws should 
they be applied to the industry. As a 
possible solution to higher costs he 
suggested more automation, with 
commercial equipment keeping pace 
modernized home 
laundering equipment. 

Other speakers included Victor D. 
Oakley of Sta-Nu Corporation, who 
discussed “Management’s Responsibil- 
ity and Sales,” Joe Wells, head of the 


with continuously 


Nashville 


A MOST SUCCESSFUL meeting of 
the Southern Laundry and Cleaners 
held in Nashville, 
Tennessee, on April 13-14, There was 


Association was 


a record attendance of 167, which was 
only partly attributable to the pres 
ence of a large group of Tennesseans 
intent on forming a new state associa 
tion. 

The first two speakers on Friday 
afternoon were George Johnson, vice 
president of the American Institute of 
Laundering, and William White, di- 
rector of education at the National 
Institute of Drycleaning. Mr. Johnson 
pointed out that industry members 
must not “sell cotton short.” Reports 
of fiber volume increases in percent 
age figures are misleading. In the 35 
1920. for 
growth of cotton fibers used in the 


years since instance, the 
identical to 


this country’s population growth over 


United States is almost 


the same period, which is 56.3 per- 
cent. Inroads of synthetics have been 
at the expense of silk and wool. 

Bill White said the industry is justi- 
fied in expecting revolutionary devel- 
opments in both methods and equip- 
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New officers, left to right: R. R. Willis, 
Charles C. Callaway, James F. Milholland 


insurance department of the Texas 
Unemployment Commission, on 
“Changing Aspects of Unemploy- 
ment Insurance,” and Claude Lucas, 
who talked about “Production Stand 
ards in the Drycleaning Plant.” The 
group was also addressed by John 
C. Newell, Jr., public relations di- 
rector for the Folding Paper Box As- 
sociation, and sportscaster Kern Tips. 

The convention program included 
a visit to the Rice Hotel Laundry, 
conducted by Ray Pell, and the pres- 


Meeting 


ment. He _ referred to methods of 
being tried 
in Europe both by steaming hot sol- 
vent vapors and by passing vapors 
a “heat pump.” Mr. White 


also stated that since drycleaning ma- 


solvent reclamation now 


through 


chines have become fully automatic, 
finishing is now the vital area for im- 
NID now 


has an engineer devoting full time to 


provement research. The 
the problem of simplifying “position 
ing’ of garments, which consumes the 
most labor in garment finishing, 
Saturday morning John Weaver of 
Wallerstein Co., Inc., quoted NID sur- 
veys to show that the leading customer 
complaint these days is about unre- 
moved spots. Because of the efficacy 
of the charged system on removal of 
remaining 
prove to be 8O percent albuminous. 


most stains, these spots 
This makes digesters the most impor- 
tant spotting agent today. Mr. Weaver 
ilso pointed out that flimsy fabrics are 
the sixth most common complaint and 
described the desirable properties of 
a good sizing. 

\ novel feature closing the morning 


session was the opportunity for each 


entation of idea awards by O'Banion 
Williams, Sr., of Houston. Award win 
ners included Frank Shepherd, Jr. 
Shepherd Laundries, Houston, for the 
best production ideas; Homer Peebles 
Snow White Laundry, Fort Worth, 
best sales ideas; H. B. Allard, Garland 
Laundry and Cleaning Company, Gai 
land, best safety ideas, and J. E. Hor 
ter, City Laundry, Marshall, for the 
best employer-employee relations 
ideas. The winners later presented 
ideas relevant to the fields in which 
thev received the awards, 

The social highlight was the final 


banquet and dance, during which 
new officers and directors were pre 
a $1,000 mink stole was 
given as a door prize. 


Newly Charles 


C. Callaway, National Laundry Co. 


sented and 
elected officers are 


Temple, president, succeeding L. M 
Gay of Jacksonville; R. R. Willis, 
Fort Worth, and James F. Milholland 
Dallas, vice-presidents. New directors 
are Orval A. Slater, San Antonio; Rob 


ert Shirley, Paris, and Tommy Carl 


son, Brady. The members reelected 
directors H. B. Allard, Garland; H. ¢ 
Buchanan, Waco; George H. Harvie, 
Kerley, San 
Austin. 


El] Paso: Gene Angelo, 


and Travis LaRue 





New officers, left to right: Neal Ridley, 
retiring president; George Hilliard, vice 
president; Rayburne Fraser, new president 


led tradesman to come up t the 
front and introduce himself, naming 
the firm he 
covered and the products he sells 

Saturday 
1 one-man show, as Victor Oakley of 
Sta-Nu Company 


“teach your personnel to sell” in 


represents, the territory 
ifternoon was devoted te 
explained how t 


thought-provoking two-hour presenta 
tion. His basic theme was that person 
ality conflicts among personne l are tor 
often treated as causes when they ar 
actually effects. If the plantowner can 
make it possible for a man to do his 
iob properly, through good work en 
vironment and training, there will be 
no personality conflicts 

Officers for the 
Ravburne 


coming veal ire 
Columbus, Missis 
Hilliard, Mi 


Fraset 


sippi, pre sident: George 
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bile, Alabama, vice-president; Henry 
Fisher, Memphis, Tennessee, secre- 
tary-treasurer; Emmet Guderian, New 
Orleans, sergeant-at-arms. Retiring 
president is Neal Ridley, Knoxville, 
Tennessee. 

The board of directors consists of 


Jack Chin, Charles Smith from Ala- 
bama; J. W. Howell, J. R. Langley 
from Arkansas; G, W, Cline, HI, Wil- 
ton Fremaux from Louisiana; C. H. 
Fullerton, John Powers from Missis- 
sippi, and Vic Irion, James Lowe from 
Tennessee. 


New Yorkers Meet 


In Albany 


THE FORTY-SIXTH annual conven- 
tion of the New York State Launderers 
and Cleaners Association should prove 
to be the bargain of the year. The 
two-day event, plus the two-day man- 
agement conference attached to the 
convention proper, adhered strictly to 
methods of increasing profits and pres- 
tige. It was jam-packed with easy-to- 
apply business improvement _ hints 
from leaders in the political, manufac- 
turing and laundry-drycleaning fields. 

Edward T. Dickinson, Commis- 
sioner of Commerce of the State of 
New York, told more than 150 persons 
that the cycle of the do-it-yourself 
craze (home washing) is about to turn 
the other way. “No wage and hour 
laws protect the housewife,” he said. 
“She still desires more leisure time, 
and she is ready to take advantage 
of your services.” 

Commissioner Dickinson urged the 
plantowners to plow back the profits 
for better business security and to 
make maximum use of a rapidly ex- 
panding market. 

Willis A. Pellerin, chairman of the 
board of Pellerin Milnor Corporation, 
stated that the laundry industry is on 
the verge of its greatest opportunity 
for profit and customer relations, He 
suggested quick service, quality with- 
out bragging (which implies the 
housewife launders badly), simplifica- 
tion of service description and aggres- 
sive merchandising. 


“Give the customer what she wants, 


not what we think she needs,” he 
pointed out. His talk was balanced 
around the topics of merchandising, 
sales promotion, cutting costs, location 


and activated branch stores. 


Workshop sessions 


The open-forum type of discussion 
that has been growing in popularity in 
other states was put to good use by 
the New Yorkers. The sessions were 
moderated by Fred McBrien of the 
Holland Laundry, Philadelphia. The 
former president of the American In- 
stitute of Laundering ably and con- 
cisely related the problems and opin- 
ions of individual plantowners, And if 
solutions were not forthcoming from 
the audience, Mr. McBrien dipped 
into his vast well of knowledge and 
experience to produce them. 

One of the questions concerned the 
compensation for route supervisors, A 
plant with 36 drivers guarantees its 
supervisor 15 percent above the aver- 
age pav of the route salesmen. This 
particular supervisor is given a draw- 
ing account to offset slump periods; 
the remainder is paid as a Christmas 
bonus. 

In the matter of coffee breaks, the 
group agreed that they should be kept 
in effect all year because of improved 
operator production, One owner suc- 
cessfully confines the period to 10 
minutes by adding 18 shirts a week to 


the production of his piecework em- 


New president is leo B. Ahern, Ilion (second from left). Other officers include Paul J. 


Rickett, Ballston Spo (left), vice-president; 


and Karl M. F. Wilke, Albany, treasurer 
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Miss Ethe! Fay, Albany, assistant to president, 


ployees, This, in effect, pays for the 
10 minutes and no more. 

Has the Betty Best campaign in 
creased sales? It was said that this 
promotion has lifted the laundry in 
dustry from a cellar operation to one 
of professional prestige. Mr. McBrien 
stated it has helped arrest a sales de 
cline, while increasing the morale of 
the workers. Employees take pride in 
working for a business that has be- 
come identified on television. 

About washable leather, Mr. Me 
Brien cautioned the group to look for 
the Certified Washable Seal on the 
garment before attempting to wash it. 
These can be washed safely using a 
formula such as for woolens. As sum- 
marized by AIL Bulletin 480-A, the 
points to remember are: use neutral or 
lightly built soap or detergent; wash 
at low temperatures; stop machine for 
draining and filling; use high water 
levels, extract lightly, air-dry on a 


hanger, brush up nap. 


Politics and business 


G. E. Knowlton, Jr., Binghamton 
Laundry, chairman of the legislation 
committee, recommended active pat 
ticipation in politics, “Let your voice 
be heard,” he said. “Don’t remain 
silent and rely on your representative 
to do what he thinks is best for you. 
Join a party and get into position to 
tell him what is needed.” Mr, Knowl- 
ton, who discussed the latest de velop- 
ments on the New York State Mini- 
mum Wage Revision, also stated that 
membership in a bona fide political 
party will not result in any financial 
loss. “To the contrary. You will get 
back twice as much. And, vou will 
receive the admiration of the opposing 
party for your courage in speaking out 
and being heard.” 


Management conference 


Three top-flight Nationa] Institute 
of Drycleaning instructors, James B. 
Dalgliesh, William J. Nicklaw and 
Charles Riggott, explained in detail 
supervision, cost control, and produc- 
tion management, respectively, during 
the two-day management conference. 
The twelve sessions in two days were 
filled to near capacity and attendance 
by the registrants was 100 percent. 
Mr. Dalgliesh covered selection and 
placement of employees, employee 
training, supervising employees and 
management responsibilities; Mr. Nick- 
law pinpointed expense classification, 
operating cost ratios, quality control 
and break-even charts, and Mr, Rig- 
gott clarified methods analysis, plant 
lavout, wage incentives and lot system 
production control. More than 60 per- 


sons enrolled for the courses. Many 
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truck, instead of writing them in, 


For all Laundry and 
Dry Cleaning Plants... 


The New 


“CLASS 41” 


provides tight control 
that saves you : 
time and money! 


No matter how large or small your 
laundry or dry cleaning plant, a 
National “Class 41” will start saving 
you important time and money from 
the day of installation. You can easily 
adopt this National System—based 
on the route control and service an- 
alysis plan, using either the duplicate 
ticket or ‘‘tag’”’ plan. The ‘Class 41” 
provides a simple, fast and foolproof 
system that is efficient for both cash 
and charge business. 

You get protection because all 
printed figures—identically recorded 
on the main part of ticket, stub, audit 
and issuing tape—are supported by 


CONTROL STARTS the instant your route salesman receives his 
serially numbered tickets to be attached to soiled laundry 
when picked up. He writes in customer’s name, day of pick up, 
route number and service desired on the ticket, both original production control. Original, 
and duplicate. This route salesman is using a machine to 
imprint work tickets from name and address plates in his 





AT PLANT, after ticket’s marked for THIS SALESMAN is sorting tickets, by 
pin number, count, etc., original goes promised day of delivery, in a 8ix- 
to office, duplicate stays in plant for compartment file at his rack. The neat, 
run __—register-printed National figures on each 


through 41”, is printed withC.0.D. of these tickets are supported by the 
or charge, route no., bundle no., code locked-in totals and locked-in audit tape 
forservice, unit countand salestotal. in the National ‘‘Class 41”. 


the locked-in totals of the ‘‘Class 41’’. 
Office personnel are protected from 
possible confusion, route salesman 
from customer doubt or distrust, and 
customers are protected because they 
pay only the National machine- 
printed, authorized amount for their 
laundry service. 

You get speed and efficiency by the 
rapid manner in which tickets can be 
processed, plant work scheduled and 
route control totals established with 
the “Class 41”. Time consumed by 
hand and other methods is eliminated. 
With National’s ‘‘Class 41’, you can 
process tickets at the rate of 400 or 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


989 OFFICES IN 94 COUNTRIES 
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more per hour! 

The flexibility of this low-priced 
National ‘‘Class 41’’ makes it ideal for 
any size or type of laundry or dry 
cleaning plant. To find out how much 
time and money you can save with 
its tight control, we suggest you call 
your nearby National representative. 
His number is in the yellow pages of 


your phone book. Why not call today? 
* TRADE MARK REG. U &. PAT. OFF 
Owtional 
ACCOUNTING MACHINES 
ADDING MACHINES . CASH REGISTERS 

















attended from Connecticut and New 
as well as trom New York. 


Jersey, 


Announcements 


No replacement was chosen for 
Executive-Secretary Richard V. 


Whalen; however, Miss Ethel Fay was 
named to the post of assistant to the 
president. Mr. Whalen will transfer 
to the New Jersey Institute of Laun- 
dering and Dry Cleaning where he 


will serve as assistant secretary undet 
Executive Secretary Harold Buckelew. 





Victor D, Dalgoutte, reelected AIL 
Director for New York State, authored 
a moving tribute to the late Harry D. 
Wemple, former secretary-treasurer of 
the New York Laundryowners Asso- 
1931 to 1953. 


—Roger Ganem 


ciation from 


North Dakota Meeting 


THE ANNUAL CONVENTION of 
the North Dakota Laundryowners As- 
sociation, held April 20-21 at Fargo, 
was attended by about 60 laundry- 
owners, allied tradesmen and wives. 
The assembled delegates elected Ben 
Torguson, owner of Green Valley 
Laundry, Valley City, president to 
succeed Leslie Lange of City Laun- 
dry & 
Lange was named vice-president, and 
Minot Laundry 


Cleaners, Jamestown. Mr. 
Theodore Meyer, Jr., 
& Cleaners, Minot, was chosen secre- 
tary-treasurer. 

Kenneth Meyer, operator of Meyer 

Launderers, Brainerd, 
and a director of the 
American Institute of Laundering, 
gave a report on the Philadelphia con- 


Cleaners & 
Minnesota, 


vention and told of his valuable ex- 
periences as a board member. 

Following an open-forum discussion 
on advertising programs, Jerry Upp- 
man of KXJB-TV, Fargo, gave a T\ 
advertising presentation based on the 
“Betty Best” series. As a result a com- 
mittee composed of Harold Reed of 
Reed Cleaners, Harold Meyer of 
Model Laundry & Cleaners and R. A. 
Samels of Fargo Laundry Company, 
all of Fargo, was appointed to make a 
study of cooperative television adver- 
tising and present a report. 

A film, “What’s in Store for Laun- 
dries.” was presented, and Kenneth 
L. Roberts, president of Rapid City 
(South Dakota) Laundry & Dryclean 
ers, discussed “You and Your Sales.” 


Dr. Alex C. Burr, director of the 
North Dakota Research Foundation, 
was the banquet speaker. He dis- 
population North 
Dakota and their effect on the laun 
dry industry. He predicted an upward 
trend in population, with possibilities 
of new industries that 
would provide greater employment 
and thus benefit the laundrymen and 
well as the 


cussed trends in 


conversion 


cleaners as state as a 
whole. 
Allied tradesmen 


social gathering and dinner party the 
first evening and the annual banquet 


were hosts at a 


concluded the convention. Plant. visi 
tations, a luncheon for the ladies and 
a social hour were other highlights of 
the convention. 


Chicago Installs Officers 


order 


CONGRATULATIONS are in 


following installation of officers and 
board members at the annual dinner 
meeting of the Chicago Laundry 
Owners Association, held April 26. 
Holding the gavel is Sol Stone, 
head of the Rainbow Laundry Co., 
who was elected to his second con- 


secutive one-year term as association 
president. Others (left to right ) are: 


Henry Van Beek, Mattmiller Laundry 






e ae 


L-2 


af 









Donald, 
who was elected to the board: George 
Varney, Mercantile Laundry Co., re- 
elected treasurer; Robert = Study 
French Hand Laundry Co., elected 
vice-president; Francis Howard, King’s 


officer; Mr. 


Co., standing in for brother 


Laundry Co., installing 
Stone; Meyer Reizman, Progress 
Laundry Co., Maurice Spielman, Su 
preme Laundry Co., and David Heich- 
Tivoli The last 


man, Laundry Co. 
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three are on the board but were not 
up for election this year. 
Not pictured were Maurice Tiersky 


South Shore Laundry, reelected to the 


board, and Jack Husman Acme 
Laundry Co., voted for his first term 
as a director. 

The Association was founded in 


1903 and has more than 100 power 


laundry members in Chicago and 


suburbs. 
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get what you want... 





“1 want to mix my own” —[ 


5® 


» washer 


Ask laundry operators and institution management 
what their favorite bleach is...chances are they'll 


tall you it’s an HTH product. 


For stock bleach solutions, there is nothing 
that matches HTH Granular. 

Here is a stable, uniform bleach containing 
70% available chlorine that has been 

used successfully by laundries and 
institutions for over 25 years. 


If it’s a pre-proportioned bleach that’s 
desired, HTH Soda Bleach Mix is 

first choice. The bleach and soda ash are 
already together in the right mix. 

All you do is add it to water to get a 
stable 1% sodium hypochlorite solution! 
As a result, you need little or no 
washroom supervision. 


Or, for a product that can be added dry 
directly to the washer, there’s Ad-Dri 

the bleach that can be used right from 

the drum easily and conveniently ... thus 
doing away with time-consuming, 
troublesome bleach solution preparation. 
And for simple, accurate measuring, 

each drum contains Mathieson’s exclusive 
Dri-ader measuring cup. 


There they are... three HTH products— 
and any of them can be relied upon to do 
the bleach job that best suits your 
operation. All three do a job effectively - 
all three give maximum whiteness 
retention with minimum tensile strength 
loss. For details about these HTH 
bleaches, just mail the coupon. 
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I 
yM HIESON 


Please send information on all three HTH bleaches 












ou OLIN MATHIESON CHEMICAL CORPORATION 
Industrial Chemicals Division 
Baltimore 3, Maryland 


and the name of my nearest supplier. 


NAME 
COMPANY 
ADDRESS 




















COXSACKIE, N. Y. — Additional 
equipment has been installed in Bender's 
Laundromat by Fred Bender. 


NEW YORK, N. Y.—David M. Blue- 
stone, of Bluestone and Mesibov, has 
again accepted the chairmanship of the 
Laundry, Linen Supply, Diaper and AI- 

GLENSIDE, PA.—Julia Shahan has lied Trades’ Division of the United Jew- 
filed a certificate for the conduct of ish Appeal of Greater New York, Mr. 
Glenside Self Service Laundry, 144 E. Bluestone will head the 1956 campaign 
Glenside Ave. in the industry, it was announced by Jack 


YOUR FIRST COST IS YOUR FINAL COST WITH 


M REVOUTE 


Switch to R/M ReEvo.iteE Flatwork Ironer Covers and you can 

CXPGCt ... 

1. To save as much as 35% a year. 

2. To save hours and hours of c -hangeover time, and all of your present 
extra labor costs. Every one is installed and maintained by a factory- 
trained specialist. 

To have far fewer stoppages. R/M REvVOLITE covers are built to 
work at higher temperatures and higher ironing speeds. 

To please your management—no matter how fussy it may be. For 
R/M REvOouITE covers put a far smoother finish on flatwork than 
others. 

You can’t lose, because every R/M REVOLITE cover is backed by 

a written guarantee. Write or call for complete details. 


RAY BESTOS-MANHATTAN, INC. 
REVOLITE DIVISION, 500 Fifth Ave., New York 36, N.Y. 
Phone: BRyant 9-4390 
RAYBESTOS-MANHATTAN, Inc., Asbestos Textiles « Laundry Pads and Covers « Brake 
Linings ¢ Brake Blocks ¢ Clutch Facings © Fan Belts « Radiator Hose « Rubber Covered 


Equipment e¢ Industrial Rubber, Engineered Plastic, and Sintered Metal Products ¢ 
Abrasive and Diamond Wheels e Bowling Balls 


D. Weiler, city-wide general chairman 


of UJA. 


GLOUCESTER CITY, N. J.—A new 
drycleaning plant has been completed at 
Foster's Laundry. James Bonham is su- 
perintendent of the department. 


BRONX, N. Y.—Abraham Mintz has 
been appointed general manager of 
Cromwell Laundry. 


BLOOMINGDALE, N. J.—New shirt 
finishing equipment has been installed in 
Home Laundry, 93 Main St. 


NIAGARA FALLS, N. Y.— Palace 
Laundry Co., Pine Ave. and 10th St., has 
been purchased by a group of Niagara 
Falls businessmen. New controlling offi- 
cers are Albert J. Certo, president; James 
S’Dao, vice-president, and Robert R. 
Merino, secretary. 


PRINCETON, N, J.—John A. Archer, 
vice-president and manager of University 
Laundry Co., located in the Princeton 
Shopping Center, was granted permission 
to erect a permanent canopy which will 
shelter a drive-up window. 


WEBB CITY, MO.—Slick’s Washette, 
423 W. Broadway, has been moved to a 
new location at 918 W. Daugherty St. 


GRAND RAPIDS, MICH.—American 
Laundry & Cleaners recently celebrated 
its seventy-fifth anniversary. John P. 
(Jack) Otte, Jr., grandson of Adrian Otte, 
founder, is president of the firm. 


PORTAGE, WIS.— New equipment 
has been installed in Modern Laundry 
and Dry Cleaners, it was announced by 
Hugo Traub, owner. 


ST. LOUIS, MO,—Erection of a new 
office annex and expansion of its dry- 
cleaning plant was completed recently 
at Excelsior-Leader Laundry, 2315 Texas 
Ave. Property at 1800 Gravois has been 
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leased and remodeled for use as a drive- 
in branch, 


ASHTABULA, OHIO—An open house 
was held recently at Launder-X, 2702 
Lake Ave., to celebrate its newly re- 
modeled and redecorated plant. 


ROCKFORD, ILL.—A new plant for 
Ace Laundry and Dry Cleaning is under 
construction at 1010 W. State St. 


JOLIET, ILL.—Joliet Home Laundry, 
Inc., 133 E. Jefferson St., has been issued 
a corporation charter. Incorporators are 
Sam and Edyth Lester and George 
Savich. 





SANTA ANNA, TEX.—A laundry has 
been opened by Freddie Dodson in a 
newly constructed building on Wallis 
Ave. 


LOS ANGELES, CALIF.—Notice has 
been filed of the intended sale of Beverly 
Hills Automatic Laundry, 844 S. Robert- 
son Blvd., by Arthur H. Schryer to Henry 
Rubinek and Harry Rosenbaum, 


LOVELAND, COLO.—An open house 
was held recently at Fisher's Laundro- 
mat Service, 518 Railroad Ave., by Hugh 
Fisher. 


GARDEN GROVE, CALIF.—Brook- 
hurst Laundramatic has been opened at 
11865 Brookhurst Ave. Mr. and Mrs. 
Lloyd King are the owners. 


RYAN, OKLA.—Mr. and Mrs. Jay 
Allen are the new owners of Uptown 
Laundry. 


BREA, CALIF.—B & W_ Automatic 
Laundry has been opened by Robert H. 
Wallace. The establishment will be oper- 
ated by Mary and Henry Cunningham. 


COLEMAN, TEX.—Drive-in service 
has been added and new equipment has 
been installed in Coleman Steam Laun- 
dry and Linen Service, W. C. McHorse 
is the owner. 


DALLAS, TEX.—A larger garment 
and fur storage vault has been completed 
at Blue Ribbon Laundry, 3816 Cedar 
Springs, it was announced by Wesley 
Gilliland, manager. 


SANTA BARBARA, CALIF.—Ralph 
Masterson has purchased Ambassador 
Laundry, 201 E. Haley St., from Rollin 
G. Downing. 
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Laundries 
increase 
production 


80%, 


or more with this 
Bunn 
Package Tying 





Machine 














80% production increase with one machine! Seems incredible, 
doesn’t it? But it’s true . . . when you twine tie your laundry 
with a Bunn Package Tying Machine. Here’s why: 
Bunn Tying Machines are fast ... at least five times faster than 
old fashioned hand tying. If your present hand tying operation 
requires 8 hours a day to keep up with high-speed equipment, and 
a crew of fast sorters and checkers, that same volume can be turned 


out on one Bunn Machine in 1% hours or .. . less. That gives you 
at least 6142 hours additional productive time every day .. . a defi- 
nite gain of 80% or more in man hours .. . without increasing your 


payroll one cent. 

Here are other ways Bunn Tying Machines save time and money: 

Automatic adjustment: Any size or shape box or bundle is tied in the 

same speedy time . . . no time lost for manual changeovers. 

Controlled tension: The strong twine is never too tight or too loose 
. can't cut into packages... can’t slip off . . . reduces wrinkling, 

crushing and bundle breakage. 

No waste: Automatically uses just the right amount of twine. 

Slip-proof knot: The exclusive Bunn knot can’t come undone even 

with rough handling . . . pilfer-proof, too. 

Simple operation: Inexperienced operators become experts in min- 

utes. Operation is fatigue-less and completely safe. 

Bunn Package Tying Machines are used by laundries of every size 

... for faster, better, economical tying. 


PACKAGE 
TYING 
MACHINES 
Since 1907 


t 7605 Vincennes Ave. 
: B. H. BUNN co., Dept. SL-66 Chicago 20, Illinois 


MAIL COUPON NOW FOR MORE FACTS 








B. H. BUNN CO., Dept. st-66 
GET THE 7 . : 
WHOLE STORY 605 Vincennes Ave., Chicago 20, Ill. 
Send today for 
this fact-packed 
booklet, which 
illustrates the 


[) Please send me a copy of your free booklet. 
( Please have a Bunn Tying Engineer contact me. 











many advantages Name 
of Bunn Tying 
Machines. m 
Or let a Bunn Company 
Tying Engineer 
pt Rhee Address 
No obligation. : 
City Zone State. 








6 


69 





BERKELEY, CALIF.—Mr. and Mrs. 
Dan Frazer have opened Frazer Laun- 
dramatic, 1903 University Ave. 


VICTORVILLE, CALIF. — Ground 
was broken recently at Sixth and Lincoln 
Sts. for Mission Linen Supply’s new 
plant. George B. Page is the owner. 


LOS ANGELES, CALIF,—Notice has 
been filed of the intended sale of Kath- 
leen’s Laundromat, 3137 W. Eighth St., 
by Hyman B. and Dorothy Teitelbaum 
to Grace Taylor. 


FORNEY, TEX.—Miss Pearl's Home 


Laundry has been opened in a new 


building on N. Bois d’Are, Mrs. Jim 
Henderson is the owner, 


ALBANY, GA.—Snow’s Laundry and 
Dry Cleaning Co. has been opened at 
313 N. Jefferson St. 


a ® STARCHES FOR BETTER LAUNDERING 


5 shirts for the cost of 3 
with Non-congealing Cameo 5 oz. Starch 


Non-congealing, 5 oz..Cameo Starch cooks 


faster, penetrates deeper ... costs less to use! 


Yes! Now, with Staley’s economical 5 ounce Cameo 
Starch, you can finish 5 shirts for every 3 you used to do 
the more expensive 8 oz. way. Non-congealing Cameo 
Starch cooks to a satiny smoothness in just 5 minutes, 


holds even fl 


fat 


id consistency until used, and penetrates 
rics evenly, thoroughly. Start now getting more from 


your starching dollar with Cameo. See your Staley rep- 


resentative now for more information, 


A. E. Staley Manufacturing Co., Decatur, Hlinois 


CAMEO 


LAUNDRY STARCH 


QUALITY LAUNDRY PRODUCTS 


Staley's manufactures a com- 
plete line of commercial laundry 
starches for sizing at various 
concentrations and for all types 
of laundry work. 


ST. PETERSBURG, FLA.—Mary R. 
Patrie has leased a new building at 2121 
Fifth Ave., N., for Fifth Avenue Laundry 
and Dress Shop, formerly at 3639 Fifth 


Ave., N. 


WEST MEMPHIS, ARK. — Property 
has been purchased at Bond and Pine 
Sts. for construction of a new modern 
building for West Memphis Laundry. 


MELBOURNE, FLA.—Everett Car- 
man has purchased Launderluxe Auto- 
matic Laundry from William Walker. 


GAINESVILLE, GA.—A storage-vault 
addition is being built at Morgan’s Laun- 
dry and Cleaners. 


STATESVILLE, N. C,—A meeting of 
the North Carolina Association of Insti- 
tutional Laundry Managers was held at 
Davis Hospital recently. J. H. Swain, 
manager of the hospital laundry, ad- 
dressed the group on the operations of 
institutional laundries. Luis Farmer of 
Butner spoke on flatwork ironer mainte- 
nance. 


ROCKINGHAM, N. C.—New finish- 
ing equipment has been installed in Sani- 
tary Laundry and Cleaners, according to 
J. W. Evans, manager. 


YANKTON, S. D.—M. G. Whiteman, 
owner of University Cleaners in Vermil- 
lion, has purchased Yankton Laundry, 
229 Broadway, from George Mielenz. 


SEASIDE, ORE.—Avenue A Home 
Laundry, 718 Avenue A, has been pur- 
chased by Mr. and Mrs, T. P. Andrich. 

NEWPORT, ORE.—New equipment 
has been installed in West Coast Laun- 
dry and Dry Cleaners. C. W. Wagy and 
his son, R. C. Wagy, are the owners. 


ELMA, WASH.—Mr. and Mrs. Court- 
ney Spencer have purchased Parkhurst 
Laundromat and Motel from Mr. and 
Mrs. Leslie Parkhurst. 


BUTTE, MONT.—Ronald P. Meln 
tosh has been appointed manager of 
Montana Laundry and Cleaners. 


VANCOUVER, B. C., CAN.—A,. KR. 
Bernard, managing director of Pioneer 
Laundry and Dry Cleaners and B. C. 
Towel & Linen Supply, and W. A, 
Tarling, manager of the latter firm, have 
been awarded 25-year certificates by the 
Linen Supply Association of America. 
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PLANT TOURS PAY OFF 


Continued from page 16 


doing a top-quality job. Encourage 
questions from your visitors as you 
lead them about; they may forget later 
on to ask questions they think are 
important as they watch a particular 
operation 

After the tour is over, try to provide 

quiet area where your visitors can 
sit down, have refreshments like 
coffee, tea or soft drinks, and where 
you can sum up what they've seen. 
Ask visitors if they have enjoyed the 
experience. Give them plenty of op- 
portunity to ask questions again and 
express their opinions. 

If time permits, you may want to 
round out this concluding portion of 
the visitation by showing some Amer 
ican Institute of Laundering or Na 
tional Institute of Drycleaning films 
Ol slides prepared for consumer Con- 


sumption, 


Give them something 


Before your guests leave your plant 
it’s smart to distribute one or two ad 
vertising specialties or premium items 
that have your plant name inscribed. 
If it’s a useful article your visitors will 
have an added memory jogger of your 
plant and services. When children are 
among the groups, hand out souve- 
nirs like balloons and the like, with ice 
cream tor refreshments. 

Some plants also give away door 
prizes to one or morc lucky ticket 
holders. For women, the prizes might 
consist of semi-expensive household 
appliances. Men might be awarded 
sporting goods. Many plants award a 
certain amount of free laundry or dry- 
cleaning as prizes, while others hand 
out discount coupons to all visitors. 

In some cases, awarding of prizes 
is turned over to the group secretaries 
who arrange for drawings at their own 
meetings or church bazaars. In a great 
many instances, plantowners pay club 
and group treasuries anywhere from 
25 to 75 cents per head for each mem- 
ber who turns up for the visitation. 
This helps not only to assure a satis- 
factory attendance but provides the 
group with an opportunity to raise 
funds. 


Turn visitors into customers 


The plant visitation can provide 
you with one of your best opportuni- 
ties to gain new customers. Some time 
during the tour—either when the visi- 
tors first arrive or when they are about 
to leave—have them fill out a regis- 
tration card. In addition to asking your 


visitors name and address, don't be 
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afraid to list several more questions 
that will give you some priceless fol 
low-up and market information. Here 
are some questions you might ask 

1. How many people in your fam 
ily: 

2. Are you a regular user of aun 
dry and/or drycleaning services? 

3. Are you satisfied with the firms 
you now patronize? If not, why? 

$, How much do you spend per 
week for these services? 

5. Would you care to have one of 
our representatives call at your home 

Most people are not at all reluctant 


to answer questions of this type. They 


generally tecl its the least they can 
do in return for your hospitality. And 
vou see readily how such data can 
be converted into hot leads for you 
salespeople. 

Whether or not the answers to these 
seem favorable, contact all visitors 
soon after the tour by having youn 
routemen call on them. At the very 
least, send them direct-mail literature. 
Dont forget that each of these pros 
pects has seen yout plant and watched 
your operation, They are already ta 
miliar with you. They are usually halt 
sold. Another nudge will wrap up the 


sale 


oe 


NYLON NETS 


When you purchase Tingue, Brown 
Nylon Nets, you have the widest pos- 
sible choice of types, colors and sizes 
...you can pick out a selection that 
exactly fits the requirements of your 
own business. 


There is likewise a price to fit every 
purse ...and with each Tingue, 
Brown Net you get an extra bonus of 
durability. Write, wire or phone for 
full details. 


TINGUE, BROWN & CO. 


1765 CARTER AVENUE 


* NEW YORK 57, N. Y. © CYpress 9-8800 


507 BISHOP STREET. N.W. + ATLANTA, GA. + ATwood 3864 


1227 WABASH AVENUE 


* CHICAGO 5, ILL. «+ HArrison 7-0083 


723 E. WASHINGTON BLVD. + LOS ANGELES, CAL. + Richmond 9-6023 
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Fig. 1. Essential parts of reciprocating pumps as found on (a) piston pump, 
(b) outside-packed, (c) center-packed, (d) inside-packed plunger pumps; 
(e) is a simplified pump to illustrate pump's working as explained in text 
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its Patch-Up Time 


For Pumps 


Our staff engineer gives some 


helpful advice on the care and 


repair of reciprocating pumps 


By JOSEPH C. McCABE 


PUMPS HAVE A WAY of acting like 
the proverbial 
forming so well that you forget them 


“one-hoss-shay,” per- 


and then one day they seem to 
collapse completely. This holds espe- 
cially true for that rugged customer, 
the reciprocating pump, whether it is 
steam-driven, belt-driven or motor- 
driven. Unless it is checked frequently 
and tended properly, the old pump 
gradually wears down and eventuall, 
grinds to a halt. 

The factors that affect a pump ad 
versely, impairing its efficiency and 
preventing it from performing its full 
duty, are: (1) wear; (2) improper 
adjustment of valves, valve stems and 
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levers; (3) improper packing — of 


plungers and_ stuffing boxes: (4) 
drawing up stuffing box glands too 
tight; (5) lost motion (again from 
wear and not adjusting the parts to 
compensate for this wear); (6) for- 
eign matter under the valves or in the 
strainer; (7) broken valves and valve 
(9) taking 


air in the suction pipe; (10) clogged 


springs; (8) valve leakage: 
or broken discharge pipes; (11 poor 
gaskets, 

Fig. 1 shows all the essential work 
ing parts of a reciprocating pump. 
They are pump cylinder or barrel (E 
in Fig. 1); piston or follower, shown 
in two parts (B); piston rod (A): 


; packing (D); intake or 


plunger (C 
: discharge or outlet 


inlet valves (I, I 
valves (O, O 
suction pipe (S) 


discharge or column 


pipe (P); 


Leaks 


A common cause of pump failures 
is the presence of air below the suc- 
tion or intake valves. Small leaks of 
any sort cause the piston to pump 
because the water cannot flow in fast 
enough to fill the entire chamber plus 
the leak-off. If vou make all joints in 
the suction pipe and between the pipe 
and pump airtight, you will cure this 
difficulty. Sometimes you can spot a 
small leak by ear or by the flame from 
a candle being drawn toward the hole. 

If the leaks prove small and are not 
at a pipe joint one old, fairly effective 
remedy is to apply a coat ot asphalt 
paint, Otherwise we would suggest 
drilling the holes larger, threading the 
hole and inserting a screw plug. It 
the leak happens at a joint between 
two pipes, uncouple the pipes and re 
screw them together after vou have 
coated them with a graphite pipe 
grease for a lubricant. If the joint 
between the pipes happens to be a 
flanged one, then cut a new gasket 
and line up the pipes before bolting 
the flanges together. 

There are times, of course, when a 
pump fails to catch the water when 
started because of a leakage of the 
valves in the suction chamber. In this 
case the valve and valve seat could 
be corroded, chips or gravel may pre- 
vent the valves from seating properly 
or the valves and seats could have 
become so worn that new parts are 


necessa;ry. 


Priming 

Occasionally a pump will refuse to 
draw water when empty, especially 
if it has been shut down for a time. 
Then, of course, it needs priming. 
This simply means filling the suction 
pipe and part of the suction chamber, 
if there is one, and in some cases also 
the pump barrel with water so the 
pump can start under conditions simi 
lar to those under which it must work. 
To prime the pump, open the cock 
or valve in the priming pipe and al 
low water to flow down into the suc 
tion pipe and the pump. When thes« 
are full, close the valve again, and the 
pump is ready to start. 


When the pump column is filled 
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Who 
would 
think of 
dropping 
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NOBODY...but this may be 


And far more than single dollars are in- 
volved! Most case histories show that tens 
of thousands of dollars are being wasted 
annually in plants with heat in by- 
product waste water that do not have a 
Bready System of Waste Heat Recovery. 


Good management dictates that recovery 
of all wastes is extremely important in 
today’s competitive economy. With by- 
product hot waste effluents one of the 








happening in your plant! 


biggest contributors to these losses, a 
Bready System of Waste Heat Recov- 
ery deserves your first consideration. 
So, if you are interested in seeing your 
dollars roll into the profit column in- 
stead of down the drain, ask for a free 
Bready survey of your boiler plant op- 
eration. Write, wire or phone today for 
details, or your plant survey. 


L u d e l | Wauupacturing Company 


5200 WEST STATE STREET 


e MILWAUKEE 8, WISCONSIN 


MANUFACTURERS OF BREADY SYSTEMS OF WASTE HEAT RECOVERY 


ih? 1 
io 





HOW CAN YOU GET 
50% MORE FLOW 


vooe frome your prosout Jonbite sobtonor? 


EAS. y Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 


per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 
use it right now. 


HUNGERFORD & TERRY, 
CLAYTON 8, NEW JERSEY 


inc. 


with water and the pump is stopped, Packing tight, leaks badly betore shutting 


the water will run back through the 
pump if the foot valve is not tight. 
\ gate valve or a check valve placed 
a short distance from the pump in the 
column pipe will stop this. In fact, a 
gate valve in the column keeps the 
pressure off the valves when the pump 
is not at work, and also prevents water 
from running back into the pump 
chamber when the valves are being 
repaired, 


Packing of all rods and stems is the 
next step. Step-by-step procedure in 
packing stuffing boxes is about the 
same for either reciprocating or rotary 
shafts. But you must know the exact 
style and type of packing for the job. 
Water and steam will affect packing 
in various ways, so one “common” 
type won't do for all. 

If the packing gland is screwed up 


down equipment, the repacking job 
is long overdue. That's hard on the 
shaft. 

Taking out, Fig. 2 pictures the steps 
for removal of old packing. If the 
gland is the split type, remove the 
nuts and place the halves together 
so they go back the same way. Even 
if parts are interchangeable, it’s best 
to put them back the same way. 


With the right packing hook, even 











“Weck bushing 








econd ring, 
joint on 
bottom 








Glond toke up 


VDDD 











\ 
Proper gland entry 


Fig. 2. Old packing can be removed with packing hook (left). Properly applied packing rings (center) have joints staggered with first 
ring's joint on top side of shaft, second on bottom, and so on. Packing gland (right) is then moved up squore; that is, it is pushed 


against last packing ring so pressure is even all around ring 
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THE RIGHT STEAM TRAP 
FOR LIGHT CONDENSATE LOADS 








YARWAY 
20-A 
IMPULSE 
STEAM TRAP 


There’s a Yarway Impulse Trap 
for every trapping need 


SERIES 60 AND 120 


For all normal 
trap require- 


.. ments, pressures 
to 400 and 


600 psi. 


Y' No, 20-A 


For light loads 


on tracer lines, 
steam mains, 


small presses, etc. 


> Successful companion to the standard Series 60 YARWAY 
Impulse Steam Trap, the !5” No. 20-A is right and recom- 
mended for light load applications in: 

REFINERIES, CHEMICAL AND PROCESSING PLANTS on steam 
tracer lines, meter boxes, steam mains, separators, small dryers, 
pipe coils, small unit heaters, etc. 

POWER PLANTS on headers, fuel oil preheaters, compressed air 
lines, small steam jacketed fire pumps, etc. 

HOSPITALS, _SCHOOLS, HOTELS AND INSTITUTIONS on auto- ” SERIES 40 
claves, sterilizers, steam tables, washers, small pressure cookers, aa 

steam mains, etc. ty - For heavy 
LAUNDRIES on small presses, puff irons, sock forms, drying cabi- me foods requiring 
nets, starch cookers, steam mains, etc. " extra high 
The 20-A has all the YARWAY Impulse Trap features such as a 


small size, stainless steel body and working parts, low cost, steam traps, 
non-freezing—and immediate availability through 270 local 


Industrial Distributors. 
ite for Bulletin T-1739-X. 
pen tbe eget INTEGRAL-STRAINER 


YARNALL-WARING COMPANY 
129 Mermaid Avenue, Philadelphia 18, Pa. HIGH PRESSURE TRAP 
For high 


pressures, 


i Mi p U LS E , on sciaisnh 
(Fl d 
STEAM TRAP “welding 


connections.) 
OVER 1000, 000 YARWAY IMPULSE STEAM TRAPS USED 


Se Dae 
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PILGRIM saves with WHITLOCK... 


reports monthly fuel saving of $200! 


Mr. Frank Mielnikowski, owner of the Pil- 
grim Laundry, East Hartford, Conn., is justly 
proud of his Whitlock installation and reports 
that it saves his laundry $200 per month in fuel. 
The installation includes a standard Whitlock 
Closed Type Preheater and a Condensate 
Cooler, the latter adding about 25° to the fresh 
water coming from the preheater — with a con- 


siderable saving of heat... and fuel . . . that 
would otherwise be lost. 


Pilgrim Laundry's experience with Whitlock 
equipment is typical of that of hundreds of 
other users, Let us show how we can boost the 
efficiency and economy of your laundry . . . 
write for Bulletin 51, and ask for data and 
recommendations. The Whitlock Manufacturing 


Co., 90 South Street, West Hartford 10, Conn. 


New York, Boston, Chicago, Philadelphia, 
Detroit, Richmond. 


In Canada: Darling Brothers, Limited, Montreal. 


WATER PREHEATERS AND STORAGE HEATERS 


glazed and brittle packing comes out, Small lantern rings usually have Putting in. What size packing to 
if the staffing box has a Jantern ring, holes for hooking wire to remove use? Measure the shaft diameter and 
remove that, also, Some Jantern rings — them, Withdraw all old packing up  stuffing-box diameter. If the shaft is 
have holes tapped in the side for to the neck bushing. Then make sure 1% inches and the box is 2% inches, 
screwing in a threaded hook for their the gland is clean and the shaft is not the right size packing is one-half the 


removal. badly worn. difference, or 4 inch. 





ait, | 
Endless ring__ 


QOQO8 


Fig. 4. Packing comes in spiral for cut 
ting to shapes shown, or cut to size 


e | | | Rodius fo fit 


stuffing box 
Rigid hooks Wood-screw ends Cork-screw ends ” : 
Fig. 5. Tool to make certain packing is 



































Fig. 3. Suggested group of handy packing hook sets evenly moved along shaft 
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Wrap spiral-type packing snugly around the shaft and 
mark with a sharp knife for the right length so the ends just 
butt. Then place the packing on a board and cut either a 
butt or angle joint (Fig. 4). 

In the sketches shown, one turn of packing 1S between 
the lantern ring and the neck bushing, one with joint on 
top. Make sure the lantern ring lines up with the supply pipe 
for sealing. 

Stagger the joint of the second ring against the lantern 
with the joint on bottom. The idea is to have each joint as 
far as possible from each other, which means at 180 degrees. 

The gland must enter the stuffing box square and be taken 
up square (Fig, 5), Don't pull up on the packing too tightly. 
Slight leakage at the gland keeps it lubricated and cool, de 
pending on service, If the shaft runs at reduced speeds on 
new packing until it “runs in,” that lenothens the life and 
seals better, besides. 

A good investment is packing-hook sets (shown in Fig. 
3). Even if you don't have too much use for them, one tough 
job will easily pay for the right set. 

Rigid hooks work well on jobs that are easy to get to, and 
where you need a good “purchase” or bite into the packing. 
Flexible shaft woodscrew ends and corkscrew ends work 
where the packing is solid or where you have to bend the 
hook a little. 

Using the right hook often depends on trying each type on 
a tough job and working with the hook that is most help 
ful. For water and steam, it often pays to )oosen the gland 
as far as it will go and then turn on pressure. Old packing 
blows out against the gland. 

Caution: New packing is often completely ruined by care- 
less mechanics. It’s easy to scratch, burr or nick the shaft 
while packing the box, That also happens when packing 
valve shafts. 

A tiny raised surface on the shaft will cut the packing as 
soon as the shaft moves. On a rotating or reciprocating shalt, 
new packing is cut so fast it needs tightening often, until the 
raised surface wears off—if it does wear off, Always check 


the shaft under the packing for flaws. 


Types of packing 


The packing job would be simple if endless rings could 
be slipped over the shaft. But most equipment takes cut 
rings of one kind or another, One of three joints shown are 
usually cut from spiral pac king, or they come cut to size. 

The angle joint is probably used more than the butt joint. 
The step joint is common for plunger or piston, but not nec 
essary where more than one turn of packing is in the stuffing 
box. 

Where most packing used is of the same size and Jength, 
use a small board as a miter box, With a stop at one end, 
packing can be cut with either butt joint or angle joint, 
without measuring around the shaft, Lubricate packing rings 


if the manufacturer suggests it. This is important. 


Squaring tool 


1 simple tool to push packing square into a stuffing box 
is shown in Fig. 5. \t's made from half-round brass. sized 
so it enters the stuffing box easily. Weld a sma)) rod at right 
angles for a handle. As packing is pushed into the box, turn 
the tool around to various positions. Sliding the tool against 
the packing squares all rings so they are 90 degrees to the 
shaft. Repeat on the next packing turn to square that, also. 

This may seem like a lot of trouble, but packing often gets 
jammed or cocked inside a Jong stuffing box. Tightening 
the gland over a fully packed box only squeezes several 
turns out of shape. Then the packing in the jammed side of 
the box is tight, while the other side has loose packing that 
more tightening won't cure. Always insist on this tool being 


used on every important job. 
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Maintain Steam Pressure! 


Even Out Boiler Load! 
Increase Your Production! 
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TAL P-K STEAM-MIZER* 
Does All This And More! 


Whether you process 12,000 Ib. of laundry per week 
... Or 192,000 Ib. ... one of pp-k«’s eight new packaged 
storage water heaters is especially designed to increase 
your production! With a pe Steam-Mizer, constant 
circulation of stored water provides minimum, uni- 
form steam demand. Steam is utilized efficiently, and 
eliminates costly peak demand periods. All steam 
operated equipment can be supplied with the proper 
constant steam pressure, 

The w-le Steam-Mizer consists of a storage section, 
a condensate cooling section, a live steam section, cir- 
culating system and controls. All units are built in 
accordance with ASME Code requirements. 

In operation, al] the condensate from the steam 
operated equipment and the live steam heating coil is 
passed through the condensate coil, where flash steam 
is removed and condensate cooled to about 200°F 
while preheating the constantly circulating service 
water. Because it is a closed system and all conden- 
sate is returned to the boiler, practically no boiler 
water makeup is required, keeping boiler scaling and 
maintenance to a minimum. 

pl Steam-Mizer is easy to install, too. 

° It requires minimum floor space—install in out- 
of-the-way location. 

* No adjustments are necessary. Controls are 
factory set. 

* With your own men, skid into place, uncrate, 
and connect to existing piping. 

plc Steam-Mizer is furnished for either horizontal 
or vertical installation in 8 standard sizes. They are 
available in steel or lined with copper or Special 
Formula C-17 Pre-Krete cement. Write for the full 
story in pr-fe’s new Bulletin 1080 today. The Patterson- 
Kelley Co., Inc., 160 Wilson Avenue, East Strouds- 
burg, Pa. ® 


* Patent applied for, 


PATTERSON @ KELLEY 


Waste Water Heat Reclaimers © Storage Water Heaters ® Steam-Mizers 
Condensate Coolers ® Instantaneous Heaters © Feed Water Heaters 
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It costs Riverside Laundry 25 cents for every 1,000 gallons of waste water it dumps down 
drain, This does not include cost of clarification unit shown here. This equipment consists of 
150 g.p.m. flotation unit (left), alum tank (right) and automatic controls housed in box at 


top center 


Well You Soon Face 
This Probtem? 


Pollution control laws oblige some laundries 


to clean up waste water; case history cited 


By HENRY MOZDZER 


THE CLARIFICATION UNIT shown 
here does nothing more than clarify 
water just before it is dropped to the 
drain line. 

The water is not reused and no 
worthwhile by-product is extracted 
from it. 

This particular installation has al- 
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ready cost its owner more than $22,- 
QOO in its two years of operation. Yet 
the laundry in which it is found could 
not stay in business without it. 

This case is not a unique one. The 
laundry industry will feel the impact 
of the nation’s drive against water 
pollution which has been fought in 


the halls of Congress this spring. In 
addition to the new strengthened 
Federal Water Pollution Control Bill 
which President Eisenhower, in May 
urged Congress to enact, state Jaws 
have been formulated—and are being 
enforced—to prevent the discharge of 
untreated wastes into rivers, lakes and 


coastal waters 


Clean-up hits laundries 


The upshot ot this stepped ul 


clean-up campaign is that laundries 
which have been discharging wastes 
into open bodies of water, or into tht 
groundwater mav be faced with the 
job of tustalfing reatment facilities fo 


eliminate substances that discolor 


contaminate or rob public waters of 


their precious oxvgen supply 

Three vears ago the newly built 
Riverside Lanndry, Inc., opened its 
doors tor business in Dania, Florida 


The plant was not then tied into the 
sewage canal svstem, but the inade 
quacies of its own drain wells soon 
created a drainage problem which r 
quired it to do so. This was not an 
easy task, 

A Florida state law requires that 
wastes be treated to remove practi 
cally all settleable solids and to elimi 
nate a major percentage of the organic 
matter which would cause receiving 
streams to become foul and septic 
Florida's requirements are not mor 
severe than those of other states; they 
are typical of what laundrymen may 
experience elsewhere in a nation that 
is gearing up its pollution control pro 


vram. 


Heavy installation required 


For the Dania Riverside Laundry 
the Florida law meant laving an 8-inch 
concrete sewer line the 350-foot dis 
tance between the plant and the canal 
the building of four sludge drying 
beds, and the installation of a clarifi- 
cation unit which would clean the 
waste to the law’s requirements. 

The choice was either to comply 
with the law or suspend operations 
Peter Vamvaks, owner of the Dania 
plant, went along with the law. 

According to plant manager Frank 
Allen, the clarification unit installed 
here is built to accommodate 9,000 
gallons of water an hour, At. this 
writing, the unit has been in operation 
for 25 months and is said to have in 
creased company expenditures by 
more than $22,000 during this period. 

The biggest operating expenditure 
according to Mr. Allen, is for alum— 
the reacting agent used to precipitate 
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Nicholson steam trap capacity gives you... 


faster, more effective 
condensate removal 


Write, today, for your copy 
of new Bulletin 10-55—for 


detailed information 


NICHOLSON (( 
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Nicholson capacity is greater than that of any other trap of 
the same size. And, greater capacity—tright across the board 

means the Nicholson trap discharges condensate and air from 
washing and ironing steam lines and equipment faster, more 


effectively. 


@ powerful valve action—big husky bellows. 
@ positive shut-off—finely ground valve and seat. 
@ high capacity—effective use of large orifice. 


@ each unit service tested—with steam. 


When less than the best won’t do, specify Nicholson. 


1M NICHOLSON cd Cinna 


TRAPS * VALVES * FLOATS * METAL PARTITIONS 
LAUNDRY, DRY CLEANING AND PRESSING MACHINERY 


14 OREGON STREET, WILKES-BARRE, PA. + SALES AND ENGINEERING OFFICES IN 98 PRINCIPAL CITIES 





PACKAGED BOILERS 


Superior Fire Tube Steam Generators 
are completely factory assembled and 
tested, Capacities range from 20 to 600 
b.h.p. for steam or hot water heating and 
for industrial applications requiring pres- 
sures to 250 p.s.i. Built-in induced draft The pH amplifier and recorder mechanism serve as ‘brain’ or con 
and full 5 sq. ft. of heating surface per troller of this clarification system. The alum tank is seen in foreground 
genta b.h.p. provides efficient operation firing ~ _ 


for details ; 
in Catalog 781F oil, gas or both. 


the offending material in waste water. The records show 
for performance you con BANK on f/ that $15.45 worth of this chemical was used to treat 75,000 
7/ WREIRIIGIR: gallons of water. This averages out to a cost of 21 cents per 

] i IU c 


SUPERIOR COMBUSTION INDUSTRIES INC STEAM GENERATORS 1,000 gallons. |Lime and silica are often used in the clarifi 


\ TOWER, TIMES S R ORK 3 : or 
ee ee ree he nee cation process. They cost less but, unfortunately, were not 


oO AIR 
SLUDGE SCRAPER DRIVE | SUPPLY 





ca | | ae 
ss. 8 © ; f 
SOLENOID 
VALVE 











pH CONTROLLER 





AIR 
| FRESH k MIX 





WATER —K 


FLOTATION 
UNIT | i | 
DUMP | PO) 
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ao 





























FLOW DIAGRAM 


WASTE WATER CLARIFIER |i COLLECTOR REMOVABLE 
SUMP SCREENS 











TFLoAT 























ow diagram Courtesy Bulkiey Dur Processes, I 


Influent (incoming) laundry waste water enters clarifier system by inlet trough which carries it to collector sump after screening. 
Float in collector cuts 15 hp. centrifugal process pump ‘‘on'’ and ‘‘offt'’ depending on level of waste water in collector. Pump 
forces waste water up into flotation unit. Along way small portion of water is drawn off into pH sampling cell (S). This test 
sample gives reading on pH amplifier and controller, When pH range is higher than 7, it activates valve (E), which releases 
alum into suction side of sump pump. At same time, air is introduced to sump pump by way of valve (F). The air is injected 
into flotation unit where its main job is to float floc formed by alum to surface where sludge scraper can get at it. Air has 15 
minute retention time before surfacing. Sludge is then conducted to drying beds by trough while effluent (outgoing) water is 
discharged coastantly through chamber which flows to sewer line 
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adaptable here since the precipitate 
formed by them tends to settle to the 
bottom.] This does not include the 
cost of electricity, maintenance and 
the cost to get someone in to haul the 
dried sludge away. If these costs were 
included, says Mr. Allen, the cost 
would average out closer to 25 cents 
per 1,000 gallons. 

Just how dirty is the waste water 
that it warrants such an expensive 
installation? Plant manager Allen’s 
studies reveal that approximately 30 
pounds of sludge are removed for 
every 1,000) gallons of water run 
through the clarifier. This consists of 
about 7 dry pounds of solids made up 
of soil, cotton, soap, ete. 


How it works 

Stated simply, the Riverside clarifi- 
cation system works in this manner: 
Alum is introduced to the waste water 
to form a precipitate which rises to 
the top of the flotation unit. The 
sludge scraper skims the precipitate 
into an inclined sludge trough which 
conveys it to a drying bed. The clari- 
fied water, meanwhile, is passed into 
the sewer and on to the canal. 

In actual operation, of course, the 
process is a little more involved. (See 





Sludge Drying Beds 


SLUDGE TROUGH 





























TOP VIEW LAI +0 SEWER 


The sludge beds outside Dania River- 
side's plant are made of concrete 
blocks set in the form of a rectangle. 
Each bed is 10 feet wide, 15 feet 
long, 4 feet high, and contains a layer 
of builder's sand as well as a layer of 
pea rock. The liquid part of the 
sludge drains down through these 
materials and finds its way into a 
network of loosely jointed tile pipes 
which carry it to the sewer 
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schematic flow diagram for more de- 
tailed information. ) 

The Dania Riverside plant has its 
own water well and some. savings 
could be realized if the clarified water 
were reused in the laundering oper- 
ation. One reason why it isn’t is ex- 
plained by Mr. Allen this way: 

“We don't attempt to reuse the 
clarified water because it contains 
traces of alum. The alum creates a 
sodium aluminate soap which is insol- 
uble and causes a build-up on the flat- 
work ironer. We can't have a ‘rolling’ 
problem since about 75 percent of 
Dania Riverside’s volume is in com- 





mercial flat and linen supply work.” 

Some thought has been given the 
possibility of by-passing the clarifica- 
tion system with the final rinse waters. 
Or possibly, to recycle the final rinse 
for use in the break bath. But the 
company’s chief concern, at the mo- 
ment, is to keep the clarifier working 
properly to comply with the require- 
ments of the law. 

Water pollution is a serious prob- 
lem. This story implies that it can be 
an especially serious one for the mar- 
ginal profit operator who may one day 
be called upon to install his own clari- 
fication unit, 


A Burkay Model 718 commercial water heater, powerful, efficient, compact . . . generates 
all the hot water needs at the Progress Laundry on Alabama Street in Indianapolis. 


PROBLEM: 


Do you require economical high-speed generation 
of hot water for your small branch operations? 


SOLUTION: 


Install highly efficient, dependable, compact 


BURKAY WATER HEATERS 


With the trend toward satellite or sub-station commercial 
laundry units in neighborhood shopping areas, the need 
for a proven, dependable and compact high-speed hot water 
generating unit is a real necessity for a successful opera- 
tion. Eliminates the need for an expensive steam boiler. 


The Burkay line of commercial, gas-fired water heaters 
fills this need admirably. Such exclusive features as non- 
corrosive construction, fully automatic controls, complete 
safety protection, and exceptional operating economy make 
them reliable units and a sound investment for your laun- 
dry. The Burkay line of water heaters are proven favorites 


across the nation. 


For substantial savings in generating hot water, it will be 


Burkay Model 718 
High-Speed hot water gen- 


eration 


worth your while to see your nearest A. O. Smith Distrib- Input: 420,000 BTU per hr. 


utor. A. O. Smith manufactures a complete line of Perma- 
glas large Volume Water Storage Tanks for rust free hot 


water service. 


Recovery: 403 gal. per hr 
(100° F rise) 
Compact: 67” high, 27” dia- 


A. O. Smith Corporation, Permaglass Division 


Through research ES ..@ better way 


Name 


C a a a 
Address 


PERMAGLAS DIVISION 
KANKAKEE, ILLINOIS 


hed bed Company 
OR 


Kankakee, Ill., Dept. SLJ-656 


Please send me complete details about Burkay water 
heaters. 


Title 








from the 


ALLIED TRADES 











Wyandotte Appoints Anderson and Cornwell 





| 


Merson It 

issistant to 

the Laundry 

ind Textile Department, Wyat 
( Chemicals  (¢ 

tte, Mi 

Appleby 


ae | 


rporatl 
He will assi 


t I 
il mn 


Andersot 


servi 

the Buffalo are 
the Wyandotte 
training ind « ) ik ita 
ependtiene emabiediane W. P. CORNWELL 
ing Wyandotte in 19 

W ll has ‘ ip is a sales 
pointed sa manager n Pennsylvania 
dotte Chemicals Dallas district, rado. In 1954 
A graduate 


University 


Avco Gets National Coverage 
National coverage by  fran- 


chised Bendis 
Laundry distr 

r 1] 
Virtual 
arrangements fo 
International — distribut 
was reported by H. J. M hell 
manager commercial laundry 
Bendix Home Appli 
inmces Division, Aveo Manutac 
turing Corp., Cincinnati, Ohio 
Distributors will now sell di 
quick SeTVICE 


laundrie Ss 


div Ison, 


rectly to 


matic 


auto 
CcommM- hac hine 
motels and_ institu 
tional buve rs 


Mr. Mitchell announced that 


i series ot re gional meetings 1s 


ope rators. 


82 


throughout Ohio will 
Monarch’s sales organization wu 
the Ohio area 
laundry training and promotion 
\Ir Baer 
laundries in Columbus 
ind Lancaster. He 
many complete “Spic 


Manace 


Quincy Assigns Manager 


Experienced it 
personally operates 
several 
has installed 
n Span 
quick SeTVICE laundri« Ss and has 
t number ot SUCCESS 


pi neered 


one-girl shirt unit operations 


Hospital Praises Calgon 


Che use of Calgon water con 
laundry of 
Presbyterian Hos 


ditioner in the 
Pittsburgh’s 
paying off in 


vatient Comfort 


pital is greater 
lower launder 

osts and longer life for 

ind uniforms, it was re 

n Gillhouse h ages 7 yorted by Calgon, Inc Pitts 
Pa. Washing costs have 


from 5% cents to 4% 


LOREN GILLHOUSE 


linens and uniforms 
i veal longer wccord 


Earl Newsum 


lent 


laundry 


perinten 
sistant sales 
ilso. served 


Carman-Conley Promotion 


revion il S ile S 


New Distributors for Cook 


| Sarton, executive vice- 
it of Cook Machinery 
Dallas, Texas. has dis 
ippointment of tour 
They ine lude 

& Hutchinson S710 

NW Washington 

Frontier Alkali 

Amherst, Buffale moving 

Sterling Sup; rp the 

Porter 


Philadelphia 
Austin 


Sup] ly 
St., San Dies 


] 


losed the 


new distributors 


Carman-Conley In Chi 
Ill., is using its trucks as 
billboards to 
services of the trade the 
Shown 


promotiona 


Corp Cavo 


promote 


( Mpany supplic S 
( ? urtz thove bearing the 
sage IS) one t the new 
of delivery trucks that is 
daily to the 


( hic iu 


posed highly 
New Monarch Executive 
{ Conley 
it plantowners 
iighls 


new idvertising 


enthusiasti 


Clinton Changes Name 
\ change in the 
rship of Clinton Foods In 
orated. Clinton, Towa, has 
imnounced by H. A. Ben 
vice-president and gen 

With the 


purchase by 


Thaliie 


ile Ss Thanadel 

nv s recent 

ird Br inds Incorporated 

becomes the Clinton 
Processing Company, a 

ision of Standard Brands 

i¢ Management will remain 


ind Clinton personne! 


ill continue making 
contacts. No changes are con 
te mplated in the 


firm 


ROBERT W. BAER 
Robert W Baer of ( olu Sanne 
Ohio, was recently na present 
pr ident in Charge ot the Cer 

l by the \Mlonarch 


tral di ion 
Machinery ( 


existing 


Clinton 


Laundry brokerage setup for 
tion at Fort Lauderdal Fla products 
ti 


\[r Baer iong active in ( With the 
ship, Mr 


pora 


change in owner 


quick-service laundry business Bendixen states, the 
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Your mon 
ey ba 
dry Brightenen a if Colgate I 


n ‘ . SZy SSo 0esn’ t give y yo 
of / == ments U white 
er fog A => and flat white] 


as directed, 
aundry work 


“ o Z ZOTAR A 
r Your Customers Want 


) Whiter Shirte, Sheets ar Pillow Caces 
COLCATE LALNORY ERIGHTEMER © Seni 








Gets White Work Dazzling White, Colors 
Sunshine Bright in your Regular Wash Formulas 


2 


Added to your regular wash formulas, this amazing new 
detergent aid means the difference between dingy wash and 
™ brighter, whiter wash. Stable in all ordinary laundry bleaches, 
i Be a with no loss of effect during bleaching operations. Saves 
: ; -j soap, eliminates bluing! 


iS 


= = ; 1@ ois _ : 


Swe ae pos 


25 and 100-Ib. drums! Builds repeat business from satisfied custom- 
ers, helps win new ones! Try it! Notice the big 
difference it makes in the quality of your work! 


andy Soap and 


956 He ° 
1 2 synthetic D° isc orgent ey Byer Colgate a Palmol ive 
a you the rig ght ¢ representativ e 


> PALMO, 
Soap and 1 Ask your C.P. trial <== EN 
sacs | purpose. Ask YOU CT Our industrial gS ompan 
Buying (we | for a copy; or - 
ont. 
Departme 3 s 300 Park Ave., New York 22, N. Y. * Atlanta 5, Ga. 


Chicago 11, Il!. « Kansas City 5, Kans. « Berkeley 10, Calif, 
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BULLDOG 2 X 2 


WOVEN 


NETS ; 


PRINTED & SOLID COLORS 





quality and service 
looms of the finest 


Here’s the net that sets the standard in the industry for 


. Bulldog 2 x 2. Woven on modern 
heavy duty bright duPont high tenacity 


nylon, we guarantee it to be the finest net of its kind in the 


field, without exception. 


If your laundry is not among those using this long wearing 
net, call your jobber today and get set for a very pleasant 


surprise. For you will see 


in actual operation, 


in your own 


plant, how the engineered toughness and fine quality of our 


Bulldog 2 x 2 result in economies that make it the smartest 
net buy on the market. 


RED BANK 





BULLDOG 


BAR - 


MASTER 


KNITTED NYLON NETS 


This photo shows the actual net size of our Bulldog Bar-Master 
. but only a trial, in your own washers will point up 
the many advantages inherent in the ‘slow-knit'’ method by 


which they are manufactured in our mill: Scientifically bal- 


met .. 


anced; 


open knitted for free washing action; 


preshrunk, will 


not stretch or ‘hour glass’ in shape, Expands in width, handles 
all types of wash safely; Easy on hands and buttons; Easier 


loading, pinning, washing, loading and sorting. Longer wear- 
ing . . . Best dollar for dollar net value in the field. 
Your jobber has all sizes and colors in Bulldog Bar-Master 


nets. Order today. 


NEW JERSEY 





combined resources and experi 
ence of both Standard Brands 


and Clinton will be devoted to 


providing products and service 
for the companys customers. 


Braun Appoints Saunders 





ARTHUR SAUNDERS 


Arthur Saunders has been ap- 


pointed new district sales man- 


ager in the state of Michigan 
for G. A. Braun, Inc., according 
to an announcement by H J 
Werner, president. 

Formerly associated with 


Textile Marking Machinery Co., 
Mr ited it 


207 Oak, 


Mich. 


Saund rs 1S NOW low 
Austin St Royal 


54 


American Promotes Jeffre and Gerling 





DAVID N. JEFFRE 
The American Laundry Ma- 
chinery Company, Cincinnati 


Ohio, has reported the promo 


tion of two ke Vv personne | in the 
Eastern sales division and Cin 


cinnati general office. Ray An 
thony, general sales manager 
of the company, states that 
David N. Jeffre, formerly assist- 
ant Eastern sales manager, has 
been appointed Eastern sales 
manager, succeeding the late 


L. C. Winans, Ross L, Gerling 


general 


sales 


will 


who was assistant 


manager — administration, 


issume the position ot assistant 


Eastern sales manager. 


Joining the company’s gen 





ROSS L. GERLING 
eral sales division staff in Au- 
gust 1926, Mr Jeffre was as 


signed to the survey engineering 


department of the Eastern sales 
division the following January. 


He has had extensive experi- 


ence in the firm’s various offices 

Ross L. Gerling began his 
career with American in 1927 in 
the St. Louis office. He has 
handled sales supervision 1n the 
Eastern sales division, becom 
ing a sales representative in 
1945. Two years ago Mr. Ger- 


ling was made assistant to the 


general sales manager and re- 


cently general 


manager-administration 


assistant sales 


Salesmen Attend Ald School 


Twenty-four new salesmen 
recently attended a 5-day Sales 


Training School sponsored by 
Ald. Inc Chicago, Ill. na- 
tional distributor of commercial 
laundry equipment, and sales, 
merchandising 
for Westinghouse 


and 
ganization 


service or- 


Laundromat Equipped Half- 
Hour Laundries 
Instructors included: Pat Mc- 


Donald for 3runer Softeners 


Monte Huebsch, Jr., and Frank 
Wright for Huebsch Dryers; 
Lee Bond for A, O. Smith Cor 
poration; Bob Coleman for 
Forse Equipment Co will 
Johnson for Chicago Dryer Co., 
and Bill for Cook Ma 


chinery 


Barton 
Co., Inc 


Post Ad Boosts Laundries 


“You Just Can't Beat the Ex- 
pert Touch of a Professional 
Laundry!” is the headline of an 


advertisement to appear In the 


July 14, 1956, issue of The Sat- 
urday Evening Post. This ad- 
vertisement which circulates to 
more than 20 million regular 
readers of the Post, is the sec- 
ond devoted to professional 


laundering sponsored by Wyan 


dotte Chemicals J B Ford 
Division. Several merchandising 
aids to “tie in” this advertise 
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ment with local sales promotion Cowles Appoints Donnelly, Potish, Ryan Technical Representatives 
are now available from Wyan- 

dotte Chemicals jobbers ‘dis 

trict offices and service repre- 

sentatives. These include two 

sizes of newspaper mats, a 22- 

by-28-inch blow-up of the Post 

advertisement, a sample bun- 

dle insert, and a sample. shirt 

band. 

The ad will appear in June is- 
sues of leading laundry journals. 
A mailing to which will be at- 
tached a copy of the advertise- 
ment and an offer of the mer- 
chandising aids will be sent 
by the a B. Ford Division of 
Wyandotte Chemicals to every 


commercial and _ institutional 
laundry in the United States 


and Canada. DAVID J. DONNELLY EDWIN H. POTISH JAMES G, RYAN 


, p H W. J. Schleicher, manager, Donnelly has had 11] years of Mass. He also is experienced in 
Avisco Promotes Hart laundry department of Cowles experience in industrial chemi- several other phases of the tex- 

Harold S. Hart has been as- Chemical Company of Cleve- cal sales in New England tile maintenance business 
signed to the Chicago district land, Ohio, announced three Edwin H. Potish was named James G. Ryan is the new 


office of American Viscose Cor- appointments recently technical man in the metropoli- technical man in the Chicago 
poration, Philadelphia, Pa., as David J. Donnelly has been tan New York area. He will area. He will handle the sale 


a sales representative, accord selected as the new Cowles handle the sales and servic Ing and servicing of the company § 
ing to John W. Little, genera) technical man to handle sales of the company’s line of laun- laundry detergents. Mz: Ryan 


sales manager of the film divi- and service of alkaline laundry dry chemicals in cooperation has had considerable sales and 
sion. Formerly a technical serv- detergents and related items in with Cowles technical men S. service experience in industrial 


ice representative with head- the upper New England area, Nelson Benson and Matt Rob- chemicals and sanitary special- 


quarters at the Fredericksburg, with headquarters in Boston. inson. Mr. Potish has had con- ties, according to Cowles. He 
Va., cellophane plant, Mr. Hart This is the territory formerly siderable experience in the has also been active in the sale 


will act as cellophane salesman covered by Al Jurusz, who re- laundry business having owned of towel and linen service in 
in the Indiana-Kentucky terri- signed to manage his family’s and operated a laundry and metropolitan Chicago 
tory. laundry in South Boston. Mr. cleaning plant in Medford, Continued on page 86 


... The Amazing Washer-Extractor 


Thats OPENING UP NEW 
MARKETS for LAUNDRIES 


Power laundries, large and small, all over America are 
fast adapting the UNI-MAC TWIN to their Main Plant 
and Feeder Plant operations. 


HOT OFF THE PRESS.... 


UNI-MAC’S advertising and sales promotion guide 


“YOUR BLUE PRINT to SUCCESS with UNI-MAC” 


is just off the press. Contains valuable help. 


... WRITE FOR YOUR FREE COPY 
CLIP COUPON — MAIL TODAY! 








ABOVE: The Uni-Mac Twin Model 400—-Washes and } 
damp-dries up to 120 Ibs, per hour © Speeds up 

family service © ACTIVATES FEEDER PLANTS) @ Ex 
cellent for doing dye-work ® Handles delicate fab- GENTLEMEN! Please forward us a copy of “YOUR 
rics safer than any other machine made for laundering 
® Relieves other heavy-duty equipment © Handy 
for washing go-backs and 3-hour shirts © Occupies 


The UNI-MAC CO, 


BLUE PRINT to SUCCESS with UNI-MAC 
only 10 sq. ft. of floor space. Company 


The UNI-MAC Company _— 


1917 S. Federal Hgwy. Ft. Lauderdale, Florida City 
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BUILT TO TAKE 


PUNISHMENT 


Strength & Endurance 
at low initial cost! 


hes 


wees 
pe 


~~ 
a 


- 
a 


Cotton 
LAUNDRY NETS 
by ANCHOR-ROME 


do the best job in your washer 


@ Stick to the wheel for thorough ‘washboard 
action’ 


@ Lower initial investment 
® Do not snag easily 
®@ Open LENO mesh allows greater penetration 


® Proven by years of experience 


NYLON also available! 
Have you tried our nylon LENO net #803... 
now in its second year of service to many 
satisfied customers. 


Ask your supplier today about our 8 Ib. net 
#796, specially designed for diaper laundries. 


Iselin- Jefferson 
Company. Inc. 


Selling Agents 
MAIN OFFICE: 90 WORTH STREET, NEW YORK 13, N. Y. 
UPTOWN OFFICE: 1430 BROADWAY, NEW YORK 18, N. Y. 





ATLANTA BALTIMORE BOSTON CHICAGO CLEVELAND DALLAS DETROIT LOS ANGELES 


® 
“SELL AND REPENT™ MONTREAL PHILADELPHIA ST.LOUIS SAN FRANCISCO TORONTO 
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Continued from page 85 
Prosperity Names Three New Salesmen 





THOMAS R. STAPLETON 


Graduates of The Prosperity 
Inc., training 
program headed for district ter 
this month follow 


Company, sales 
ritories late 
ing completion of classroom and 
field at the 
companys new school at Syra 
cuse, N, = 

Thomas R Stapleton Was as 
to the Atlanta district 
ind will serve the Florida ter- 
ritory with William F. Jandos, 
Miami=_ sales representative 
George E. Vivian will cover the 
Fort Worth district office 
Albro E. Hall will operat 
California with headquarters at 
Prospe rity’s Los Angeles district 
office 

The 


among the first 


instruction Courses 


signed 


and 
In 


new salesmen wer't 
group to com- 
plete extensive courses in Pros- 


perity’s new sales training pro- 


gram which be gan in March 
A unique feature of the school 


GEORGE E. VIVIAN 








ALBRO E. HALL 


4 1 
is an operating laundry and 
drycleaning plant where train 


fie ld 


Is eX 


simulated 
| he 


pected to form shortly 


ees recelve ex 


perience next class 


Colgate-Palmolive Elects New Directors 





RALPH A. HART 


annual stockholders 
of the Colgate-Palm- 
olive Company held at the Wal- 
dorf-Astoria Hotel April 25, 
Ralph A. Hart and Robert E. 
Hilbrant were elected directors. 
All other 
elected 


At the 


meeting 


directors were re- 


ROBERT E. HILBRANT 


Mr. Hart started with the or- 
ganization 1932 He 
served as managing director of 
India Aus 
as vice president of 


in has 


subsidiaries and 
tralia 
Colgate-Palmolive International 
In 1955 he _ be 
vice-president of the 


and 


Incorporated 


Came a 
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The world’s finest 


temporary marking machine 


A complete and proven system to give you greatest economy, 
ACCURACY and speed in every laundry operation 


Polymark Division 


PINNACLE PRODUCTS corp. 
56 Grand Street, White Plains, N. Y. 


1515 Gardena Ave., Glendale, Calif. 


Write for brochure and 
name of distributor 
nearest you 


Canada: Simmonds Products of Canada, Ltd. 5800 Monkland Ave., Montreal 


parent company and _ president 
of Colgate-Palmolive Interna- 
tional 

Mr. Hilbrant became asso 
ciated with the company in 


1924 and served in many ca 
pacities before becoming _ its 
manager. He became a_ vice 
president of Colgate-Palmolive 
Company in 1954 


Hoffman Names Distributors in Kentucky, Florida 


DON HOFFMAN 


U. §S. Hoffman Machinery 
Corporation recently announced 
the appointments of two new 
distributors for the company’s 
drycleaning, laundry and press- 
ing equipment. Hoffman Ma- 
chinery Distributors of Ken- 
tucky, Inc., will serve in that 
state with headquarters at 
Morehead, Ky. Atlantic Chemi- 
cals, Inc., of Orlando, Fla., lo- 
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ROGER W. CLERK 


cated at Michigan Ave. and 


Railroad, will serve all state 
counties except those west of 
1 allahassee e 

The new Kentucky company 
was formed by John Will Hol 
brook and James M. Clayton 
Mr. Holbrook has spent the past 
30 vears in the industry and is 
presently operating a commer 
cial laundry and drycleaning 
plant in Morehead. Mr. Clayton 
has for many years been an 
equipment distributor. 

Roger W. Clerk for the past 
12 years has been president of 
Atlantic Chemicals. He was for- 
merly associated with Biscayne 
Chemical Laboratories of Mi- 
ami for over 15 years. Atlantic’s 
vice-president and general man- 
ager is Don Hoffman who has 
spent his entire business career 
in the industry. He operated his 
own plant in Tampa, served 
several years as a sales repre- 
sentative for a major soap man- 
ufacturer and 15 years as as- 
sistant manager of the laundry 
and drycleaning department of 
a well-known firm. 


ee DARNELL MANUAL 


FACTS 


YOU SHOULD 
KNOW ABOUT 


DARNELL 


D> CASTERS AND WHEELS ~<d@ 


RUBBER TREADS . . . a wide choice of 
treads suited to all types of floors, includ- 
ing Darnelloprene oil, water and chemical- 
resistant treads, make Darnell Casters and 
Wheels highly adapted to rough usage. 


RUST-PROOFED by zinc plating, 
Darnell Casters give longer, care-free life 
wherever water, steam and corroding chem- 
icals are freely used. 


LUBRICATION . . . all swivel and wheel 
bearings are factory packed with a high 
quality grease that "stands up" under at- 
tack by heat and water. Zerk fittings are 
provided for quick grease-gun lubrication. 


STRING GUARDS .. . Even though string 
and ravelings may wind around the hub, 
these string guards insure easy rolling at 
all times. 


Figure Savings Over the Years 





WRITE FOR FREE 











DARNELL CORPORATION, LTD. 
DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 











These helpful booklets 
Can Show YOU HOW To: 


> 
> 
> 


Solve special problems 
Train new help 


Make more money 


“How To Clean Cotton Rugs” 


instructions for best handling of shag rugs 


“Manual for Training Silk Finishers” .. . . 


top quality finishing on all garments 


“The Laundry Primer’’ 


ABC’s of washroom operation 


. “Storage for the Drycleaner’’ 


guide to vault installation, operation 


‘*Guide to Plant Layout” ....... 1.00 


making the drycleaning plant more efficient 


‘How To Train Finishing and Folding 
Operators in the Laundry” 


top-quality finishing in the laundry 


“Manual for Training Wool Finishers” . . . 
the complete job on all types of garments 


‘Guide to Construction and Remodel- 
ing of Drycleaning Plants” 
ABC’s, from planning to landscaping 


. “How To Build a Greater Demand for 
Your Professional Laundry Services”’ 


specifics on bigger business, more profit 


‘Handbook for Route Sales Executives” 


solving problems in route selling 


. “Let’s Talk Drycleaning” 


how to sell more drycleaning service 


To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


S-6 


STARCHROOM LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


Send books indicated below. 


My 


] 


check for is enclosed. 


21/3 )'4/'5//6)/7)/8)/ 9/10 1 


Name 


Firm 


Street 


City 








COLLAR AND 
CUFF PRESS 


WESTERN LAUNDRY PRESS CO. 


Write, wire 
or phone for 
complete 
information. 


Each of these 
models can be 
added individu- 
ally or as 

aunit 


SUPERMATIC 
SHIRT UNIT 


> 


Conversion 
diagrams 
\3 sent free 


() \) 
4CE THe pene” 


on request. 


* SALT LAKE CITY, UTAH 


Manufacturers of AJAX Laundry Presses Since 1929 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


perchlor drycleaning units, the 
new “No-Surge-Over’”’ still will 
soon be a component of Mani- 
towoc 35-pound synthetic Sys- 
tems. It will 
as an independent unit. 

Complete information on the 
still may be obtained from 
Manitowoc Engineering Corp., 
Manufacturing Division, Mani- 
towoc, Wis. 


also be available 


Device Speeds Bundle Tying 


B. H. Bunn Company has 
designed a table-top pressure 
trip, which it claims will accel- 
erate package tying by nearly 
25 percent. The company states 
that the pressure trip enables an 
average operator to tie a bun- 
dle in 1% seconds or less. After 
the bundle is placed on the 
pressure trip, the tying arm au- 
tomatically makes its prescribed 
revolutions and a foot 
treadle is completely eliminated. 
The result is a strong twine tie 
and a slipproof, pilferproof knot 
—fully approved by postmas- 


use of 


ters. 
While the tying machine was 


designed for the United States 
Post Office Department, a Bunn 
spokesman states that it is not 
limited to Post Office work or 
to the tying of mail. It has been 
widely adapted by private in- 
dustry for effective elimination 
of bottlenecks in tying a large 
number of items. 

Further information about 
the Bunn Package Tying Ma- 
chine line may be obtained by 
writing B. H. Bunn Company, 
7605 Vincennes Ave., Chicago 


20, Ill. 


Steel-Hard Bulletin 


The Monroe Company has is- 
sued a new application bulle- 
tin, descriptive of Steel-Hard 
granular plastic flooring com- 
pound. 

Said to easily withstand 20- 
ton loads, Steel-Hard 
cially recommended for 
ing docks and aisles subjected 
industrial traffic. It 
is said to be particularly suit- 
able for extra-heavy, steel-wheel 
trucking areas. Steel-Hard can 
be used to patch or resurface 
any floor, indoors or 
out, according to the company. 

For bulletin copies, write The 
Monroe Company, Inc., 10703 
Quebec Ave., Cleveland 6, 
Ohio. Request Form 1087. 


is espe- 


load- 


to heavy 


concrete 


Diamond Issues Bulletin 


“Selecting an Alkali” pro- 
vides the theme for the latest 
the Diamond Wash- 
room Digest, a quarterly infor- 
mation bulletin published for 
laundrymen by the Technical 
Service Department of Diamond 
Alkali Company. 

Outlining the functions per- 
formed by an alkali as a soap 
builder, the booklet explains 
how chemically engineered ma- 


issue of 


STARCHROOM LAUNDRY JOURNAL 
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color code 


speeds wet assembly! 


protect nets! 
prevent drop outs! 





Sot 











LICENSED UNDER U.S. PATENT NO. 2564629 


KEY-TAG'S 


“Fe Ss” 


RUBBER MARKERS 


Fits your 414” and 5” pins. 
Color check speeds work 
flow. Marks every laundry 
lot! Keeps nets tightly 
closed, prevents snagging 
in pin coil. Six no-fade 
colors. 


EOC CRS ROME wore ror SAMPLES. PRICES 
6511 HOUGH AVENUE, CLEVELAND 3, OHIO j 


terials of this type should be 
selected to fit individual wash- 
ing conditions. Briefly discussed 
in this connection are such sub- 
jects as the effect of builders 
on soap, active versus inactive 
alkali, conditions that alter pH, 
buffering, titration, and the re- 
lation of titration and pH. 

Copies of this factual, in- 
formative literature may be ob- 
tained by writing to Silicate, 
Detergent, Calcium Division, 
Diamond Alkali Company, 300 
Union Commerce — Building, 
Cleveland 14, Ohio. Ask for 
Vol. 4, No. 1 of the Diamond 
Washroom Digest. 


Darnell Basket Caster 


Darnell Corporation, Ltd., 
12000 Woodruff Ave., Downey, 
Calif., has developed casters for 
extractor baskets, which are said 
to have a greatly increased load 
and shock capacity. The top 
plate dimensions are 4 by 
inches with 3-by-3-inch_bolt- 
hole centers, making it a con- 
venient size where space is 
limited. The extra heavy plates 
for large-size ball races and the 
heavy king bolt with castellated 
nut, adjustable for taking wear, 
impart a durability adapted to 
hard usage. This controlled- 
specification iron has 40,000 
pounds psi. 

Among the special features 
noted by the manufacturer are 
string guards that keep string 
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and ravelings from binding the 
wheel and Zerk-type fitting in 
both swivel head and wheel 
axle for easy lubrication. The 
caster is available with all types 
of rubber treads, including neo- 
prene, said to be especially 
suitable for laundry use. 


New Divco Delivery Truck 


Divco Corporation, 22,000 
Hoover Rd., Detroit 5, Mich., 
has announced production of 
the new Model 52 10-foot Body 
“Dividend Series’’ delivery 
truck that features large 412- 
cubic-foot cargo capacity and 
long, economical service _ life. 
Built to answer the need for a 
large-capacity multistop deliv- 
ery truck, the new model is 
built on a 117-inch wheelbase 
chassis of drop-frame construc- 
tion. 

Like the bigger 130-inch 
wheelbase Model 42, the Model 
52 is offered in a choice of 
rated capacities of 7,000, 10,- 
000, 12,000 and 14,000 GVW 
depending on equipment. A 
spacious cargo compartment al- 
lows the driver over 6 feet of 
headroom for easy stand-up 
handling of load. The compact 
design gives over-all length no 
greater than that of an average 
passenger car and_ provides 
maximum maneuverability in 
close spaces. The truck will 
turn around completely in a 
40-foot street, according to the 
manufacturer. 

Three years in planning and 
testing, the new vehicle is a 
forward-control type affording 
the driver a wide, deep wind- 
shield and maximum visibility. 
The 117-inch wheelbase Model 


—RTEAR OUT THIS AD AND 
ATTACH TO YOUR LETTERHEAD 


Do You Build Your Own 
Washing Formulas ? 





Lever’s pure concentrated soaps dissolve 
instantly, producing heavy, full-bodied 
suds for the efficient washing of cottons 
and linens: 


SS CU6hh 


SPUNN DIAMOND 
88% Flakes 

SPUNN DIAMOND 
92% Powder 


Easy to handle, these 
pure soaps appeal par- 
ticularly to launderers 
who build their own 
soap tank before add- 
ing to the wheel. They 
can, however, be added 
dry to the wheel. 





For complete information, mail ad to: 
LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 
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LAUNDRY SERVICE 


coe 


KNOWN FOR QUALITY & SERVICE 
THROUGHOUT THE TRADE 








@ Immediate Shipments 
@ Complete Dealer Coverage 


@ A Pin For Every Need 


THE RISDON MANUFACTURING COMPANY 


NAUGATUCK, CONN. 


WRITE FOR LATEST COMPLETE CATALOG 








89 








SEWI UIPMENT oan > BOCK 
aed : EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 


QO U E S) T re) N | | We have made Extractors 


Exclusively For 35 Years 


Sizes 15” 17” 20” 


BOCK LAUNDRY MACHINE CO. 


We can supply all these TOLEDO 2, OHIO 


time and labor saving 











52 is 17 feet long and has an rial is exhausted and does not 
over-all height of 108% inches. require cartridge replacement 
Inside dimensions are 80% by the manufacturer. It is simp 
inches wide by 74 inches high ly attached to any water out 
by 125 inches long. The model let; no heat or power is ne¢ 


can give him something is powered by the Divco Super essary for operation The unit is 


{ 


machines. 


Make the customer feel you 


6 engine with four-speed svn- constructed of clear break-re 


EXTRA! It costs so little to chromesh transmission. A well- sistant, high-temperature plas 
engineered suspension system tic. 


give these services with mod- provides excellent stability and 


smooth ride at all speeds, ac- 
cording to Roy Sjoberg, Divco Kar-Bar to Keyes-Davis 
vice-preside nt of sales 

: ‘ Optional items like full door 
Write to us for full details ainitins tml. snd w- 


frigeration systems, dual rear 


CHANDLER MACHINE COMPANY wheels, bulkhead doors, heater, 


AYER, MASS. etc., are available. 


ern productive equipment. 














Keyes-Davis Company 74 
14th St., Battle Creek, Mich 


has announced that it is han 


ATTACH TO YOUR LETTERHEAD 


Want A Better 
Built Soap? 


For better emulsification of dirt and 
grime in the laundering of all fabrics, 
Lever supplies a scientifically balanced 
formula of soaps, softener, alkalies and 
whitener: 


dling national distribution of 


Kar-Bar, an adjustable car rack 
that fits over the coat hooks 
provided in most cars and sta 
tion wagons 

Composed of chrome-plated 





heavy-gauge steel, these bars 
can be expanded to fit any size 
car and are attached with three 
rubber stops to keep hangers 
from sliding when only a par 
tial load is carried \ special 
feature of this bar is that it 
can be attached in a matter of 
seconds and there are no screws 
to adjust 

Kar-Bar is available through 


jobbers across the country 


FORMULA 770— 
spray-dried to homogene- 
ous, free-flowing beads. 


Suds are heavy and 
full-bodied. Beads may 
be added dry to the 
wheel or used with 
additional builders to 
meet your own condi- 
tions. 


Worthington Issues 
Specification Sheets 





Low-cost mineral-free water, Worthington Corporation has 
equivalent in ionic purity and issued specification sheets giv- 
softness to distilled water, is ing complete dimensions and 
now available from any water operating data on both vertical 
outlet with the new “Perma- and horizontal models of its 
Demon” unit, according to its new line of central-station, cab- 
manufacturer, Enley Products, inet-type air-conditioning units. 
Inc., 1236 Broadway, Brooklyn Outstanding features of the 
21 WN, Y. new line are said to be its com 

The unit produces up to 100 plete flexibility and compact- 
gallons of mineral-free water ness which can solve almost any 
before the ion-exchange mate- space problem, according to 





For complete information, mail ad to: 
LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 
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switch to 


COM-PAT eee 


idal-motelaldge}il-lem cl i-t-lola lt dal-tanelel-1— 
a perfect job with every load 


Com-Pat is a safe, soluble, fine gran- 
ular bleaching material for use directly 
to the wheel. It eliminates any need 
for tanks, crocks, carboys and the test- 
ing of stock bleach solutions. 


the Interchangeable 
panels permit any preferred air 
discharge and intake. The units 
are designed for use in stores, 
hotels, 


company. 


shops, large factories, 
etc. 

For a COpy ot the specifica- 
tion sheets write to Advertising 


& Sales Promotion Department, 


concrete being 
through 


water, 


quality 
duced 
trol of 
hardening. 

The film deals with problems 


1S 


pro- 
improved con- 
rate of 


alr and 


meeting concrete 


ments caused by 


in require- 


variables in 
materials and conditions. Dem- 


onstrating the need for control- 


ling these variables to obtain 
hour-by-hour uniformity of con- 


Pozzolith is 


Worthington Corporation, Har- 
rison, N. J., specifying bulletin 
#C-1100-S106P (vertical mod- 
el), bulletin #C-1100-S107P 
( vertical horizontal mod- 
ZC-1100- 


mode l ir 


crete, it shows how 
being employed to accomplish 
this result. 

This 30-minute film, “The 
Man With the Trowel,” is avail- 
able fo to 
groups ot Reque sts 
should be addressed to The 
Master Builders Co.. Division of 
American Marietta Co., Cleve- 
land 3, Ohio 


and 
and bulletin 
horizontal 


els } 
S108P 
private showings 


any size 


Master Builders Film 
The Master Builders Co 


announced a new 
that shows how better 


has 
film 


uniform 


color 


“Have a Good Time” 


Vacation safety booklet and film 
A valuable re 


their vacations, 


is the theme of a new 
National Safety 


minder to give employees on the r 


Council. 
ot 


“Have a Good Time” shows them how to enjoy themselves 


produced by the 
ve 


away from the job and how to return safe and sound, Color 
ful illustrate of driving, 
camping and other vacation activities 
“Vacation Safety,” a 10-minute 
entertains while it teaches workers how to relax safely. It 
shows the vacation-bound employee how to avoid the special 


drawings safe rules swimming, 


sound motion picture, 


hazards of travel, camping and strenuous athletic activities. 

For a sample of the booklet, “Have a Good Time,” 
further information on the film, “Vacation Safety,” write to 
the National Safety Council, 425 N. Michigan Ave., Chicago 
bi, 


and 


CRE Names Girard 


The Canadian Research Institute of Launderers and 
Cleaners has announced the appointment of John S. Girard 
as CRI’s managing executive (supervising field service). Mr. 
Girard succeeds Ernest Finlayson. 

Mr. Girard, who is completely bilingual, is presently lo- 
cated in Quebec City. He is conversant with the laundry 
and drycleaning industries and understands their diversified 
problems. Mr. Girard has been employed in the past by 
Procter and Gamble, W. R. Brock Company Limited, Prod- 
ucts and Services Limited, and more recently by the Inter- 
national Envelope Company. 
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Discover the answer to your bleach 
problems by asking your jobber for 
Com-Pat or write to 


MARTENS CHEMICAL CORP. 


243 Clinton Avenue, Kingston, New York 





TAG-O-LECTRIC ) 
THE UNIVERSAL 
TEMPORARY IDENTIFICATION 
MACHINE for 
LAUNDERERS & CLEANERS 


Makes, marks and power staples 
temporary identification tags to 
pieces. Precision, selective single 
or double stapling. Time-saving 
system of coding by color, num- 
bers and letters. Flag tag dis- 
penser. With Tag-O-Lectric you 
adapt control to your operation 

. not adapt your operation to 
a system. 


TEXTILE MARKING MACHINE CO., Inc. 


{2204-30 ERIE BLVD. EAST SYRACUSE 1, N. Y. J 











. . 


Why pay for TWO...when ONE will do? 


GROSS STAR 


ALL ALUMINUM SINGLE PLATE 


Needs No 


DOES MORE at LESS COST 


You'll get Less if You 
pay More than 


$1685 


up to 46” 
— $21.75 
— $12.50 


SAFELY presses 

ALL fabrics 

No Liner Needed 
Won't ‘Nickel’ Mark 
Holds proper heat 
Won't ‘Shine 


” 
Costs less — lasts longer over 46 


mushroom 


FROM YOUR JOBBER LOOK FOR THIS FAMOUS NAME PLATE 





GROSS STAR GRID PLATE ‘{: Better Preasingy 
MFO BY L. BEHRSTOCK CO. 1708 S. STATE ST 
CHICAGO 16, ILLINOIS TEL. DAnuse 6.6022 








—_—_—————""TEAR OUT THIS AD AND ~~~ 
ATTACH TO YOUR LETTERHEAD 


Want to Wash. 
Delicate Fabrics 


Efficiently Yet Gently? 


Lever has designed a completely built synthetic 
to give whiter, brighter laundering in hard or 
soft waters. It is compounded with mild builders 
and one of the most efficient and stable whiten- 
ing agents known: 





FORMULA 880— 
spray-dried, free-flowing 
white granules. 

This synthetic deter- 
gent is especially suit- 
able for delicate fabrics 
and colors at mild tem- 
peratures. It is also. 
compounded for heavy 
duty washing. 





For complete information, mail ad to: 
LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 
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Available to you now... 


TWO NEW MONEY-MAKING VOLUMES 


by FRED DEARMOND 


1. “Handbook for Route Sales Executives” 


18 chapters of solutions to problems in directing 
a route selling force. ......0.0e.200- $6.00 each 


2. “Let's Talk Dry Cleaning” 


tested methods for selling more drycleaning serv- 


for routemen, clerks, 
$2.00 each 


training tips 
phone operators, others 


ice. Good 


STARCHROOM LAUNDRY JOURNAL ‘ 


305 East 45th Street, New York 17, N. Y. 


Send the book(s) I've checked 
My remittance for is enclosed. 
Name 

Firm 

Street 


City___ State 


Special rates for quantities quoted on request. 














KEEP COOL 


Next season with the ‘‘EURECO”’ Spot Cooling Sys- 
tem. Complete information on request or see our ad 
on page 159 of the GUIDEBOOK—October Starch- 
room. 

Now is the time to make plans for next year’s hot 
weather. This system improves labor-management 
relations, cuts time loss, reduces claims, increases 
production and efficiency, eliminates personnel turn- 
over. 


EURE AND COMPANY 


Box 221, Edgewater, Maryland 


Convention Calendar 


Virginia Association of Launderers & Cleaners, Inc. 
Hotel John Marshall 
Richmond, Virginia 
August 19-21, 1956 








American Institute of Laundering 
Denver, Colorado 
October 4-6, 1956 


Institute of Industrial Launderers 
Hotel New Yorker 
New York, New York 


October 22-27, 1956 


Obét og 


Julian H. Green, 50, owner of the Ideal Laundry, Milwaukee, 
Wisconsin, died at Lake Lawn, Wisconsin, of a heart attack on 
May 17 while attending the annual Wisconsin Laundryowners 
Convention. He was a past president of the Wisconsin Laundry- 
owners Association, the Milwaukee Laundryowners Association 
and had served as director on both groups. Surviving are his wife 
and daughter, 


Walter S. Nathan of Milwaukee, Wisconsin, a field repre- 
sentative for Hungerford & Terry, Inc., Clayton, New Jersey, 
died April 22. Mr. Nathan was a widely known water-condition- 
ing engineer and was associated with Hungerford & Terry for 
over 10 years. During this time, the territory of Wisconsin and 
upper Michigan became one of the strongest for the firm under 
Mr. Nathan’s direction. 


George H. Ross, former head of Killip Laundry Co., Albany, 
New York, died recently. Mr. Ross had been retired from active 
business life for several years. He had been interested in con- 
servation affairs for many years, and was a member of Masters 
Masonic Lodge. He is survived by his son, Joseph, who became 
president of the firm when his father retired. 


Arnold G. Smith, a director of the New England Laundry 
Co., Hartford, Connecticut, died recently in Florida. Mr. Smith 
was a former chairman of the Fire Prevention Committee of the 
Hartford Chamber of Commerce, and had served with the 
Charter Oak Boy Scout Council as district chairman for many 
years. He is survived by his wife. 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, 


consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 


(new or repeat). Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. -2 
FOR SALE—Laundry and drycleaning plant near Whitman Air Base 
Mercury cleaning system. Write—Wind- 
1205-2 


Fully equipped steam laundry 


sor Laundry & Cleaners, Windsor, Mo 


COLUMBUS, INDIANA—Laundry doing nice business. Good equipment 
$30,000 cash for equipment and business. Long-term lease for 34 x 115 ft 


building. Schuette’s Laundry, 921 Fourth St., Columbus, Ind. 1206-2 


Complete small laundry in center of fast-growing Virginia town for sale 
Wish to retire. Room for expansion and drycleaning. ADDRESS, Box 
1201, STARCHROOM LAUNDRY JOURNAL. 2 


The Oroville Laundry and Drycleaners. Well established in fast-growing 
Northern California community, located at the gateway of the beautiful 
Feather River County and site of proposed Oroville Dam. Good laundry 
and cleaning equipment. New 1956 delivery trucks. Good steady vol 
sale with or without real estate. P. O. Box #1410, Oroville, 

1202-2 


ume. For 
Calif 


FOR SALE: Unusual opportunity for profit. Laundry and drycleaning 
plant. Midwestern city of 85,000. Volume $160,000 and growing. Well 
located, modern equipment. Industrial engineering methods. Low payroll 


>. 5 trucks. ADDRESS, Box 1160, STARCHROOM LAUNDRY JOURNAL. -2 


FOR SALE: Modern laundry and drycleaning plant, also storage vault, 
in fast-growing Mississippi town. Cover large territory, minimum com 
petition. 1955 volume over $150,000. Established 27 years, two owners. 
Trucks, land, buildings and equipment at less than replacement. Easily 
recover investment in 10 years or less. Discuss reasons for selling with 


interested buyer. ADDRESS, Box 1237, STARCHROOM LAUNDRY 
JOURNAL. -2 


FAMILY LAUNDRY, DRYCLEANING, FUR STORAGE, NEW YORK 
VICINITY. $1,000,000 YEARLY INCOME, 16°, CASH-AND-CARRY, 
15,000-GARMENT FUR STORAGE VAULTS. PRICE $325,000—CASH RE- 
QUIRED $97,500. R. J. MULLER, 89-16 184th ST., JAMAICA, NEW YORK, 
REpublic 9-3016. 1225-2 








MISCELLANEOUS 


WANTED: CLEAN DISCARDED COTTON LAUNDRY NETS IN LOTS OF 
300 LBS., OR MORE. WILL PAY TOP PRICE. CONTRACT YEARLY. H. F. 
RUNDEL, 2009 WILSON AVE., LOUISVILLE, KY. 1227-8 


PROFESSIONAL NOTICES 
CARRUTHERS’ BULLETIN—the 


industries—weekly 














statistical Bulletin for the laundry and 


cleaning sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 


Washington 201-27 


BUSINESS SERVICE 
DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi- 


ness at low cost. Write for free samples. Reba Martin Advertising, 4201 
N. W. 2nd Ave., Miami 37, Fla 607-10 


SUEDE AND LEATHER SERVICE 


refinishing 




















redyeing, Hun 
Open account. Try our 


Wholesale suede 
dreds of satisfied customers in every 
exclusive DAVOTEX process. You will 
Cc. O. D. CLEANING & DYEING CO., 


Iowa 


leather and cleaning, 
state 
become a regular customer 


1430 Harrison St., Davenport, 








The attached photos are individual pic 
tures of the various operations of the Fash 
ion Cleaners with the Ideal Laundry, Fort 
Smith, Arkansas 

The location at 619 thru 623 
consists of a most modern fur vault and fur 
services, in conjunction with an individual 
batchelor bundle’ laundry Service, wash 
ing and finishing, together with a cleaning 
plant with hat renovation and garment re- 
weaving 

The 612 thru 616 Towson location is the 
home of the Ideal Laundry and the general 


Towson 


ottices 

The 1600 thru 1606 South "'B” Street 
location is the original home cleaning plant; 
also, the location of the shoe repair and re- 
finishing, and barber salon 

Greenwood and Grand is a newly opened, 
conveniently located call office on the inter- 
section of two main trathc arteries 

The “Y" at 10th and 11th Streets is an 
additional new, modern call office, located 
on the point of two-way traffic, which is 
the second heaviest traffic boulevard in the 
State of Arkansas. 


CLEANERS 


WITH THE 


Heol eunory = 


LOCATIONS 


1709 Dodson is the location of an addi- 
tional call office and, also, the warehouse 
for the buying company of these operations 
which is referred to as Cle-Laun Distribut- 
ing Company. 

1215 Main Street, Van Buren, is also a 
call office in our neighboring city. 

These places have just recently been com- 
pletely remodeled with very beautiful call 
offices, consisting of mahogany paneling, 
glass display type counters, with the latest 
architectural features. The two cleaning 
plants and, also, the two laundry plants, 
which service the work of these various 
operations, have been completely revamped 
with modern, up to date equipment. 

This operation is the largest in dollar 
volume in the State of Arkansas, showing 





an increase from year to year, with the esti- 
mated volume for 1956 will be approxi- 
mately $550,000 to $600,000. The operation 
is well organized with individual plant 
superintendents, department heads and key 
selected personnel. This operation has re- 
ceived nationwide recognition, featuring its 
33 wardrobe services at the various seven 
convenient locations. The owner prefers to 
sell, due to other business requirements. 

Fort Smith, Arkansas is one of the most 
rapidly growing cities, of its size, in our 
nation. An Army installation of approxi- 
mately 17,000 service men has just been 
made a permanent installation and is located 
a distance of eight miles from our city. 
The population of Fort Smith is approxi- 
mately 56,000, and it is estimated to reach 
70,000 by the year 1960 


The real estate premises of these seven 
locations are leased at an annual rate of 
rent of approximately 8 percent the evalua- 
tion, all being in selected and the best of 
locations. 

The sale price of the physical equipment 
supplies, accounts receivable and ready sales 
is $195,000.00, a figure which should be 
returned in net profits in a period of ap- 
proximately three years. The estimated in- 
ventory of equipment, value based on 
replacement cost, is $265,000; inventory of 
supplies, $16,000; accounts receivable 
$9,000; and ready sales, $11,000. Seller de- 
due to other interests, will 
finance majority of sale price 

If any additional information is desired 
contact Buddy Smith, 614 Towson Avenue 
Fort Smith, Arkansas 


sires to sell 

















MACHINERY FOR SALE 








SPECIAL 


LIQUIDATED EQUIPMENT from America’s finest 
laundry plants. Outstanding values on equipment 
in excellent condition. 

American 4-roll, 100” Streamline return-type _ ironer; 
American Fully Automatic Folding Table; American 6-roll 
Streamline flatwork ironer; Troy 20” extractors; Prosperity 
Automatic Folding Tables; Prosperity Single-Lay Cabinet 
Sleeve Press with folding tables; American 42° x 84 
Cascade Motor Driven Washers, S. S., 2-pocket, 2-doors. 
All items fully guaranteed and backed by famous Keystone 
service. Many other top-notch items at low prices. Write, 
wire or phone. 


KEYSTONE LAUNDRY MACHINERY CO. 
Dept. S-6 


411 N. Paulina St., Chicago 22, Ill. SEeley 8-1667 











9 Huebsch or Asetioun Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
jh. F. 4855-4 


24x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 
GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 
AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 318 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 


48’. AMERICAN OPEN-TOP EXTRACTOR WITH MONEL BASKET AND 
MONEL SHELL; IN EXCELLENT MECHANICAL CONDITION. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y 648-4 
MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUM?. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


30’ EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. ¥. 647-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


Purkett Tumbler 72” Bigmouth with loading conveyor—used only three 
years. No reasonable price will be refused. Inquire, Dates Laundry 
Service, Inc., 1517 Kenmore Ave., Kenmore 23, N. Y. 1209-4 


CURTAIN DRYER. American 48 x 108” Horizontal; gas-heated for natural 
gas B.t.u. 950; motor-driven fan, 110 V., 6 cycl. 1 Ph. A.C. Your chance 
to get a good, completely reconditioned curtain dryer at a very low 
The American Laundry Machinery Co., Cincinnati 12, Ohio. 

1236-4 


price. 
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FOR SALE:—i—50” AMERICAN NOTRUX extractor with two sets con- 
tainers, stainless-steel curb; 2—AMERICAN NORWOOD 42 x 84” two- 
pocket, all-stainless-steel, motor-driven washers with American fully 
automatic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT 
Co., 3128 W. Lake St., Chicago 12, Ill. 511-4 


48’ HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 


For Sale: 1—Used 44 x 84” ROBOT two-pocket two-door all stainless-steel 
motor-driven washer with automatic washman, 2—used 42 x 96” Ellis 
motor-driven all Monel washers, 1—used 42 x 84” American Norwood 
all-Monel motor-driven washer, 1—used 54” American Notrux extractor 
with two sets containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE-7763. 9628-4 


2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100’” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


DUE TO MERGER, SURPLUS EQUIPMENT OF BUFFALO GENERAL 
LAUNDRIES OFFERED SUBJECT TO PRIOR SALE: PRESSES—Prosperity 
American 
unit less than one year old 
and 36 x 24”; DRYCLEAN- 
Hoffman and 
Drying 


Fantom-Fast 


PC 2-girl and American Tiltor shirt units, well maintained, 
apparel presses, Prosperity sport shirt 
TUMBLERS—Huebsch and American 37 x 30” 
ING Hoffman 140F 


Prosperity drycleaning press finishing equipment of all kinds 


unit, complete; American Zoric Unit, 


fur cleaning and cold storage vault equipment 
marking and identification units complete. Key-Tag sets, air compressors, 
etc. GOOD CONDITION. EXCELLENT BUYS. INSPECTION INVITED. 
Located Buffalo, N. Y. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 1214-4 


cabinet, 


DUE TO MERGER, SURPLUS EQUIPMENT OF BUFFALO GENERAL 
LAUNDRIES OFFERED SUBJECT TO PRIOR SALE: AMERICAN MONEL 
WASHERS; 42 x 96”, 3 pocket; 42 x 84”, 42 x 72”, 42 x 64”, 42 x 54”, 
42 x 36” all 2-pocket; 36 x 36”, 1-pocket. Motor-driven and belt-driven 
Also Prosperity 24 x 20” open-end washers. Located in Buffalo. INSPEC- 
TION INVITED. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 1215-4 


EXTRACTORS AND FLATWORK IRONERS, OFFERED SUBJECT TO PRIOR 
SALE, DUE TO MERGER OF BUFFALO GENERAL LAUNDRIES. AMERI- 
CAN 40” EXTRACTOR, STAINLESS-STEEL CURB, MONEL BASKET, AU- 
TOMATIC. AMERICAN 48” Extractors, Monel basket; 48” Tolhurst direct 
drive, copper basket; MONEX 17” Extractors. AMERICAN STREAM- 
LINED FLATWORK IRONER, LATEST MODEL, 6 ROLL 110”. PRIME 
CONDITION. AMERICAN and PARAMOUNT 6-roll ironers, 110” and 
120”. Located Buffalo. INSPECTION INVITED. CUMMINGS-LANDAU 
Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 1216-4 


4-ROLL TROY 100” FLATWORK IRONER; streamlined type with new 
padding, aprons and automatic safety 
raising device; motor drive 220-60-3 A.C. A dependable, factory-rebuilt 
machine priced exceptionally low. The American Laundry Machinery 
Co., Cincinnati 12, Ohio 1233-4 


ribbons; stop and power roll 


6-ROLL 110” TROY FLATWORK IRONER. With ribbon feed, automatic 
stop, power raising device, speedometer, all new padding, aprons and 
ribbons; belted motor drive, 220-60-3 A.C. Factory rebuilt for long serv- 
ice and priced at big saving. The American Laundry Machinery Co., 
Cincinnati 12, Ohio. 1234-4 


6-ROLL 120’ SMITH-DRUM FLATWORK IRONER, streamline type with 
ribbon feed, automatic stop, speedometer, power roll-raising device, 
belted motor drive, 220-60-3 A.C. Factory rebuilt by skilled craftsmen, 
priced low for quick sale. The American Laundry Machinery Co., Cin- 


cinnati 12, Ohio. 1235-4 
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MACHINERY FOR SALE (Cont'd) 





TROY and AMERICAN LATE-TYPE 6-ROLL 120’ STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36x54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 
48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6- or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40’ HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60’ AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 
unit—10 lb. Columbia unit 1165-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 1167-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-rol] ironer; 
Ellis 54x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42x72” washer; American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses, Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new, Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 


American Cascade 42 x 84” Monel washer, 2 pockets, 2 doors, latest one 
shot doors. SPECIAL PRICE $1,795; 42 x 84” Hoffman Silvercrest Monel 
washer, less than 12 years old, SPECIAL PRICE $2,350. Above machines 
motor driven, guaranteed in good running condition, excellent buys. 
WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-37 9th St., Long Island 
City 1, N. Y. STillwell 6-6666. 872-4 


Bargains in guaranteed Tag-O-Lectric marking machines, Ajax 2-girl 
shirt units. Want to buy Bunn tying machine. Parker’s Sno-White Laun- 
dry, 584 Edgewood Ave., N. E., Atlanta, Ga. 1101-4 


June 15, 1956 


AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press, Forse 
53” tapered garment press; Forse mushroom presses. Very reasonably 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 


AMERICAN and TROY 5-Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS 2 MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from the HESSLER LAUNDRY AND SEVERAL OTHER PLANTS AND 
INSTITUTIONS. ACT FAST FOR BARGAINS! American 8-rol] 120” FLAT- 
WORK IRONER; American 6-rol] 120’ FLATWORK IRONER; 42 x 84” 
American Norwood Cascade MONEL WASHERS, 2 pockets; 42 x 96”, 3 
pockets; 42 x 96”, 8 pockets; 30 x 30” American Cascade MONEL 
WASHERS; 24 x 36” American Cascade MONEL WASHERS; American 
54” NOTRUX EXTRACTOR, 3 sets of MONEL CONTAINERS; American 
48” MONEL OPEN-TOP EXTRACTORS; 30” copper starch EXTRACTOR; 
all direct motor-driven, AC 220 volt, 3 phase, 60 cycle. And a NUMBER 
of OTHER ITEMS too numerous to mention in this issue. WRITE, WIRE 
OR ‘PHONE: Sole liquidator: WILLIAMS LAUNDRY MACHINERY, 37-37 
9th St., Long Island City 1, N. Y., STILLWELL 6-6666. 790-4 


FOR SALE: 4-roll American flatwork ironer with Hamilton spring pad 
ding and vacuum and complete with four-speed motor for 3 phase, 60 
cycle, 220 volt AC; excellent condition; available immediately in Fargo, 
price $2,200. As is where is. Contact Mr. A. A. Antonelli, American 
Linen Supply Co., 8 Second Street North, North Dakota. Tel 
2-7484. 1223-4 


Fargo, 


42 x 54” Troy washer, Monel, A.C. excellent condition, 30” 
American extra deep extractor, Monel basket, one year old. 9.7 H.P. 
Wee Scot boiler, 125 lbs. 5” pins. Hampers. Nets, etc. East Marion 
Laundry, Inc., East Marion, Long Island, New York. Telephone, GReen- 
port 7-0037. 1196-4 


motor, 


FOR SALE: 6-roll American flatwork ironer—used. Price $2,300. As is 
where is. Contact Mr. Karl Melberg, American Linen Supply Co., 47 
South Ninth St., Minneapolis, Minnesota. Tel. Federal 6-4612 1224-4 


42 x 54” CASCADE UNLOADING WASHER with 2 pockets, 2 doors; 
110 volt, D. C., or new 220-60-3 AC electrical equipment. Merely push 
ing buttons empties entire 225 lb. load. Equipped with full-automatic 
control which performs all operations of washing cycle, including supply 
injection. Completely rebuilt, and priced at more than $3,000 saving. 
The American Laundry Machinery Co., Cincinnati 12, Ohio 1228-4 


Ironer three-roll return apron; boiler 3 hp. Lattner with return system 
We make new wood cylinders and shells 
Kansas City, Mo. 1220-4 


Photograph free on request 
Millwright Service Co., 812 Brooklyn, 


44 x 120” MASTER CASCADE WASHER. Ready for quick shipment 
thoroughly rebuilt. Monel tub and cylinder, 3 vertical partitions, 4 doors 
with single-handle wedge-type latches; drive, 220-60-3AC. A 
big-capacity machine at bargain price. The American Laundry Machin 
ery Co., Cincinnati 12, Ohio 1229-4 


motor 


30” AMERICAN SOLID-CURB EXTRACTOR. Ready for quick shipment 
Automatic safety cover, vertical motor drive, 220-60-3 AC; completely 
factory rebuilt. The American Laundry Machinery Co., Cincinnati 12, 
Ohio. 1230-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 


dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 
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MACHINERY FOR SALE (Cont'd) 


HELP WANTED (Cont'd) 





54” UNLOADING EXTRACTOR. American-Perry type with automatic 
timer and one set of containers; motor drive, 220 volt, 60 cycle, 2 or 3 
phase A.C. Completely factory reconditioned, and priced at less than 
half the cost of a comparable new machine. The American Laundry Ma 
chinery Co., Cincinnati 12, Ohio. 1231-4 
ELLIS DRIER. 50” extractor with baskets. AMERICAN CASCADE washer, 
42 x 84, belt drive, Monel metal, 4 pockets—excellent condition, priced 
below market. McInnes Laundry, 2ist & Greenmount Avenue, Baltimore 
18, Maryland. 1191-4 
100’ AMERICAN RETURN-APRON FLATWORK IRONER. A 


splendid 


cylinder-type ironer, factory overhauled and excellent condition. Has 


drive, any 
Cincinnati 12, 


ribbon feed, automatic stop; motor standard current. The 


American Laundry Machinery Co., Ohio. 1232-4 


NEWARK MODEL LAUNDRY LIQUIDATION SALE. REAL BARGAINS— 
MONEL WASHER—NOTRUX EXTRACTOR—PROSPERITY 3-GIRL SHIRT 
UNIT WITH CABINET SLEEVER—AUTOMATIC FOLDING TABLE—5 HP. 
COMPRESSOR—FLATWORK IRONER—HANKY PRESS—WATER COOLER 
—BINS—RACKS—TRUCKS—OTHER ARTICLES TOO NUMEROUS TO 
MENTION. CALL S. BIEL, 25 W. 23rd St., Bayonne, N. J., Phone FEderal 
9-6161, Evenings FEderal 9-8569. 1243-4 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men, Full line of Asher ironers rebuilt by men who know how 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 

1228-37 
S. SPITZER LAUNDRY MACHINERY SALES-SERVICE CO. New and re- 
built equipment. 556 E. 94th St., Brooklyn 36, N.Y. We repair all types of 
laundry machines. Specializing on all Troy Laundry equipment for the 
hospital and institutional laundries. Distributors for Huebsch tumblers, 
washers, Henrici washers, Bock extractors, Chicago ironers, washers, 
extractors, Glover's washers, extractors, Simplex and Gasway ironers. 


Specialties—Bishop products, press hoses, steam traps, valves, vee belts 
1152-37 





and parts. 








CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers 
CO., 36 Pleasant Street, Watertown, Mass 





G. W. ROBINSON 
3240-38 








MACHINERY WANTED 


WANTED: 60” or 72” shakeout tumbler, hot or cold. Service Laundry, 
3320 W. Lake St., Chicago, IIl. 991-3 


SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 3 phase, 60 cycle 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio 1145-3 





55 Arthur 
1239-3 


WANTED: Notrux extractor and containers. Neat Laundry, 
Street, Rochester, N. Y. 

WANTED, MONEL METAL WASHERS, al! sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. -3 








POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil with 
new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired 73 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, II 711-36 
BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
10 to 1,000 hp.; each guaranteed to excellent condition; sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY, 31 E. Congress, Chicago, Illinois. 1245-36 











HELP WANTED 


Wanted: A man to take charge of a laundry and drycleaning plant doing 
$400,000 business a year. He must be sober and dependable with twenty 
to twenty-five years experience. Must be able to turn out quality work 
at a minimum cost. State salary expected. Floaters don’t apply. We want 
a man with sticking ability. ADDRESS, Box 1179, STARCHROOM LAUN- 
DRY JOURNAL. -7 


GENERAL MANAGERIAL POSITION, Northern California linen supply 
firm. Must know all phases of textile maintenance industry; with em- 
Production, sales, office 





phasis on linen supply and industrial supply 
and route experience required. Compensation $10,000 with opportunity 
of increase. ADDRESS, Box 1238, STARCHROOM LAUNDRY JOURNAL. 

-7 


ROUTE SUPERVISOR. Experienced, must be familiar with all phases of 
route operation such as sales, training of personnel and building new 


routes. ADDRESS, Box 1188, STARCHROOM LAUNDRY JOURNAL. -7 
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superintendent. Man ages 30-45 years, located in 


upper Midwest. Combined laundry and drycleaning 
$600,000. Good opportunity for right man. ADDRESS, Box 1240, STARCH- 


ROOM LAUNDRY JOURNAL. 7 


General between 


sales around 


Production manager for New York State plant doing over one million 
per year in laundry and drycleaning. Please state all qualifications, past 
experience, salary expected and send picture. ADDRESS, Box 1210, 
STARCHROOM LAUNDRY JOURNAL. 7 


MALE HELP WANTED—Capable working foreman for mechanical rug 
cleaning plant in Middle West. Prefer experienced man but will consider 
one with supervising experience in laundry or drycleaning. Real oppor- 


tunity. ADDRESS, Box 1092, STARCHROOM LAUNDRY JOURNAL. -7 


SALESMEN-DISTRIBUTORS WANTED 


Salesmen wanted for New York's leading household drycleaning com- 
pany specializing in drapery cleaning, rug cleaning, carpet shampooing 
on premises, and flameproofing. Quality House Furniture Cleaners, Inc., 
312 E. 102nd St., New York 29, N. Y. 1016-14 











I have an excellent new product for laundries. I want men now selling to 
supply jobbers and laundries. This is an opportunity to grow with a 
new product manufactured by an old established firm. Regional sales 
managers needed immediately. Some distributorships open. Submit con 


fidential details first letter. ADDRESS, Box 1218, STARCHROQOM LAUN- 
DRY JOURNAL. -14 


Salesmen calling on laundries with nonconflicting lines. We offer one of 
the best lines of nylon covers, flannel and net, direct from the manu- 


facturer. Good commission. ADDRESS, Box 1241, STARCHROOM LAUN- 
DRY JOURNAL. -14 


Men wanted for New York, New Jersey, and part of Pennsylvania to sell 
one of the best lines of nylon covers, flannel, net and replacement mate- 
rials direct from the manufacturer. Salary, expenses and commission. 
Must have experience in laundry field. ADDRESS, Box 1242, STARCH- 
ROOM LAUNDRY JOURNAL. 14 








DISTRIBUTORSHIPS WANTED 


Laundry service and installation engineer has office and 3,000 sq. ft- 
Southwest Michigan. Wants distributorship laundry equipment or asso- 
ciated product. John D. Horon, 221 E. Lake St., Bridgman, Mich. 1226-46 











SITUATIONS WANTED 


Plant and Production Manager, linen supply and steam laundry. Years of 
experience with largest organization. All phases, ability and qualification 
to organize and systemize. Can produce successful, efficient method. Will? 


furnish best reference. ADDRESS, Box 1180, STARCHROOM LAUNDRY 
JOURNAL. 5 





over 20 years experience, 
Specialty: scientific 


PRODUCTION EXECUTIVE who can get results, 
assume full responsibility, accounting graduate 
techniques, producing quality at low cost, and keeping employee mo- 
rale at high peak. Record of achievement can bear most rigid investiga 
tion. Desire position in metropolitan New York City area. ADDRESS, Box 
1171, STARCHROOM LAUNDRY JOURNAL. 5 


plant manager and/or 


drycleaning 


interested in an experienced 
24 years of laundry and 
a personal interview would be welcomed 
O.M.I. Laundry 
graduate. Versed in work simplification, incentives, equipment mainte 
nance. Complete results assured. Available August. ADDRESS, Box 1246, 


STARCHROOM LAUNDRY JOURNAL. 5 


Should you be 
superintendent 
in all levels of 


Married, 


with experience 


operation, 


children, responsible, and excellent health 


Plant and Production Years of experience al] phases linen 


supply and steam laundry. Qualified to organize a successful efficiently 
Best references. ADDRESS, Box 1244, STARCHROOM 


operating business 
c 


LAUNDRY JOURNAL. 5 


manager 


25 years in the installation, rebuilding and repairing of laundry and dry- 
cleaning machinery, also installation and maintenance of laundry power 
plants. Desires position in institution or laundry as maintenance man in 


New York City, Westchester or Putnam County. ADDRESS, Box 1219, 
STARCHROOM LAUNDRY JOURNAL. 5 


Sales manager, proven ability, excellent background. If given free rein 
can demonstrate capabilities of leadership. Formerly with large Midwest 
concern. Circumstances necessitated coming east. Desires position New 
York or New Jersey area. ADDRESS, Box 1222, STARCHROOM LAUN- 
DRY JOURNAL. 5 
Experienced as laundry assistant, superintendent and sales. Age 32. Will 


go to AIL at own expense. ADDRESS, Box 1221, STARCHROOM LAUN- 
DRY JOURNAL. 5 
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Air Speed at Outlet 


To the Editor: 

In your air-conditioning story on 
page 14 (May issue) you say “At the 
individual duct outlets the average 
air speed is designed to be 100 feet 
per minute or better.” I think you'll 
find that the average air speed is 
closer to 2,000 feet per minute. 

P. W, SMITH 
St. Louis, Missouri 
a 

You're quite right. Thank you for 

calling this correction to our attention. 
—Epiror 


“Big Thirst’? Provokes Thought 


To the Editor: 

“The Big Thirst” in your April is- 
sue certainly makes one stop to think 
about something that most of us have 
always taken for granted. 

Our engineer thinks the articles in 
your Engineering Section come in 
handy to him. He cuts them out and 
has quite a file on different problems. 

The Annual Guidebook is a must in 
our plant. Again, it is cut up, with 
articles about the washroom kept to- 
gether, etc. 

H. B. D., New York 


To the Editor: 

The article “The Big Thirst” in 
your April issue is very enlightening. 
We have a very abundant water sup- 
ply in this area but with the shortage 
in sight it should bring about a con- 
servation plan by all concerned. 

G. E. S., Washington 


The Last Roundup 


To the Editor: 

Everyone thought your article in 
the May issue of StancHroom LAuN- 
DRY JOURNAL was excellent. City 
Laundry has just one copy .. . and 
it is wearing sadly from being passed 
around. Would you please send us 12 
copies and we'll do the sorting from 
this office. 

We ended the cooperative promo- 
tion officially last night. The losing 
plant entertained the winners, We fol- 
lowed up on the “Roundup” theme, 
but this time we had a trial to take 
care of some unfinished business. The 
crime was committed by a woman in 
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Sitz and 
crime 
and obstructing the justice of a con- 
test, Kenneth Sitz was the judge, with 
wig and all, and a representative of 
the firm sponsoring the cooperative 
contest was the prosecuting attorney. 
Some of the drivers were brought in 
as witnesses. Our exhibits included a 
washtub, last rinse water and clothes- 
line strung with garments . . . and 
were presented as evidence. It was a 
riot! After the trial trophies and prizes 
were given to winners. 

Just thought you would be inter- 
ested in what happened at the “Last 
Roundup.” 


Thompson corners, The 
doing her own washing 


VEE HESSELBART 
Showalter, Hesselbart & Mitten 
Akron, Ohio 


Advertising Booklet Coming 
To the Editor: 

Please send us at your earliest con- 
venience your book on “Advertising.” 
BERNARD A, KING 
Sales Manager 
Sunshine Laundry 
Rocky Mount, North Carolina 


The 38-page booklet, “Advertising 
That Builds and Holds Laundry Busi- 
ness,” by Robert M. Place, is at the 
printers now. We will be pleased to 
send you one of the first copies as soon 


as it is released.—Epitor 


Selling AIL Courses 
Dear Editor: 

May I compliment you on the ar- 
ticle which appeared recently in 
STARCHROOM about the AIL Manage- 
ment Course. You have done an ex- 
cellent selling job on both the Ameri- 
can Institute of Laundering and the 
courses they offer. In my own way I 





Let's Hear From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 














have been spreading the gospel of 
the AIL in this territory, and I hon- 
estly believe that there will be more 
representatives, not only from our own 
company, but from the Jaundry oper- 
ators in this territory, if not at the next 
set of courses, certainly the one fol- 
lowing. 

If all those attending the course 
speak of the benefits as well and faith- 
fully as you did in your article, I am 
certain that the courses will be held 
much more frequently at the Ameri- 
can Institute of Laundering. 

H. M. Cave 
Stanley Brock Limited 
Vancouver, B. C., Can. 


Printing-Ink Removal 


Dear Editor: 

What’s the best way to remove 
printed labeling from flour sacks? We 
haven’t had much success with regu- 
lar chlorine bleaching. 

G. W. K. 
Chicago, I]linois 


If the printing ink is made from an 
iron salt, try boiling it out with sodium 
carbonate. Then follow up with the 
chlorine bleach. If a carbon-base black 
ink has been used, you're out of luck. 
This cannot be removed.—Ep1ror 


Time and Labor Saved 
To the Editor: 

We found the article “Any Job Can 
Be Made Easier” in your March issue 
most helpful. Starting with unloading 
soiled linen to finished product, have 
eliminated two steps—saving two girls 


about 10 hours per week. 
C. S., New York 


Turntables Wanted 
To the Editor: 

Could you please let us have the 
address of the people who make the 
turntables described on page 40 of the 
April issue? Thank you. 

Henry Mayo 
Sarasota, Florida 


The devices described in our Turn- 
table Drive-In story were manufac- 
tured by Macton Machinery Com- 
pany, Inc., 66-68 Dyke Lane, Stam- 
ford, Conn.—Eprror 
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customers will love you...will love giving you theur 


hard-earned cash when you. personalize 
| your laundry services with the new, versatile 








' 


. o- olen y 


only Povete)'4 washettes give you 
lon different, fully automatic wash-rinse cycles! 






It takes a mere 15 seconds to skip, or add to, any part of 
your wash cycle with COOK’S exclusive quick-change, formula 
{ dials! Three water levels, too—just flip a switch to . 
f low; medium or high, depending upon your wash load. 


Get correct temperature control, too, for every fabric, 
| including temperamental miracle blends. Men’s sport shirts, 
women’s blouses and dresses—nylon, dacron, 

orlon—all lovingly laundered! 


Starch to that just right degree of stiffness. 
4 Satisfy each customer’s taste—a little starch for the casuals 
. heavy starch for the stiffs! 

LOVE MONEY? You'll get it with a COOK WASHETTE! 


) Write for your new catalogue and nearest authorized DISTRIBUTOR right now! 


100 Ib. CENTURY. 


MACHINERY CO. 


INC. 


FQUIPMENT 4128 COMMERCE ST., DALLAS, TEXAS 








Save The Hot Water For Washing 



























































That’s how you can get better work for less money with 


SCOLLOID 


COLD RINSE FORMULA 




















It’s a simple formula—easy to follow. 
Loosen all of the soil with a Straight ESCOLLOID Break 
Bring up a good suds with either neutral or built soap. Run a carry-over suds. 
Maybe two if the soil is heavy. Bleach— 
Then...RINSE COLD and get the load out—fast. 


Let your Cowles Techni- 
cal Man show you how 
easy if is to set up a 
fuel-saving ESCOLLOID 
¢ Cold Rinse Formula. 
You'll save time and 
money—and your 


CHEMICAL COMPANY 


washing quality will im- 





prove! Better stain re- 
moval with less bleach. 7016 Euclid Ave Cleveland 13, Ohio 


A snappier white with 





lower tensile strength loss. 





